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Front Row Center. No crowds. No traffic. No standing in line. Tonight and every night, 
the best seats in the house are right here. In front of the Pioneer CLD-3030 combination 
CD/CDV/LaserDisc“ player. 

Simply put, LaserDisc players deliver the best picture and sound you can get. The 
CLD-3030 plays both audio CD's and video laser discs, in all sizes. It also offers you eight 
different modes to produce spectacular digital video special effects. And choose from a 
catalog of laser discs ranging from movies to jazz to operas to encyclopedias. All backed 
by 18 years spent perfecting LaserDisc technology. 

Whether it's audio, video or both, the new line of Pioneer LaserDisc players is the 
only home entertainment source worth staying home for 


e 1988 Pioneer Electronics (USA) Inc.. Long Beach, CA. For more information on the CLD-3030, call 1-800-421-1404. 
For a complete list of over 2,500 LaserDisc titles, contact LaserDisc Corporation of America at 1-800-255-2550. 
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Quality Audio 
For Video II 



Introducing the second generation 
of wireless mics. Designed to 
overcome the noises created by the 
camera’s internal motors and 1C 
chips, these smaller, lighter weight 
units far exceed the performance of 
all previous models. 

Videographers know the frustration 
of trying to get great sound when 
shooting from a distance. AZDEN 
wireless microphone systems solve 
this problem by giving you “up 
close" sound from a distance of 
over 100 feet. There are 3 different 
systems, each with different micro¬ 
phones but all having the same 
great performance and the following 
features: 

□ 2 Frequencies (49.83MHz and 
49.89MHz) to choose the cleanest 
sound □ Receiver attaches to the 
camera with professional shoe 
mount or velco □ monitor earphone 

□ windscreen on all mics 

□ leatherette carrying case. 


NEW. ECZ-660 Zoom Mic. 

“Beam in” on subject, 
eliminating side 
> noises. 2-position 
switch for narrow or 
wide-angle pattern. 

Azden micro¬ 
phones are avail- 
I able at most 
I camera and video 
hardware stores. 





CORPORATION 


QUALITY YOU CAN HEAR 


There've Been 
Some Changes Made 

I otice anything new around here? As you can see from our 
cover—and even more from our columns and features— 
Video Review has a new look. Like an old house, a magazine that 
has been around as long as Video Review sometimes needs a bit of 
an overhaul—cleaning out the attic, adding a new coat of paint- 
even though the structure itself is as sound as ever. We’ve rede¬ 
signed Video Review from the front cover to “Backspace,” to give 
it a look that’s not only fresh and lively, but more ac¬ 
cessible, easier to read and more functional than it has 
ever been before. 

But we didn’t stop with cosmetic changes. We also 
updated our content. As part of our redesign project 
we reviewed our surveys and letters to find out what 
you—our readers—want to see in Video Review. You 
said you wanted more practical, nuts-and-bolts advice 
on getting the best performance out of your home enter¬ 
tainment system. You’ve got it in our new “Work- editorial, m 
bench” column on page 97. You said you wanted more product 
reviews—take a look at “Hands-On, ’ ’ our new section featuring quick 
“road tests” of the latest gear. More movie reviews? Try our new 
‘ ‘Quick Takes’ ’ page in the reviews section. The list goes on and on. 

You also said you want Video Review to be on your side, watching 
out for consumer scams i 
hoopla. That’s one thing we didn’t h 
date since day one. For the latest example, see ‘ ‘The Blank Tape Rip- 
off” on page 29. Read it before you buy your next blank tape—the 
heads you save could be your VCR’s. 
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Panasonic makes 
programming a VCR as simple 
as drawing a line. 



Once, programming a VCR was complicated and 
confusing. Panasonic Omnivision™ VCRs with Bar 
Code Programming make programming as easy as 
drawing a line. 

Simply pick up the wireless bar code scanner 
and programming card. Check off the day, time and 
channel for each program. Then the scanner will 

-1 transmit all your programming 
choices to the VCR via an 
infrared beam. And 
with On Screen 
Display you can 
e everything 
J you’ve pro¬ 
grammed right on your TV screen. Up 
to 8 different programs for a full month. 

This Omnivision VCR is more than just simple; it 
simply has everything you want in a VCR. It plays 
movies in full VMS Hi-Fi. There's an MTS de¬ 
coder for stereo TV broadcasts. Its HQ circuitry 
electronically enhances the image. And it even has 



Hi-Tech-4.™ a four-head video system that gives you 
virtually jitter-free slow motion and freeze frame. 

Panasonic Omnivision VCRs with Bar Code 
Programming. Now everything you need to program 
your VCR is at >rour fingertips. 

Panasonic 

just slightly ahead of our time - 
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WILLIAM HURT ALBERT BROOKS HOLLY HUNTER 

Broadcast News 

"Broadcast News” is the newest film masterpiece 
wTitten, produced and directed by the Academy Award winning 
director of "Terms of Endearment”, James L. Brooks. 

NOMINATED FOR SEVEN ACADEMY AW4RDS 

Including “Best Picture”, “Best Screenplay”, and in a rare coup, 
the three stars of “Broadcast News” ^ received nominations! 


“The best 
movie of 
the year.” 

— Pet<‘r I’rmers, 
People Magazine 
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And more realite. And more just plain excitement. And no wonder, 
considering even Time magazine was recently moved to say of laser 
discs: “(They) have such a clear picture and such a rush of sound that 
they make even the best quality videotapes look shoddy In many 
cases they are as good as what is on screen at the local multiplex. 
Sometimes they are better.” 

Perhaps that’s why LaserDisc fans bought an average of 30 discs 
each last year alone. 

Certainly, it’s why you should check out this partial list of our new¬ 
est releases, and more, without any further ado. 


A Night In The Life Of 
Jimmy Reardon 
Adventures In Babysitting 
Anguish 
Barfly 

Benji The Hunted 




Beverly Hills Cop It 
Black Narcissus 
Blow Up 
Cry Freedom 
. Dr. No 
Easter Parade 
Fatal Attraction 
From Russia With Love 
Full Metal Jacket 
Glass Menagerie 



My Life As 
A Dog 

Nuts 

Odd Man Out 
Oliver Twist 
One Flew Over The 
Cuckoo’s Nest 
Overboard 
Prince Of Darkness 
Psycho 
Real Men 

Red Balloon/White Mane 
Road To Utopia 
Sahara 
Satisfaction 
Satyricon 

7 Brides For 7 Brothers 


Shoot The Piano 
Player 
Showboat 
Stacking 
Stakeout 
Swing Time 
The Big Easy 
The Bridges At 
Toko-Ri 

The Last Emperor 

The Life And Death Of 
Colonel Blimp 
The Plainsman 



The Whales Of August 

Vengeance Is Mine 

Wall Street 


IF YOU LIKE THE MOVIES, 
YOU'LL LOVE THE BOOK. 


Fatal Attraction 
Goldfinger 

Here Comes Mr. Jordan 

Hope And Glory 

Innerspace 

I've Heard The Mermaids 
Singing 
Julia And Julia 
Leonard Part IV 
Moonstruck 
Mr. Skeffington 
Mutiny On The Bounty 
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Feature Attraction 

I thought the “Double Features” article 
by Steve Simels (June ’88 VR) was clever. 
My own video collection includes several 
pairings not mentioned, perhaps because 
they are too obvious or obscure. However, 
these twin bills work for me: 

How about S’/z with Woody Allen’s 
Fellini tribute. Stardust Memories! Back to 
the Future and Peggy Sue Got Married are 
the male and female perspectives on the 
same situation. In a strange way. Vertigo and 
Pee-wee 's Big Adventure cover common 
ground: an obsession with an object of 
desire. Speaking of desire, After Hours and 
Something Wild similarly describe innocent 
flings that turn out to be much more com¬ 
plicated than their participants could have 
imagined. 

Jim Miller 
Morton, PA 



1 thoroughly enjoyed Steve Simels’ arti¬ 
cle “Double Features.” Please publish 
another installment of this entertaining 

M.W. Brousseau HI 
Annapolis, MD 


Standard Issue 

Why is there such widespread ignorance 
about the various video standards (NTSC, 
PAL, SECAM) in the world today? It’s in¬ 
comprehensible that most Americans aren’t 
even aware that our video system and those 
from other countries are different. 

1 also cannot understand why most VCRs 
aren’t designed with the other standards in 
mind. Record, audiocassette and CD players 
are all designed for universal application, so 
why not VCRs? 

Richard Pearson 
Arlington, VA 


Critical Disagroemunt 

In response to Elizabeth Crow’s review of 
Seabert: The Adventure Begins and Seabert: 
The Adventure Continues (May ’88 VR): 
Quite frankly, she missed the point of the 
show entirely. She claims Seabert is “sex¬ 


ist, racist and unimaginatively violent in tell¬ 
ing its stories.” 

This creative, educational and responsi¬ 
ble animated program has been acclaimed 
by educational institutions and wildlife or¬ 
ganizations for representing this sensitive 
issue in a manner children can understand. 

The concept behind Seabert is that Tom¬ 
my and Aura have pledged themselves to pro¬ 
tecting the wildlife of our earth from whatever 
may threaten it, be it hunters, poachers or, 
quite possibly, uneducated “reviewers.” 

Stacy Beigel 
Celebrity Home Entertainment 
Woodland Hills, CA 

• As the longtime editor o/Parents maga¬ 
zine—and a VR critic for many years— 
Elizabeth Crow is one of the country's most 
experienced and respected critics of kid vid. 
She may have been tough on the well-inten¬ 
tioned Seabert tapes, but her goal—like 
yours—is to push for the highest possible 
standards in children's programming. —Ed. 


A Gripping Taie 

I thoroughly enjoyed Glenn Kenny’s 
“Straight Shooting” column called “Get¬ 
ting a Grip on Camcorder Technique” 
(June ’88 VR). I chuckled over his ex¬ 



amples of certain shooting problems, since 
we’ve all had similar ones. 

I look forward to future articles for even 
more information on videotaping with 
camcorders. 

Debby Pellowe 
Adrian, MI 

• Stay tuned. —Ed. 


Rant, Not Rave? 

I cannot understand why VR would sub¬ 
ject Fatal Attraction to a feminist tirade, 
instead of one of your usual reviews (June 
’88 VR). If this movie is “anti-New York, 

Selected correspondence addressed to Video 
Review, 902 Broadway, New York, NY 10010, 
is printed in the ‘ ‘Letters ’' section. VR reserves 
the right to edit and condense selections for 
publication. Sorry, no personal replies. 


anti-career woman and anti-sex,” as Molly 
Haskell writes, then Psycho must be anti¬ 
motel, and Marathon Man anti-dentist. 

Darel R. Finley 
Nassau Bay, TX 

• Haskell is one of our usual reviewers. 
Because of the popularity of her book 
Women in Film: From Reverence to Rapie, 
we thought VR readers would enjoy hear¬ 
ing her views on a movie that has divided 
both women and men. But what do you 
mean by “tirade”? Haskell gave it four 
stars! -Ed. 



Nakod Truth 

In the June ’88 “Newsbreaks” you er¬ 
roneously state that the first compact disc 
encoded with graphics is Talking Heads’ 
Naked. Truth is, the first CD-I-G, called 
Ear or Be Eaten, was released by the com¬ 
edy group the Firesign Theatre. These ex¬ 
tremely astute and witty guys have always 
been on the cutting edge of technology and 
have always made a point of incorporating 
it with their written material, to produce not 
only records, audiotaptes and CDs, but also 
video extravaganzas. 

Laurence H. Aronson 
Herndon, VA 

• Oops. This one's a little embarrassing. 
Not only are you quite correct but VR was 
the first magazine to publicize Firesign’s 
pioneering CD. —Ed. 


By the Numbers 

The July ’88 “ViewpKiint” editorial 
begins: “No one would think of publishing 
a book or magazine that left out certain let¬ 
ters of the alphabet. ’ ’ So one would think. 
However, as evidenced in the same issue, 
VR doesn’t mind publishing a magazine with 
numerically absent pages, does it? 

Where the heck are pages 16-17 (or are 
they 18-19?), 68-69 and 85-86? 

James R. Loughrey 
Wilkes-Barre, PA 

• The “missing” pages—actually 17-18, 
67-68 and 85-86—are there. VR counts 
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Anthony Michael Hall 


Robert DOWNEY, Jr. 


When He’s Good He’s Very, Very Good But When He’s Bad He’s Better 

It’s an orgy of wine, women and cash kickbacks when two top colleges scramble to get 
Johnny Walker on their rosters. From lusty limo rides to all-night strip joints, Johnny gets the 
workout of his life... and an education he’ll never forget. 

Anthony Michael Hall and Robert Downey, Jr. star in the coming-of-age comedy that knows how 
to score: “JOHNNY BE GOOD. ” 

Includes the smash music video hit from Judas Priest! 

AVAILABLE ON VIDEOCASSEHE: SEPTEMBER 22 

q Closed Captioned. In VHS and Beta. Hi-Fi Stereo. 

AN MM FIELDS/JEFF BUiPRODyCTION ANW MICHAEL HALL “JOHNNy BE GiO" ROBEBT DOIEY, JR. PAUL GLEASON UMA THURMAN 
JIM McMAHONw HOIRO COSELL n^dAY FERGUSON snOIGK RUDOLPH ROBERT 0. YEOMAN mb.JEEEREY CHERNOV 

««STEVE ZACHARIAS, JEEE BUHAU. DAVID OBST we.,STEVE ZACHARIAS.JEFF BUHAI.OAVID OBST p«..ADAM FIELDS »wi..,BUD SMITH 

IRI —• I-I An ORSOH ^CTURES Release 

^ ORi'orr® 

©1988 Orion Home Video. All Rights Reserved. HOME VIDEO gciosed Captioned by NCI. Used with Permission. 
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RCANUMBERONE 

TDUCHESrCRmCSiN 

No one on earth has had as long and as loving a relationship 
with television as Americans. 

And while we re its most adoring fans, wef e also its most know¬ 
ledgeable critics. After all, over time we ve developed quite a keen 
and^discrirnmating eye. 

So its not surprising that in a nation of experts, the televisions, 
VCRs and camcorders of choice come from the people respon¬ 
sible for nothing less than the most technological innovations in 
the industry. RCA. 








\ Y /jnpll Something that you’ll find im- 

yy 1 1 I I 1 llC mediately apparent upon viewing 
V I oneofournewColoflrah 

' 1 yyJ Monitor-Receivers, 

La fact, every major manufacturer of televisions, camcorders 
and VCRs in the world uses RCA 
patented technology 

And its technological superiority 
like this that has led more Americans 
to choose RCA video equipment 
than any other. 

A fact were truly quite proud of 
After all, you cant receive higher critical acclaim than that. RGil 













Never before has such a comprehensirk' 
war documentary series been 
made available at such .. 

an affordable price. . 


The VISIONS OF WAR .. 
Collection presents "ix 

gripping war footage ' ^ 
and fascinating color inter¬ 
views with men and women 
who share their experi- jj 
ences of a lifetime, - "7 

bringing history alive. 


reach volume^ 


■(Catalog#4014) $49.95* 
Volumes 6-10 
(Catalog#4015) $49.95* 
Volumes 11-13 
(Catalog#4016) $29.95* 
•S«sg(¥4sdl»*l»iss 


'Available WhereVideocassettes Are Solq. 
SiBBT Your Collection TodayL ^, 




its insert cards (subscription forms and 
reader-service cards, for example) as 
pages. — Ed. 


Tho Mighty THOR 

Besides having a big impact on the home 
audio market, the Tandy THOR-CD 
(“Newsbreaks,” July ’88 VR) may have an 
even bigger impact on the computer market. 
Because of its high storage density, it would 
render the current magnetic floppy disc- 
drive technologies obsolete. Because of its 
“write” capability, it would make the CD- 
ROM, just now emerging, obsolete. Maybe 
this will be the breakthrough that will final¬ 
ly rid Radio Shack of its “Rodney Danger- 
field” image. 

Ed Gray 
Palo Alto, CA 

• Your points are well taken, but Sony 
and Philips agreed several months ago 
on a CD-Write Once standard for CD- 
ROM that would, in theory, have applica¬ 
tions similar to those of Tandy’s THOR- 
CD (see “Laser's New Frontier," Feb. 
•88 VRJ. -Ed. 


Just thought I’d share with your readers 
how I save my VR tape and disc reviews. 
I’m into buying and taping videos and enjoy 
having reviews to put inside the box- 
liner notes, you might say. I also went 
through some old issues of VR recently, re¬ 
moved the tape and disc reviews, punched 
holes in them and put them in a binder for 
future reference. 

Betty R. Howe 
Ft. Myers, FL 


8mm Draam Machino 

Your story on whether Super VHS is worth 
the money (“Super VHS: Where Is It Now?” 
July ’88 VJL) only serves to convince me 
that extended-definition 8mm home decks 
are going to be worth the wait. Being able 
to get the same resolution from a smaller 
tape will help the format win out. Also, it 
shouldn’t be too long before rental stores 
see the benefits of much less floorspace 
for the same number of cassettes. Do I want 
higher resolution in video equipment? 
Absolutely. But I don’t want my tapes to take 
up as much room as my TV does. It’s too bad 
that the 8mm format wasn’t called Easy-8 
or SmaUtape. 

Stephen C. Jones 
Canton, MI 


Because of an editing error, the review of 
Stanley Kubrick’s Full Metal Jacket in 
the Aug. ’88 VR reported that the movie 
was in stereo. In fact, both the videocas¬ 
sette and laser disc versions feature mono¬ 
phonic sound. 
























SHAZAM! Get Reel DeaJs 

price! 


We have an amazing price up our 
sleeve: $19.98. What’s even more 
astounding is the list of Oscar winning, 
box office smash, star-studded films in 
the Reel Deals series. 


Audiences and critics oohed and 
ahhed over these titles. Now, you’ll be 
astonished at their low prices. 
Get more Reel Deals real soon, 


WAREHOUSE SHIP DATE: ThO RCel DCalS 861108 

September 28,1988 














The Great *1Q« 

CHOOSE AN Y FOUR MOVIES FOR 

DIRTY DANCING 

4955072 


OVER 360 MOVIES 

Now is the best time ever to really start building 
your movie collection! The Great $1.00 Movie Sale from 
CBS Video Club is here. So now, even with top hits like 
Return Of The /edi reduced from $79.95 to $29.95 and other 
new releases selling for even less, you can still do better. 
You can own any four movies shown here for just $1.00 each 
(plus shipping and handling) when you join the CBS Video 
Club. And you can save up to $65 on a fifth movie-see 
Advance Selection box in the coupon. 

There’s no membership fee for joining, nor do 
you have to buy a lot of movies. Just six more within the next 
three years. And you’ll have no problem in finding six movies 
you want, because our library holds over 2,500 titles, from 
the very newest releases to classical favorites. Our regular 
Club prices currently range from $79.95 down to $29.95, 
plus shipping and handling; and we also offer a selection of 
lower-priced videocassettes, down to $14.95. Your only 
membership obligation is to buy six movies within three 
years, for as little as $29.95 each-and you may cancel 
membership anytime after doing so. 

How the Club operates: about every four weeks (up 
to 13 times a year) we send you our CBS Video Club 
Magazine, reviewing our Director’s Selection, plus many 
alternate movies. And up to four times a year, you may also 
receive offers of Specif Selections, usually at a discount 
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Casino Royale’s Ursula Andress and Peter Sellers have a license to stare. 


Casino Royalo 

I was led to believe that the 007 com¬ 
edy/adventure/satire Casino Royale, with 
David Niven, Paula Prentiss and Woody 
Alien, was released last year, yet I can’t 
And it anywhere. Can you help me? 

Jack Feeman 
Tampa, FL 

To the delight of many a Bond aficionado, 
this 1967 spoof has been released on video 
by RCA/Columbia Pictures Home Video. 
Try contacting Just Like the Movies, 8348 
N. Armenia Ave., Tampa, FL33604, (813) 
932-1779. It’s a video store that should be 
able to procure a copy of the $69.95 cassette 
for you. By the way, Prentiss, to the best of 
our knowledge, does not appear in the 
movie. She does, however, co-star in the 
similarly spirited What’s New, Pussycat?, 
released two years earlier. 


Ona-Eyad Jacks 

Could you tell me if the movie One-Eyed 
Jacks, starring Karl Malden and Marlon 
Brando, is available on video? 

J. Levitt 
Novato, CA 

Paramount Home Video puts out the 1%1 
western (which Brando also directed) on 
video. You can call either of the following 
California distributors for shipping and/or 
outlet information: Santa Ana’s Commtron, 
at (714) 751-9011; or Sun Valley’s Baker & 
Taylor, at (818) 768-2900. 


Noil Young in Borlin 

I am looking for a videocassette of the 
Neil Young concert from Berlin shown on 
HBO a few years ago. I would especially 
like a copy with a Hi-Fi soundtrack. Can 
you help? 

Eugene Hager 
Indianapolis, IN 

The 1982 concert movie titled Neil Young 
in Berlin is available from VidAmerica. 
Contact Major Video Concepts in Indian¬ 
apolis, at (317) 875-8000, to grab your copy. 
The tape has Hi-Fi sound to boot. 



1 have been looking for Goliath and the 
Barbarians starring Steve Reeves. 

Michael Hill 
Tacoma, WA 

This 1960 Italian-made muscleman saga, 
featuring Bruce Cabot of the original King 
Kong, used to be available from MGM/UA 
Home Video, but has since been placed on 
the moratorium list. A company spokesper- 


As a service to our readers, Video Review will 
help track dcmhard-to-jindtcgKS or discs. Serul 
requests to Video Review’s Video Hunter, 902 
Broadway, New York, NYIOOIO. VR reserves 
the right to edit and condense selections for 
publication. Sorry, no personal replies. 


son tells us that the tape may be reissued 
sometime in the future, so check our month¬ 
ly “Tape and Disc Previews” for word on 
the big man’s reappearance. 


Mr. Sycamore 

I’m stationed in West Germany and 
have been trying to find the movie Mr. 
Sycamore on video. It’s about a postman 
who plants himself, hoping to become a 
tree. Can you find it? 

Staff Sgt. George W. Evans 
APO,NY 

Worldvision Home Video, 660 Madison 
Ave., New York, NY 10021, released this 
1974 picture starring Jason Robards and 
Sandy Dennis. The tape is $39.95 (plus 
$2.50 to $5 postage, depending on how it’s 
shipped). 


Tho Ballad off 
Cablo Hoguo 

I am looking for The Ballad of Cable 
Hogue, Sam Peckinpah’s bawdy fable 
about a seedy prospector who becomes the 
proprietor of a stagecoach watering hole. 
Can you help me? 

Guy S. Green 
Cedartown, GA 

Jason Robards (busy month) stars in this 
1970 western on videotape from Warner 
Home Video. Contact Warner’s sales office 
in Georgia, at (404) 344-4933, to find out 
how you can pick up a copy in your area. 



Down and dirty: Jason Robards’ Ballad. 
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Now You Only 
Need One! 


Radio Shack’s Universal Remote Control 


Today’s entertainment systems usually have several 
components with remote controls. VCR, TV, cable 
box, CD and video disc players, tape deck and oth¬ 
ers. The result is the clutter and confusion of multi¬ 
ple remote controls. Our Realistic® URC solves that 
by “learning” the command codes and replacing the 
infrared remotes of up to eight audio/video compo¬ 
nents. It can “remember” up to 119 commands or 
command sequences. And, programming is as easy 
as pressing the corresponding buttons. 

But that’s only part of what the URC will do! A built-in 
LCD clock and five 7-day timers can automatically 
activate a sequence of commands. It can turn on 
your cable box, select a channel, then instruct your 
VCR to record. 


Price applies at participating Radio Shac 


The Realistic URC works with virtually alt brands of 
infrared remote controls. There’s nothing like it at 
just $99.95. Sold only at Radio Shack, and you only 
need one! 


Radio/hack 

The Technology Store™ 

A DIVISION OF TANDY CORPORATION 
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“event.” MCA assigned editor 
Harry Tatelman to piece together 
a version that would fill the bill. It 
was a tough job for Tatelman, 
since not only did it involve adding 
footage, it also meant subtracting 
some gore. 

Tatelman found the assignment 
“very difficult but very interest¬ 
ing.” He also found viewer reac- 
ion intriguing. “I’m getting a lot 
of fan mail from ‘Dunies.’ ” 
Tatelman’s work didn’t find 
much favor with Lynch, who 
asked that his name be 
removed from the syn¬ 
dicated version. Allen 
Smithee is the standard 
Director’s Guild pseudo¬ 
nym, while the more 
punitive Judas Booth turns 
out to be the Writer’s Guild 
alias. When we contacted 
Lynch’s office for corn- 

taking his name off the 
picture was all the com¬ 
ment Lynch felt was 
necessary. 

Tatelman isn’t too 
fazed, though. “This 
” he says, “was 
t of my normal 
assignment.” 


DIRECTOR'S 
DUNE DEALT 
A DIRTY DEAL? 


—Sylvester Stallone, in Life magazine. 


VIDEO: THE LOWER DEPTHS 

S ometimes your home video movie calls for a unique touch, a 
special shot that really brings things home. Something like 
... an enormous fish. Unfortunately, the Betamarine device pic¬ 
tured here (to the right of the enormous fish) is for pros only. The 
Betamarine consists of a Betacam inside a special housing—one 
that incorporates a “paint box” effect that allows a videographer 
to adjust the colors of the video while shooting, thus capturing 
marine life in all its multihued glory. 

Out of water, the Betamarine weighs a hefty 100 
water, it’s only 2. Image Devices of 
Miami, Florida, the inventor of the Betamarine, is 
offering it on a lease-only basis. 


People think I con 
out off the La Brt 
tar pits once a ye 


F olks who caught the syndi¬ 
cated two-part version of the 
movie Dune on broadcast TV a 
few months back were no doubt 
hoping that its “restored” footage 
(50 minutes’ worth) would clear 
up some of the obscurities of the 
theatrical version. But even be¬ 
fore the credits were through, 
viewers had new questions. (Jues- 
tions like: Who’s Judas Booth, 
purported writer of the screen¬ 
play? And who’s this ‘ ‘director, ’ ’ 
Allen Smithee? Wasn’t Dune a 
David Lynch picture? 

Yes, it was, and the 137-min- 
ute MCA videocassette of it still 
is. But as those who followed the 
story know. Lynch actually shot 
a lot more footage than what end¬ 
ed up in the 1984 release of the 
visually spectacular movie. But the 
four-hour Dune that was rumored 
to exist had never been assem¬ 
bled. When VR spoke to Lynch 
last year, he expressed interest in 
doing another ^it, but was more 
concerned with other plans. 

MCA TV, apparently, couldn’t 
wait. It wanted to sell Dune into 
syndication at a length that would 
fit into two 
hour slots, mi 
ing it a real 



















demonstrates to his 
colleagues a grass- 


skirted shimmy 
saw on the 


recently. 


U S House of 


investigate lewdness 


Bound to be the biggest 
female gabfest since George 
Cukor’s The Women, the 
movie version of the Off- 
Broadway play Steel Mag¬ 
nolias boasts a powerhouse 
cast: Dolly Parton, SaUy 
Field, Sliirley MacLaine, 
Daryl Hannah, Olympia 
(Moonstruck, MGM/UA) 
Dukakis and Julia Roberts. 
Julia who! Roberts, you dummy 
—sister of famed scenery- 
chewer Eric, whose presence 
has graced such hits as Runaway 
Train (MGM/UA). Magnolias 
contains many conversations 
set in a beauty parlor and is 
currently shooting in Natch- 
toches, Louisiana—beauty 
parlor capital of the world. 

Oh my soul! Little Richard 
will play the owner of a beauty 
parlor, but not in Steel Magnolias, 
alas. He’s been cast in this role- 
of-a-lifetime opposite the inef¬ 
fable Vanna White, in the 
NBC TV movie Goddess of 
Love. 

Speaking of Bette Midler, 
her string of entertaining, albeit 


Thanksgiving. Not one 
to miss a holiday, Bette 
will be on screen for 
Christmas as well, co- 
starring in Beaches 
with Barbara 
Hershey. After that, 
the divine Miss M will 
move into high gear with a 
project she’s wanted to do for a 
while: a remake of the Barbara 
Stanwyck classic Stella 
Dallas (Nelson), the story of a 
mother who sacrifices all for 
her daughter. And by the way, 
we were just testing you with 
that “speaking of Bette Mid¬ 
ler” line. 

David Bowie is reportedly 
talking to Bob Goldthwait 
about teaming up for a movie. 
Bowie’s long-planned buddy 
picture with Mick Jagger 
never got off the ground, and 
since Goldthwait is about the 
closest thing to Jagger 
available, the idea makes a lot 
of sense. Goldthwait’s current 
movie pal is a talking horse; 
the movie’s called Hot to Trot, 
and it’s in theaters now. 


formulaic, comedies for Disney 
has been successfiil enough to 
let her branch out. She’ll be co- 
starring with Billy Joel, sort 
of—they’re both doing voices 
for the animated feature Oliver 
and Company, a new version of 
Charles Dickens’ Oliver 
Twist. That one’s due for 


GREAT MOMENTS 
IN VIDEO HISTORY 

In spring 1952, the 


THAT I 

SHALL NEVER 

SEE ..." 

O nly God can make a 
tree—but why did he 
have to place one so inconve¬ 
niently? We can only imagine 
that such thoughts were cours¬ 
ing through Arthur Anderson’s 
head the morning he chopped 
down a 50-foot oak near his 
Redding, Connecticut, home. 
The tree had to die, you see. It 
was blocking Anderson’s 
satellite dish, making it difficult 
to get the Disney Channel. 
Never mind that the dish can 
receive 300 channels in all. 
Anderson wanted that mouse. 

What Anderson failed to take 
into account was that the incon¬ 
veniently placed tree happened 
to be on someone else’s proper¬ 
ty. Neighbor Charles Marriner 
was none too amused by 
Anderson’s presumption, and 
the authorities were summon¬ 
ed. Anderson was charged with 
second-degree criminal mis¬ 
chief and third-degree criminal 
trespassing. Neat guy that he is, 
Anderson offered to haul away 
the tree (wow!) and pay $5(X) 
in damages if Marriner would 
drop the charges. Marriner 
demurred, telling the New York 
Times, “It’s unfortunate to 
think that someone can walk on 
your property and cut down 
something that took 80 or 90 
years to grow.” 

All this while, Anderson has 
been playing dumb, which 
sounds like it comes pretty easy 
to him. “I didn’t know whose 
property I was on, ” he told the 
Times, implying, of course, that 
he had a feeling it wasn’t his. As 
to the moral propriety of willlul- 
ly killing a living thing in order 
to get better TV reception, 
Anderson draws a blank: 
“We’re TV addicts. My wife 
and I watch it all the time. 
Disney. Baseball. The Yankees. 
We pick it all up. I got bicycle 

seen anything like it.” 

No, we suppose not. In the 
meantime, other residents have 
been ringing Anderson up and 
asking him to dispose of pesky 
plant life that gets in the way of 
satellite signals. 
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TOP TAPES 


TOP DISCS 


i 


•'Hit List” is based on a nationwide survey of leading video software specialty stores, chains, mass merchandisers and wholesalers. 
The list includes titles taken from retailers’ current top tape and disc lists as well as distributors’ prerelease sales printouts. 


CLOSE-UP s 
JOHN WATERS 

The casual moviegoer, who 
knows John Waters only by rep¬ 
utation, might be surprised to 
learn that Hairspray (RCA/Col¬ 
umbia, reviewed this issue) is the 
writer-director’s 11th movie. 
Someone more familiar with the 
auteur of shockfests such as 
Female Trouble, Polyester and 
Pink Flamingos might be shocked 
to hear that Hairspray is not only 
the controversial Waters’ first 
movie to receive a PG rating, but 
that the musical/comedy/mes- 
sage-picture-spoof was a popular 
hit. But a real fan would realize 
that the Bard of Baltimore’s day 
has come; it’s about time the 
world got a whiff of Waters’ off- 
the-wall sense of humor. 

VR rendezvoused with Waters 
at Hollywood’s historic Chateau 
Marmont hotel. 

VR: You’ve made your movies in 
your home town of Baltimore. 
What is it about the town that 
makes it so appealing to you? 
WATERS: Barry Levinson, 
whom I’ve never met, makes 
movies [Diner, Tin Men] there, 
too. He certainly also has an 


obsession about Baltimore, al¬ 
though his obsession is obvious¬ 
ly quite different from mine. Bal¬ 
timore’s always had an eccentric 
history. What a city exports best 
is local color, and we do it very 
well. Spiro Agnew’s from there, 
David Byrne lived there, Billie 
Holiday lived there—a lot of peo¬ 
ple are from there. It’s a mixture 
of many kinds of people, which I 
like. Baltimore people aren’t im¬ 
pressed easily, and they have their 
own style—an extreme style that 




VR: How does it feel to have a 
movie accepted in the mainstream ? 
WATERS: I never calculated it 
to be mainstream. I was shocked 
when it got a PG, to tell the truth. 
VR: Why? 

WATERS: Because it 
was me, and because it 
was [Hairspray star] 
Divine. I loved it, because 
the only way for me to 
shock everybody would 
be to put out a movie with 
a PG rating. I think Hair¬ 
spray is totally a John 
Waters movie, but to me 
it’s the ultimate perversi¬ 
ty to sneak all my humor 
into a movie a family can watch 
in their living room. 

VR: There’s some very obscure 
rock 'n ’ roll music on the movie's 
soundtrack. 

WATERS: I put in the music 
that I really loved. That was my 
record collection, basically. I 
wanted oldies you’re not sick of 
the second time around. And 
most people have never heard 
that music. A lot of people 
couldn’t believe that “The 


Roach’ ’ [by Gene and Wendell] 
was real; they thought we made 
it up for the movie. Jerry 
Dallman, the guy who did “The 
Bug, ’ ’ is now a major studio ex¬ 
ecutive here. When we called 
him, he couldn’t believe that 
anybody remembered the song. 


much less wanted to use it in a 
movie. 

The one thing about having the 
movie on videocassette, I think, 
is that everybody wants to learn 
the dances, but can’t learn them 
from seeing them once. On 
video, you can learn the dances 
the same way I learned them, by 
watching those shows on televi¬ 
sion. If you want to learn how to 
do the Madison, you can, by 
playing the video over and over. 
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Turn Raw R>ot^;e 
Into Rare Footage 


If you’ve been looking for a way to 
make your videos more effective, 
more special, and uniquely your 
own, the Panasonic* WJ-MX10 
Audio/Video Mixer is just what 
you've been looking for. 

The heart of the MX10 is its digital 
frame synchronizer. With it, you can 
mix signals from two VCRs together 
to create the kind of special effects 
you’ve always wanted. In addition, 
a third source is available for an 
external key camera. 

Dissolves, freeze frames, 
stroboscopes, mosaics. 


superimpositions, seven painting 
levels, even wipes can be achieved 
at the touch of a button. And since 
the MX10 is totally digital, you can 
mix nonsynchronized video signals 
from cameras, VCRs and tuners. 
That makes post production easy. 
You can even mix four different 
audio signals. 

You can also choose from eight 
different color backgrounds. And with 
the optional WV-KB12A Character 
Generator, you can title your videos 
with a variety of character styles. 

So if you’ve been looking for a 


way to improve the look of your 
videos, it’s easy. Just feast your eyes 
on the Panasonic MX10. 

For more information, call 
Panasonic Industrial Company at 
1-800-553-7222 or contact your 
local Panasonic Professional/ 
Industrial Video Dealer. 


Panasonic 

Professional/Industrial Video 



-NEWSB^EAKS- 


F.Y.L 

Great Minds Meet 

TED TURNER IS PRODUCING 
a movie biography of New York 
megadeveloper Donald Trump. 
The pic will air next year on 
Turner's new TNT cable 
network. 

Tube City 

EXPECT AN EVEN BIGGER 
variety of large-screen direct-view 
TV sets to hit stores soon. 

Toshiba is spending $100 million 
to retool its Horsehead, New 
York, color-TV picture-tube 
manufacturing venture with 
Westinghouse to produce 30-inch 
and 32-inch flat square tubes. 

CoPYCODE Buster Hit 

MCA HAS OBTAINED A 
temporary restraining order 
blocking the sale of the 
Xantech Descrambler, a 
device that removes Macrovision 
signals from prerecorded tapes. 
MCA said it made the move 
partly to prevent video stores 
from making pirate copies 
ofE.r. 

NETS: Free HDTV! 

THE HEADS OF CBS, NBC 
and ABC have told Congress that 
the future of “free” TV is in jeop¬ 
ardy unless any future high-def¬ 
inition television (HDTV) stand¬ 
ard is compatible with existing 
TV sets. Otherwise, says CBS 
president Laurence Tisch, HDTV 
could become “rich man’s TV.” 

Made In USA 

PANASONIC PARENT 
Matsushita is shipping US-made 
color TVs back to Japan. Like 
Sanyo, Sony and Toshiba, the 
company is taking advantage of 

dollar that makes it cheaper to 
build big-screen (27-inch) console 
models here than in the land of 
the rising yen. 

'INDECENCY' FINE LEVIED 

THE FCC SLAPPED KZKC-TV 
in Kansas City, Missouri, with a 
$2,0(X) fine, the first-ever penalty 
against a TV station for broad¬ 
casting “indecent” material dur¬ 
ing primetime. The offending 
movie was the 1981 farce Private 
Lessons, which the FCC found to 
be “pandering and titillating.” 


CLASSIC DUE 



Cinderella; Her prince comes October 4th. 


Look out, E.T. Walt Disney 
Home Video is releasing the 1950 
animated classic Cinderella on 
tape—three weeks ahead of 
Steven Spielberg’s all-time box- 
office champ. Cinderella, due out 
October 4th, will list for $26.99, 
with a $3 rebate to purchasers 
who also buy two tubes of Crest 
toothpaste. Industry sources say 
that Cinderella will probably 
outsell Disney’s previous home 
video success Lady and the 
Tramp (3.2 million copies). 


Cinderella Ends 
Video Holdout 

By Steve Simels 


THOMSON UNVEILS TOMORROW’S VIDEO GEAR 


By Robert Gerson 


Recordable CDs, an 8inm 
digital VCR and advances in 
high-definition TV (HDTV) were 
just some of the emerging tech¬ 
nologies VR got a peek at during 
a recent tour of a Thomson 
Research and Development Lab 
in Europe. 

While the name Thomson 
Consumer Electronics (TCE) 
isn’t yet familiar to most 
Americans, the French-based 
Thomson, as owner of RCA and 
GE consumer electronics opera¬ 
tions since the start of this year, 
is the largest marketer of color 
TVs, VCRs and camcorders in 
the US. 

A recent tour of Thomson’s 
key video and audio research lab 
in Villingen, West Germany, 
provided us with an exclusive 
look at some of the striking new 
technologies Thomson may soon 
be bringing to market. 


Nearly ready for sale is a 
“magneto-optical” CD recorder 
that could replace magnetic tape 
recording, according to Eric 
Geiger, TCE’s executive vice 
president in charge of research 
and development. These record¬ 
able CDs can go through an 
unlimited number of record-erase 
cycles and can be played on any 
CD machine. Geiger estimates 
that a production CD recorder 
would cost about twice as much 
as a comparably featured CD 
player and that 5-inch discs would 
run $5 to $7 each. TCE, he says, 
is now planning to work with 
Philips and Sony to establish a 
recordable-CD standard. 

Just developed, in a joint ef¬ 
fort with Philips, is a working 
prototype of a true digital VCR. 
The VCR uses a ‘/4-inch-wide 
(8mm) metal tape cassette with a 
two-hour capacity. Using what 
TCE calls matrix, rather than 
conventional, helical scan, it 


records information in short 
blocks of horizontal tracks laid 
down by a head that moves up 
and down as the head drum 
rotates. 

Among other products we saw 
at Villingen were a color TV with 
a built-in satellite receiver, a 
widescreen 32-inch HDTV set 
(conforming to the proposed 
European 1,250-line system) and 
the world’s first progressive 
scanning HDTV camera. The 
camera produces one 1,250-line 
picture every 50th of a second. 
This, says Geiger, makes it more 
suitable for TV and movie pro¬ 
duction than the Japianese HDTV 
system. At present TCE is using 
Japanese-made HDTV picture 
tubes on its TV prototypes, but 
that will be changing soon. 
Geiger says TCE is negotiating 
with tube glass producers in both 
France and the US for the pro¬ 
duction of the bulbs it needs to 
make its own HDTV tubes. 
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FACE REALITY. 


With an NEC big-screen 
TV, watching television 
suddenly becomes something 
you never thought it could 
be: an escape to reality. 

Our big-screen televisions 
deliver over 500 lines 
of horizontal resolution, for 


an extremely sharp, lifelike 
picture. 

And NEC innovations like 
dynamic focus and 
biocular lenses ensure that 
the picture looks crisp 
and detailed even around 
the edges. 

Our big televisions also 
sound real. Fact is, with 


our Dolby® Surround Sound- 
equipped models, you’ll 
not only be facing reality, 
you’ll be immersed in it. 

Experience television 
from NEC. 

Certain things in life sim¬ 
ply cannot be compromised. 


Computers and Communic 



NEC 













'CORDER HELPERS 

cessories should make 
life easier for cam¬ 
corder enthusiasts. 

VideoPro headset 
(HS-35V, $30) lets 



and add soundtrack 

shooting. At less than 
2 ounces, you ’ll hard¬ 
ly know you ’re wear¬ 
ing it. 

147New Hyde Park Rd. 
Franklin Square, NY 

now 

(516) 328-7500 
For budding 
Spielbergs, there’s 
Ambico’s Acrobat 
camcorder lens 
(V-0360, 139.95). 

The Acrobat earns its 
name by providing 
threads on both sides, 
adding either wide- 
angle (x40%) or 
zoom (xl.5) to your 



cinematic bag of 
tricks. 

Ambico, 50 Maple St. 
P.O. Box 427 
Norwood, NJ 
07648-0427 
(201) 767-4100 



TERA 

Monitor/Receiver 
Model 629a $1,950; 

629c $1,650 

This new company’s first two 
27-inch sets use a built-in infrared 
setup that allows you to privately 
monitor the audio portion of a 
program through remote head¬ 
phones, which Tera includes. 
Each set continually sends out an 


infrared signal that the TV remote 
picks up. You just plug the phones 
into the appropriate jack on the 
remote to receive MTS stereo 
audio. The back panel offers three 
sets of A/V inputs and outputs 
(with S-video). The 629a uses a 
25-watts-per-channel audio amp. 
Tera, 209 W. Central St. 

Natick, MA 01766 
(617) 651-1094 


ZENITH 

Super VHS VCR 
Model VRE550 $1,149 
This Super VHS VCR lets you 
record the teletext captions, stock 
market info, news updates and 
other data included on selected 
cable and satellite signals. (HBO 
and Cinemax, for example, occa¬ 
sionally encode their transmis¬ 
sions with such information.) A 
four-head, Hi-Fi model with a 
flying erase head, the VRE550 
also provides on-screen program¬ 
ming. In intro-search mode, the 
VCR runs the tape through and 
stops to show the first five 
seconds of each recorded pro¬ 
gram before moving on to the 
next one. A “linear go-to” 
feature lets you key a time quan¬ 
tity into the remote and then relax 
while the deck finds that point on 
the tape. 

Zenith, KXX) Milwaukee Ave. 
Glenview, IL 60025 
(312) 391-8181 





GENERAL ELECTRIC 
TV-AM/FM Radio 
Model 7-7680 $359,95 
For those who can’t build the 
Total Video Home from scratch, 
this new Spacemaker color set 
might fit within one’s current 
cramped quarters. The set’s 
screen measures 9 inches diag¬ 
onally, and the removable swivel¬ 
mounting bracket makes it adap¬ 
table for under-the-cabinet or por¬ 
table use. Battery packs and a car 
adapter are optional. 

General Electric 
600 N, Sherman Dr. 
Indianapolis, IN 46201 
(317)267-5000 


SONY 

VHS VCR 

Model SL-V70HF $1,100 
The first Sony-built VHS decks 
include this Hi-Fi model, a sim¬ 
ilar mono model and a Hi-Fi play- 
only deck. The front panel of the 
SL-V70HF includes a gold-plated 
A/V input. Other features—such 


as Synchro Edit, a Control-L in¬ 
put and an edit monitor capabil¬ 
ity-further facilitate home 
editing. The deck also incorpor¬ 
ates a flying erase head and a one- 
month/eight-event timer. 

Sony, Sony Dr. 

Park Ridge, NJ 07656 
(201) 930-1000 


































►THE FACT IS, YOU 
SHOULD LISTEN TO NEC. 

Fact: Over 1400 movies on 
videotape and laser disc 
have been encoded with 
Dolby® Surround Sound. 

Fact: Compact discs have 
established a new level of 
audio realism. 

Fact: TV broadcasts in 
rich, full-bodied stereo have 
become the rule, rather than 
the exception. 

With all the amazing new 
audio source material that’s 
available these days, it’s 
understandable that you’d 
want to rush right out and 
get the equipment you need 
to enjoy it. 

But the fact is, much of 
the equipment that promises 
to turn the act of listening 
into a big thrill, can actual¬ 
ly turn out to be a big disap¬ 
pointment. 

Which is why, when it 
comes to the subject of Sur¬ 


round Sound, you really 
should listen to NEC. 

► NEC HAS MORE EXPERI¬ 
ENCE WITH SURROUND 
SOUND THAN ANYONE 
ELSE. 

And that’s not the only 
thing that gives us an edge. 
You see, we’re the leading 
maker of semiconductors. 
Since the technology of Sur¬ 
round Sound is largely 
dependent on microproces¬ 


digital delay, which lets you 
fine-tune delay time, in mil¬ 
lisecond increments, to suit 
the acoustics of your 

And all our Surround 
Sound components feature 
genuine Dolby circuitry, so 
you can take full advantage 
of the Dolby Surround 
Sound information encoded 
on so many tapes and discs. 

What’s more, our high-end 
components offer a level of 


BEFORE YOU 
SURROUND YOURSELF 
WITH SOUND, 
SURROUND YOURSELF 
WITH FACTS. 


sors, we re in a unique posi¬ 
tion to create the exact cir¬ 
cuitry necessary to give you 
the most lifelike sound. 

For example, only NEC 
offers digital delay circuitry 
throughout its entire 
Surround Sound line. 
Many of our compo- 
ents have adjustable 



Surround Sound that is 
unsurpassed by anyone in 
the industry. 

It’s called Dolby Pro- 
Logic Surround. 
►PRO-LOGIC. THE BEST 
OF THE BEST. 

For sheer audio realism, it 
rivals anything you’ve ever 
heard in any movie theater. 

Pro-Logic circuitry is 
remarkable for its ability to 
deliver far better channel 



separation than conven¬ 
tional systems can: from 26 
to 40dB, as compared to only 
about 3dB. 

What’s more, Pro-Logic 

channel—a separate, addi¬ 
tional sound track—which 
conventional systems lack. 

This center channel dra- 
matically heightens 
realism. 

Sound seems to emerge, 
not from any given speaker, 
but rather from the precise 
point in space that it should. 

It also moves to follow the 
action of whatever’s making 
the sound, whether it’s a bee 
buzzing slowly across the 
screen, or an F-16 blasting 
over your head. 

►YOU’VE GOT TO HEAR IT 
TO BELIEVE IT. 

The feeling you get from 
NEC Surround Sound is 
impossible to describe in 
words. Which is why you 
should ask an NEC dealer 
for a demonstration. 

It’ll help reinforce one 
very important fact: 

Certain things in life sim- 






A/V MANIA 

Sherwood's new 
lOO-watls-per- 
channel AIV receiver 
(RA-I340R, $499.95) 
should be just the 
thing for folks who 

theater thrills at 
home. But its layout 
is sneaky: a slide- 
away panel on the 
left-hand side hides 
some of the rarely ad¬ 
justed controls (a 
selector for Dolby or 
hall surrourul audio 
remains conveniently 
on the front panel). 
Meanwhile, an in- 

operates most func¬ 
tions, including the 
independent surround 
sound volume level. 
Sherwood 
13845 Artesia Blvd. 
Cerritos, CA 90701 
(213) 926-6337 
Y-C... WHY NOT? 

More signs that the 
laser disc format is 
finally catching on: 
NEC has acknowl¬ 
edged that it wants to 
market a laser player 
in the US -early next 
year. ’ ’ The company 
also says that the 
player would include 
the Y-C connectors 
used currently by 
S-VHS and ED-Beta 
machines. Other LV- 
player producers 
have downplayed the 
importance of 
separating luminance 
(brightness) and 
chrominance (color) 
for LV systems, but 
our NEC source notes 
that “digitally 
separating' ’ them will 
improve picture 
performance. 

—Gregory P. Fagan 


FISHER 

Smm Camcorder 
Model FVC901 $1,499.95 
Part of Fisher’s new Digital 
Reference Series, this 8mm cam¬ 
corder uses a %-inch CCD 
(charge coupled device) image 
sensor with 420,000 pixels and 
records in light as low as 5 lux, 
according to the manufacturer. A 
five-setting high-speed shutter 
shoots at speeds up to (^ooo of a 
second. The device’s 64-kilobit 
memory allows you to digi¬ 
tally store and then super¬ 
impose a still image 
over another while 
recording. Along , 
with the traditional I 
high-end automatic 
features, the FVC901 


affords automatic backlight com¬ 
pensation. The camcorder weighs 
just over 3 pounds (with battery). 
Fisher, Lassen St. 

Chatsworth, CA 91311-2329 
(818) 998-7322 




NHT 

Subwoofer Speaker 
Model Octave $230 
The low-frequency Octave 
(shown in the picture with one of 
NHT’s Model I loudspeakers, 
$280 per pair) reproduces fre¬ 
quencies in the 40- to 80-Hz 
range to allow smaller speakers, 
such as the Model I, to operate 
more efficiently. That means 
not only cleaner bass, but clean¬ 
er upper-frequency reproduction 
as well. 

NHT, P.O. Box 1228 
Fullerton, CA 92632 
(714) 680-6294 


QUASAR 

VHS VCR 

Model VH5485 $549.95 
This reasonably priced four- 
head Hi-Fi deck provides MTS 
and full on-screen programming. 
A 43-button remote controls the 
deck’s effects, timing functions 
and 155-channel cable-ready 
tuner. On-screen “help” menus 
guide you through all operations. 
The otherwise similar VH5685 
adds bar code programming, 
VHS index search capability and 
digital auto tracking for $699.95. 
Quasar, 1325 Pratt Blvd. 

Elks Grove Village, IL 60007 
(312) 228-3640 


SANYO 

Monitor/Receiver 
Model A VM320 $1,799.99 
Sanyo Joins the ranks of com¬ 
panies producing 31-inch color 
TVs with this Pro-Ponent moni¬ 
tor/receiver. A new video equal¬ 
izer allows you to control key 
picture-processing parameters 
including color temperature con¬ 
trol, signal enhancement, black 
pedestal level, picture crispness 
(with an adjustable notch filter) 
and horizontal sync skew. One- 
button color control overrides 
all of the preceding. The S- 
connector-equipped set provides 
speaker outputs for a spatial 
stereo mode and manages 560 


lines of horizontal resolution, ac¬ 
cording to Sanyo. You can define 
14 of the remote’s 53 buttons. 
Sanyo, 21314 Lassen St. 
Chatsworth. CA 91311-2329 
(818) 998-7322 
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INIVE 

TwllGHr2!DKE 
BEAinV IS IN 
fflEEyEOT 
fflEnEBOUXll 


Come face to 
face with a star¬ 
tling new mean¬ 
ing of beauty, one 
that exists only in 
The Twilight Zone. 
Created some 
thirty years ago by the 
genius of Rod Serling, 
The Twilight Zone remains 
as the critics described it- 
5t imaginative half 
hour in TV!’ It set the standard for 


$4.95 plus shipping and handling when you 
subscribe to the series. 

Then, about every four to six weeks you’ll 
receive another four-episode videocassette. 
With memorable performances like Telly 
Savalas facing a menacing Talky Tina in 
“The Living Doll!’ What’s more, you’ll view 
each episode as it originally aired, complete 
and uncut. Plus each cassette arrives in an 
exclusively designed matching case. 

Your visit to The Twilight Zone is risk 
free, too. Take 10 days to preview each cas¬ 
sette and pay just $29.95 plus shipping and 


all science fiction to follow. And now you handling for each one you decide to keep. 


There’s no minimum to buy and you can 
cancel anytime. 

Cross over to where fantasy and reality 
merge. Mail the coupon today or, for faster 
service, call toll free 1-800-CBS-4804 
(credit card orders only). In Indiana, call 
1-800-742-1200. And prepare to enter 
The Twilight Zone. 


can journey to this place that left viewers 
everywhere mesmerized. 

Beginning with your first four-episode 
cassette, you’ll be transported to a dimen¬ 
sion where an out-of-the-way farm¬ 
house becomes an alien battlefield for 
Agnes Moorhead in “The Invaders’.’ 

Then you’ll watch Ed Wynn make 
the sales pitch of his career to 
Mr. Death in “One For The 
Angels’.’ In “The Lonely’,’ star¬ 
ring Jack Warden, you’ll see a 
man’s love bring a robot to life. 

And of course, “The Eye Of The 
Beholder’,’ which gives a bizarre 
new twist to an old saying. 

Nearly two hours of spellbind¬ 
ing entertainment-yours for only 

CBS VIDEO LIB^j^^e^rTv 

f | payingasindicated Wow(/iiliiir Alsascndmefumrevideocasscl 
I ten-day approval, with no obligation to purchase. 

I Check how paying: 

D CHECK ENCLOSED for $7.40* ($4.95 -h $2,45). Future cassettes bille 
□ CREDIT CARD. Charge my series purchases, beginning with $7.40' 
\merican Express DVISA □ MasterCard D Diners Club 


Take your 
first cassette 
for only 

$ 495 . 

I iplus shipping 















SUPER VHS 


Introducing avideotape 
with the sharpest, 
clearest picture possible 

A 





I or Ihc! ultiin.ito in 
door oicluro ,1111 1 ' 



ST^ 


The new Scotch™ Super VHS 
videocassette offers the best videotape 
technology on the market today. 

The reason? Scotch Super VHS 
videocassettes use the world’s smallest 
oxide particles and an ultra-smooth tape 
surface to give up to 70% improvement 
in picture definition in the new S-VHS 
VCR equipment. Even on conventional 
VHS recorders, the picture quality is 


superior to conventional tape. In fact, 
we’re so sure you’ll like the results, we 
offer a satisfaction guarantee for your life 
time with every S-VHS videocassette 
you purchase. See your dealer for 
warranty details. 

Think the sharpest, clearest 
picture possible and try the new Scotch 
Super VHS videocassette. 


Supporting 
. the dream. 


3M 




SPECIAL REPORT 


THE BLANK 

TAPE RIP-OFF 

Think the VHS logo is a guarantee of quality? 
How about a nice gome of Russian roulette? 


T he caller was understandably upset. 
■ ‘Well, we just blew out a pair of video 
heads! ’ ’ he sighed, his voice register¬ 
ing that peculiar mixture of outrage and 
resignation one usually feels at such times. 
In this case, however, it wasn’t a total sur¬ 
prise. As president of the country’s leading 
independent videotape testing facility. Ad¬ 
vanced Product Evaluation Laboratory 
(APEL), Frank Barr has to be prepared for 
things like that. He was even expecting 
it.. .only not quite so soon. 

At our request, Barr was in the midst of 
testing eight ‘ ‘off-brand’ ’ blank VHS video¬ 
cassettes—the type of no-name cassettes 
commonly found in supermarkets, discount 
shops and department stores from Maine to 
Morocco—for an in-depth investigation of 
low-cost-tape quality. One of these tapes had 
just completed a single pass in a freshly 
cleaned VCR when it happened; oxide flakes 
shedding off the plastic backing clogged the 
heads so badly that they were beyond repair. 
Of course, the lab had replacements in stock. 
But ordinary consumers faced with the same 
set of circumstances would undoubtedly find 
themselves hauling the machine off to the 
service center or the junk heap. 

However, there’s more to this story than 
a simple admonishment not to buy cheap 
videotape. For years, VR has been telling 
its readers not to 


S'/ Steven Schwartz 

ance that the tape maker has been licensed 
by JVC—the inventor and trademark 
holder of the VHS format—to produce 
VHS cassettes that meet rigid quality stand¬ 
ards. (The same goes for Beta cassettes— 
licensed by Sony.) And there’s the rub: All 
the tapes we tested did have the official 
VHS logo. Nevertheless, more than half the 
tapes in our sample were not only of inferior 
quality, but also dangerously and inex¬ 
cusably defective. 

On the basis of this investigation, it’s 
clear that random buying of these low-cost 
blanks—even those that appear to be 
licensed—is like wandering blindfolded in¬ 
to a consumer minefield. In some cases, one 
or two of the sample tapes that we tested 
performed admirably in most areas, but a 
third tape of the identical brand would be 
abysmal on all fronts. 

Our survey raised as many questions as 
it answered. If unlicensed tape companies 
are illegally using the VHS trademark and 
JVC does not rectify the situation, does the 
trademark have any meaning for con¬ 
sumers? Apparently not. On the other hand, 
if JVC is actually licensing these brands, 
then the situation becomes downright 
frightening. We’ve known for years that 
cheap, unlicensed tapes offer dubious quali¬ 
ty at best. But what if the tapes in our 


survey—or some of them, at least—are 
licens^? Has JVC lowered its standards for 
tape quality? Are some licensed companies 
sending good-quality samples to JVC when 
applying for their license but shipping cut- 
rate crud to stores? Finding answers to these 
questions was more difficult than we 
imagined. 

The first question was whether or not the 
eight brands on our random survey— 
Chandi (Super SR), HMC (HG), Keystone 
(HR-I-), Monexe (HG), Nippon (HG), 
Silver Shadow (EX HG), Spectrum (HG) 
and Swire (Laser, STD)—were actually li¬ 
censed by JVC or simply lifting the logo, 
so to speak. (In fact, in addition to carry¬ 
ing the VHS trademark, the Nippon brand 
actually featured the inscription “JVC 
licensed tape.’’) 

After several faxed messages back and 
forth to JVC in Tokyo, a request for a list 
of VHS licensees was politely turned down 
with the explanation that it was against com¬ 
pany policy to release the names of author¬ 
ized manufacturers on the grounds that it 
would give the larger tape companies an 
unfair advantage in the marketplace. 
Moreover, JVC maintains that it has actual¬ 
ly tightened its standards as the overall 
quality level of major label tapes has im¬ 
proved. Although JVC is taking measures 
to try to crack 
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How Bad Were They? 

They were sooooo bad.... When we shopped for low-cost blank tapes 
for this investigation—visiting such discount-oriented stores as 
Woolworth’s and Grand Union-we knew most of the tapes we bought 
at random would offer mediocre performance. But we weren’t prepared 
for just how low many of these cassettes would go. 

We purchased a total of 24 cassettes, three samples of each brand. 

These were sent to our technical editor Frank Barr of the Advanced Prod- A horizontal scratch on the 
uct Evaluation Laboratoiy and subjected to essentially the same meticulous tape’s surface. (Silver 
testing procedures Barr uses when testing brand-name tapes for Video Shadow brand.) 

Review. (For a complete description of Barr’s tape-testing procedure, see 
the June ’87 VR.) 

Although Barr ran a complete series of tests on these tapes, the ac¬ 
companying chart focuses on only the most critical measurements: 
dropouts, those small and not so small picture glitches that occur when 
bits of oxide flake off the tape; video signal-to-noise ratios, a measure 
of how grainy the pictures appear; and audio uniformity, a comparison 
of the two conventional stereo tracks that often reveals tape damage. APEL 
tested three samples of each tape;|the numbers for each tape in the chart 
are the averages of the three. In some cases, individual samples of a certain 
tape were actually far worse than these averages would indicate-two An oxide smear, the n 
Chandi samples, for example, fared quite well, but the third was atrocious, of poor tape coating. 

(It is this sort of inconsistency that leads Barr to describe buying off-brand (Spectrum brand.) 
tapes as ’’Russian roulette.”) 

Barr tested tape dropouts using the procedures specified by JVC’s VHS 
standard. (He actually uses a tougher standard when testing brand-name 
cassettes for Video Review, so if you’re comparing these tapes to our 
previous tests, remember that they are even worse than these numbers 
would suggest.) Barr measured the number of both short- (5 microsec¬ 
ond) and long-term (15 microsecond or over) dropouts per minute. It’s 
the long-term dropouts that really hurt— any tape with over 50 long-term 
dropouts per minute automatically flunks the JVC minimum standard. 

As the chart reveals, only three of the tapes in our sample were even 
in the right ballpark in terms of dropouts. Monexe came in first with fairly The result: highly visible 
respectable drofxjut readings; Keystone rated second, with a ckopout count long-term dropouts during 
that just cleared the JVC standard; Swire ranked third, failing to make playback. (Nippon brand.) 
JVC’s dropout minimum. The other five tapes we tested were nothing 

short of abominable; APEL’s Shibasoku dropout counter-which is set to stop counting at 999 dropouts 
per minute—literally went off the scale on some samples. 

The other tests revealed different sorts of problems. On the video signal-to-noise tests, which normally 
vary little from one tape to another, the worst tape (HMC) clocked in nearly 7 dB lower than the best on 
one measurement. Anyone unfortunate enough to record a picture on such a cassette would find the image 
nearly buried in snow. The audio uniformity tests showed serious variations between the right and left stereo 
channels on nearly every brand—that’s a sure sign that the delicate edges of the tapes were somehow damaged 
during manufacture. And microscopic examinations of the tapes revealed some of the underiying reasons 
for their miserable performance: Instead of the smooth, featureless oxide coating we usually see on reputable 
brand-name tapes, the oxide layers on these tapes were often scratched, mottled and encrusted with crud. 

The moral of the story? A VHS logo alone is not a good indication of tape quality. Although some of these 
low-cost blanks offer passable performance, the majority don’t. In general, beware of arry tape priced significant¬ 
ly below the major brands. For peace of mind—not to mention the health of your VCR—it’s best to stick 
with the brands you know and trust. 




ers can tell the legitimate cassettes from 
bogus ones. 

Ditto for the major tape manufacturers. 
Jack Battaglia, general manager of Memtek 
(maker of Memorex), says that any effort 
by a recognized brand name to educate the 
public about the hazards of off-brand prod¬ 
ucts would come off sounding like “sour 
grapes.” 

“Unfortunately, I think the best educa¬ 
tional tool would be to experience one of 
thesetapesfirst-hand,”headds. “Thatmay 
be a hard lesson for people to learn, but one 
major disappointment is usually all it 
takes.” 

Ironically, this discovery of pervasive 
quality problems among low-cost tapes 
comes at a time when the quality of most 
major-label tapes is better than ever. Great 
strides have b^n made in the production of 
videotape over the past five years. Better 
bonding materials, loading techniques and 
tape formulations have yielded across-the- 
board improvements by virtually every 
leading tape manufacturer. Or, as Battaglia 
puts it: “Today’s standard-grade tape is 
better than the high-grade tape of two years 
ago.” 

That claim is backed up by Barr, who 
says that several name-brand tapes recent¬ 
ly tested at APEL averaged fewer than five 
dropouts lasting 15 microseconds or longer 
per minute. (In order to qualify for licens¬ 
ing, a tape must have fewer than 50 
dropouts per minute.) By comparison, 
some of the tape samples in our investiga¬ 
tion hit peaks of over 7,000 dropouts per 
minute. And dropouts—those annoying 
streaks that appear on the TV screen after 
tiny oxide particles have flaked off the 
tape—were only one of the problems our 
tests turned up. 

Barr notes that uniformity between the 
left and right audio channels was also a 
troublesome area. He explains that a dif¬ 
ference of more than 1 dB in the measure¬ 
ment is audible if the material is recorded 
in stereo (although it’s not necessarily a 
problem with Hi-Fi recorders). More im¬ 
portant, since poor uniformity often shows 
up on tapes whose edges have somehow 
been mangled, the test is a good barometer 
of poor tape manufacturing. In our tests, 
differentids in excess of 2 dB were all too 
common. 

Although the brand-name manufacturers 
tend to dismiss the presence of such inferior 
products on the market as an ongoing an¬ 
noyance, most believe that the brands in 
question are using the VHS logo illegally. 
“It’s unfair whenever anyone falsifies a 
trademark that Continued on page 98 
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The noct best 
camcxtrderis 
*12,000more. 


You can't connpare Toshiba's SK-S80 Super VHS-C Camcorder to conventional camcorders. 

With 470 lines of resolution, 400,000 pixel pick-up elements, and 1/1000 sec. shutter 
speed, the SK-S80 delivers the same picture quality as those professional mega-buck cameras 
used by the nevvs crews. 

And if there's another camcorder better than ours, it's news to us. 

Features include a 21-function wired remote control that lets you direct while you're in 
the picture, and tape the camera-shy more candidly. 

Through-the-lens auto focus automatically adjusts to the best focus setting. 

And interval recording can compress one hour of action into one minute of video, to 
capture time-lapse images. In Touch with Tomorrow 

The SK-S80. You can buy a more expensive camcorder. But it Trt QUIP A 
won't buy you a better picture. I U w n ■ D#% 






Will E.T. look as good on video as it did in 
the movie theaters? Some of Hollywood's 
top video experts would bet their careers on it. 
Here’s the inside story on E.T. "5” trip to tape: 




O n a sunny day in April of this year, a videocassette labeled 
Message from Space arrived at Steven Spielberg’s Amblin 
Entertainment offices. Despite the insignificant-sounding 
title, the movie received some very special treatment. The 
cassette was hand-carried by Spielberg’s frequent col¬ 
laborator and cinematog¬ 
rapher, Allen Daviau, di¬ 
rectly from the lab where it 
had just been meticulously 
transferred from film to 
video. 

Back at the lab, every 
copy of the movie was be¬ 
ing kept under lock and key 
and this particular cassette 
was slated to be erased as 
soon as Daviau returned. In¬ 
side the Amblin complex, 

Daviau proceeded to the di¬ 
rector’s office and prepared 
to screen the tape. It was time 
to see whether Spiel¬ 
berg—or Steven, as every¬ 
one in Hollywood, right 
down to the parking lot at¬ 
tendants, calls him—would 
approve the transfer. 

The secrecy and security 
surrounding this videocas¬ 
sette is not really so hard to 
understand. Despite the de¬ 
ceptive labeling, the tape 
contained the first legal 
copy of E.T. The Extra-Ter¬ 
restrial, not only Spiel¬ 
berg’s best-loved and most 
successful movie but the 
highest-grossing in movie 
history, having earned 



COMES 

HOME 


general. “Movies should be seen in dark, hallowed halls,’ ’ he said. 
Thus, MCA Home Video’s February announcement that it would 
be releasing E. T. on video this year took many people by surprise. 

Due in stores in October, the movie seems a safe bet to become 
the bestselling home video release of all time. Its relatively low 
price—$24.95—coupled 
with a massive promotional 
campaign by Pepsi ($5 off 
with a rebate from Pep¬ 
si)—could translate into 
sales of 6 million to 10 
million cassettes. 

The tape that Spielberg 
carefully screened for flaws 
in April—and the version 
consumers will buy in 
October—is the end pixxiuct 
of a long and delicate transfer 
process, one of which most 
video viewers are only dim¬ 
ly aware. Yet the film-to-tape 
transfer can be as important 
to how a movie comes across 
on the home screen as the 
work of the cinematogr^er 
and director on the original 
theatrical version. Although 
it’s possible to transfer a film 
image to videotape simply by 
aiming a videocamera at a 
movie screen (in the early 
days of video that was almost 
exkrtly how it was done), the 
process today involves a 
great deal of science and 
more than a little art. 

E.T.'s long-awaited ar¬ 
rival on video required two 
multimillion dollar video 


e than $700 million in its theatrical releases alone. And, as 
almost anyone with a VCR knows, E. T. is also the world’s most 
eagerly awaited holdout from video release—a fact that has made 
it a prime target for the video pirates who make illegal copies of 
hit movies. 

E. T. fans had reason to wonder whether the 1982 release would 
ever come legally to home video. Spielberg had occasionally hinted 
that he might keep it off video and TV forever, and simply rerelease 
it to theaters every decade or so. He said as much in a 1985 inter¬ 
view in Rolling Stone, r r-. 

adding that he was “not BY JAMES 
crazy ’ ’ about home video in 


and audio processing facilities—known in the business as post¬ 
production houses—and a battery of highly paid technicians. These 
video transfer specialists are responsible for every aspect of how 
a movie looks and sounds on the home screen. If the transfer is done 
well, a movie should seem almost exactly like the one you saw in 
the theater. If it isn’t, the process can introduce a host of ills: poor 
color, scenes that are too dark or too bright, characters cut out 
of the frame when the widescreen movie image is cut down to fit 
the TV screen, tinny audio and mangled surround sound effects. 

“If I do my job right, 

B . MEIGS nobody knows L exist,” 

says MCA Home Video’s 
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At the helm: Film-to-video transfer specialist Lou Levinson fine tunes E.T. ’s color and contrast using three rotating joysticks. 


vice president of technical operations, Mike Fitzgerald, easing 
behind the wheel of his red Toyota MR-2. Fitzgerald is responsi¬ 
ble for supervising the film-to-tape transfers of all the movies MCA 
releases. In the close-knit world of video transfer specialists, 
Fitzgerald has a reputation for demanding—and being willing to 
pay for—top image and audio quality. He proudly notes that E. T. 
didn’t have to be singled out for special treatment in its video 
transfer; he tries to ensure that all MCA releases employ the best 
current transfer techniques. (Though Fitzgerald won’t quote the 
figure, sources in the transfer business say a transfer like E. T. ’s 
can run $20,000 or more.) 

For the E. T. transfer, Fitzgerald turned to Modem Videofilm, 
one of the top post-production houses on the West Coast. Modem 
was a natural choice for the movie; cinematographer Allen 
Daviau—who supervises the transfers of many of Spielberg’s 
movies—has worked closely over the years with Modem’s top 
transfer expiert, Lou Levinson, on such movies as Raiders of the 
Lost Ark and Indiana Jones and the Temple of Doom. And, since 
Daviau was also the cinematographer on E. T ., it went without say¬ 
ing that he would oversee its transfer to video. While many film 
directors and cinematographers disdain video for its quality limita¬ 
tions, Daviau has quite a different attitude. “We have a mandate 
from Steven to push the envelope of technology, to bring the best 
possible image to the home set,” he says. “That’s why I love do¬ 
ing video transfers.” 

“A lot more people are going to see this transfer than ever saw 
the movie theatricijy,” Levinson notes over a Coke in one of 
Modem’s comfortable offices. Casually clad in jeans and 
sneakers and sprawled in a chair, Levinson hardly looks like a leading 
expert in a highly technical industry. Yet he’s one of the high¬ 
est paid transfer operators in the country. When he and Daviau 
started preparing for the transfer of E. T ., they wanted to make sure 
their final video ccpy would remain as true as possible to the thea¬ 
trical experience. “First, we went and screened Steven’s per¬ 
sonal print,” he explains. The look of that print—all the subtleties of 
color tone and contrast—was to be their guidepost throughout the 
transfer process. 


ELEMENTARY DECISION 

The next step was to choose the actual film element to use in the 
transfer. In the early days of home video, most transfers were done 
using the same release prints that movie theaters use. The resulting 
transfer yielded a flat, low-contrast image that looked more like a 
videotap^ TV sitcom than the subtle shadings of film. Today’s 
transfers are usually based on film elements that are much closer to 
the original film negative, or camera negative. (The quality of a film 
image declines each generation away from the negative.) After 
weighing the options, Levinson and Daviau decided to use the in¬ 
terpositive, the first generation away from the original negative. 
(During the transfer they actually used two interpositives to allow 
maximum flexibility.) Using interpositives is a bit unusual in video 
transfers; a more comnxrn ajproach is to use a low-contrast print proc- | 
essed by the film lab specifically to facilitate an easy video transfer. ° 

Although using the interpositive often yields a darker image on f 
video, Daviau is a big advocate of the technique. “It seems that the s 
way I shoot, the interpositive gives us the greatest flexibility, par- ^ 
ticularly in retaining the highlights in a dark scene,” he says, s 
Besides, Spielberg wanted 
the movie to be dark. 

‘ ‘They tried to keep E.T. 
down in the shadows,” 
explains Levinson. In 
making the transition 
to video, it was impor¬ 
tant not to ‘ ‘bring him 
up and make him 
look like the foam 
rubber model he 
really is.” To 
Daviau, E.T.’s 
shadowy quality is 
one of the keys to the movie’s 
success: “We want E.T. to remain a 
mystery. What’s most important is what you don't see. ” 

Once the film elements were selected, the action moved to one 




of Modem’s sleek film-to-tape transfer suites. Sitting in the small 
darkened room, his hands on the elaborate control console and his 
face lit by a bank of flawless professional monitors, Lou Levinson 
is in his element. From the knobs and keypads within his reach, he 
can control millions of dollars’ worth of the latest professional video 
equipment. Most important, he controls the Rank Cintel Mark HI 
flying spot scanner—the device Mike Fitzgerald calls ‘ ‘Lou’s violin. ’ ’ 
Located in a nearby, dust-free room, the Rank is a massive 7-foot- 
high machine that converts the film image directly to a digital video 
signal. Though the device holds one reel of film on one side and 
a take-up reel on the other—like a giant movie projector aimed at 
the floor—its similarity to an ordinary projector ends there. Instead 
of illuminating the film with a light bulb, the Rank uses a specialized 
CRT (cathode-ray tube) to scan 
the film with an intense, moving 
spotoflight. This “flying spot” 
scans each frame of film much 
the way the moving electron 
beam creates a TV picture inside 
a TV set. The film information is 
then registered by three pickups 
and stored digittJly. 

Before the image from the 
Rank can be transferred to 
videotape, however, it needs to 
be adjusted, cropped and cor¬ 
rected in myriad ways. This is 
where Levinson earns his 
money. Three large joysticks 
protrude from the console in 
front of him. With these, Levin¬ 
son has enormous control over 
the image’s brightness, contrast 
and color. “You could take a 
normal interior and make it look 
like bright exterior daylight or pitch-dark night, ’ ’ he notes, ‘ ‘or take 
the colors from purple to yellow. ’ ’ Of course, the greater challenge 
lies in making the subtle adjustments that keep the movie true to 
the look of the original. Without these constant corrections, the col¬ 
ors of a chemically based film image would shift and turn false in 
the conversion to video. These color corrections are such an im¬ 
portant part of the transfer process, transfer specialists like Levin¬ 
son are often known in the industry simply as “colorists.” 
"E.T. was not a particularly tough movie to transfer, ’ ’ Levin¬ 


son notes candidly, though the enormous contrasts between light 
and dark that cinematographer Daviau employed in some scenes 
did pose a few problems. ‘ ‘The toughest part was near the end where 
they’ve got E.T. in the medical area and you’ve got bright industrial 
lights and deep shadows in the same shot,” Levinson says. For 
Daviau, retaining the vivid contrasts of that scene was critical to 
capturing E.T.’s magic at home. ‘ ‘That scene had a subtle pink quali¬ 
ty that Steven and I liked very much, ’ ’ he says. “I didn’t want to 
lose it. ” But after several hours of what Daviau describes as “very 
delicate work, ’ ’ he feels Levinson managed to capture the origin^ j 

look of the scene. | 

FILLING THE FTIAME j 

Adjusting a movie’s tint and contrast, the transfer specialist can 
work to preserve every nuance of the theatrical version, but when 
it comes to fitting the widescreen movie image into the nearly square I 

TV frame, compromises are inevitable. A typical theatric^ movie I 

might have a picture-width-to-height relationship, or aspect ratio, 
of 1.66:1,1.85:1—or, in the case of Cinemascope movies, as much ; 

as 2.35:1. In order to cram that image into the 1.33:1 (or4:3)shape i 

of today ’ s TV screens, something clearly has to give. If the action j 

in a scene is concentrated near the center of the movie frame, video j 

viewers may not notice if the edges of the frame are off the TV 
screen. But if one character is near the right edge of the frame and 
another near the left, the transfer operator has a dilemma: Either j 

allow only one character to appear on the screen at one time or set¬ 
tle for two disembodied noses conversing from opposite edges of 
the frame. 

To switch the action visible on the TV screen from one part of 
the movie frame to another, the operator has two choices. He can 
simply cut from one perspective to another (making it appear as if 
the film’s director switched camera angles at that point) or gradually 
slide the TV image to another part of the frame (as if the director 
actually panned with the camera). The second option requires us¬ 
ing a function of the Rank Cintel called pan-and-scan, a technique 
so often misused that its name strikes loathing in the hearts of most 
knowledgeable videophiles. 

“We hate pan-and-scan as much as anyone,” says MCA’s 
Fitzgerald with a sigh, “but it isn’t that horrible if it’s done | 
right. ’ ’ When clumsily done, pan-and-scan moves are obvious to ° 
the discerning viewer; the sudden, lateral movement of the image | 
looks artificial compared to a real camera pan. But pan-and-scan ^ 
has come a long way since the early days of video. For one I 
thing, today’s transfer equipment allows pan-and-scan moves s 

































In search of perfection: The undercorrected image at 
for left Is too blue; at near left, too red; but the two 
screens below ore just right. B.T. will be released in 
both o conventional version (lower left) and o letter- 
boxed version. Notice how letterboxing keeps the 
entire movie image on-screen. The trade-off: letter- 
boxed images are smaller and less detailed. 


that are much smoother and more natural looking 
“The idea is never to let people know that you’n 
ning,” Levinson says. Good transfer operators try 
the moves undetectable by making them appear pan 
moves by the cameraman. “We’ll wait for the 
move the camera a little bit and we’ll take off on it in the same 
direction,” Fitzgerald explains. In E. T. one pan-and-scan move 
was required in the scene where E.T. is assembling his transmitter 
using various household components spread out in the garage. 
Without a pan it wouldn’t be possible for the video viewer to see 
all the items, Fitzgerald says, “so we wait until E.T. moves his head 
and then pan over to see what he’s looking at.” 


Fortunately, E. T. required less panning and scanning 
than many movies, Daviau explains, because 
although the film itself has an aspect ratio of 1.75:1, “I shot 
with a 1.66:1 hard matte in the camera. ’’ In other words, 
„y using a special mask in the camera to restrict the edges of 
the frame, he shot the movie in a less widescreen format than the 
film stock would have allowed. 

Nevertheless, video viewers who watch the panned-and-scanned 
version of E. T. will inevitably miss some of the visual impact of 
the original. But movie collectors won’t be forced to live with a con¬ 
stricted E. T. In a move Daviau calls ‘ ‘wonderful news”—and one 
that videophiles will surely celebrate—MCA has decided to release 


FROM BIG SCREEN TO HOME SCREEN 


In E.T. ’s long journey home, the film image is converted to digital video by the Rank Cintel, cropped and 
color-corrected in the fllm-to-tape transfer suite, dubbed to 1-inch analog videotape and shipped to the 
duplicator for mass production. Audio starts with the movie's original magnetic audio tracks which are also 
converted to digital, mixed for the home, then synced up and recombined with the moving image. 
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the movie in a letterboxed configuration as well as the conventional 
panned-and-scanned version. (In the letterboxed version, the en¬ 
tire image is visible on the TV monitor, with black bars masking 
the top and bottom of the screen.) The laser disc version, due out 
after the cassette release, will be letterboxed as well. 

While he makes the thousands of corrections a film like E. T might 
require, Levinson works his way painstakingly through the movie 
shot-by-shot and even frame-by-frame when necessary. (Although 
E. T. offered nothing quite this complicated, he recalls that in In¬ 
diana Jones and the Temple of Doom, the chase-through-the-mine 
scene alone required over 700 corrections.) For most transfers 
Levinson will go through the movie at least three times while a com¬ 
puter built into the Rank stores all his instructions for color, con¬ 
trast and positioning for each frame. When that process is complete, 
the film is cleaned of any stray dust and wound back to the begin¬ 
ning in preparation for the actual transfer of the image to tape. Dur¬ 
ing the transfer itself, the film runs at 
regular speed and the computer plugs 
in all the corrections at the proper 
frames. ‘ ‘The work is telling the com¬ 
puter what I want it to do,” says 
Levinson. ‘ ‘When we’re putting it on 
tape, I sit back with a cup of coffee and 
watch it run.” 

During the transfer, the digital out¬ 
put of the Rank feeds directly into a 
Sony D1 digital videotape recorder—a 
$140,000 deck that represents the cur¬ 
rent cutting edge in professional video 
image quality—to create the first 
video copy of the movie, known as the 
master. Because the D1 records the 
image digitally, the master is essential¬ 
ly a perfect copy of the original signal 
and additional copies can be made 
with no loss in quality. In fact, the 
copies of the D1 tape are so in¬ 
distinguishable, the engineers call 
them “clones.” 

A similar level of care goes into the 
audio track as well. While digital 
recording of the video signal only 
became practical within the past year, 
movie soundtracks have been digital¬ 
ly mastered for home video for several 
years. “We don’t use analog audio for anything,” Fitzgerald notes, 
“not even the mono stuff. ’ ’ The audio mastering for E. T. took place 
at Digital Magnetics, a cramped audio mixing studio packed with 
the latest in digital pro audio gear. 

Digital Magnetics owner (and engineer of the original Doors 
albums) Bruce Botnick points out that those who play E. T. at home 
on a Hi-Fi VCR or laser disc will actually hear better sound than 
most of those who saw it in the theater. While 70mm movie prints 
include a magnetic strip in the film, thus offering very good sound, 
‘ ‘most people see [35mm prints with] optical tracks, which are three 
generations down from the master, ’ ’ he says. “We go back to the 
master and then go digital.” 

Botnick and his technicians start by playing back the thick reels 
of magnetic tape that hold E.T.’s complete master soundtrack— 
the “ mag track.” The three channels of audio on the mag track— 
a mono dialogue channel and two Dolby Stereo channels—are then 
recorded on a Sony 24-track digital audiotape recorder. A Neve 
digital audio mixing board helps fine-tune the sound for playback 
on home systems. “My philosophy is that it should sound like it 
does in the theater,” Botnick says. 

Botnick and his crew take particular care in handling the delicate 
Dolby Surround tracks. In both the theatrical and home versions, 
Dolby Surround’s all-important rear-channel sound effects are 



“When I look at E.T. on 
video I think, ‘That’s my 
movie up there, ’ ’ ’ says 
cinematographer Daviau. 


buried—or “matrixed”—in the front-channel stereo signals through 
an ingenious technique of being recorded at the opposite phase from 
the main signal. In playback, a special circuit separates the buried 
sound and sends it to the rear speakers. But tiny variations in the 
phase of the different signals during video mastering can make hash 
of the surround effects. Botnick checks the phase accuracy of movie 
soundtracks religiously; without it, he says, “everything comes out 
sounding like an old Jimi Hendrix record.” 

On E. T. , Digital Magnetics also had the task of syncing up the 
eight foreign-language tracks the video version will carry in dif¬ 
ferent parts of the world. Using a black-and-white copy of E. T. — 
also labeled Message from Space to foil would-be pirates—a tech¬ 
nician listens to each foreign-language track for telltale sound ef¬ 
fects that will help him sync it up to the action on the screen. As 
each foreign soundtrack is completed, he adds it to the English ver¬ 
sion on the 24-track digital recorder. Finally, the appropriate sound¬ 
tracks are dubbed to match the video 
already recorded on the Sony D1 
digital videotape recorder. 

With the completion of audio 
mastering, the artistic side of E. T. ’s 
transfer to video is over, but the 
massive job of duplicating millions of 
videocassettes and discs is just begin¬ 
ning. As a first step in the duplicating 
process, technicians at Modern 
Videofilm create a series of video 
“submasters” on 1-inch videotape. 
To make the submaster, the engineers 
route the output from the Sony D1 
digital recorder through several 
“blackboxes,” en route to the 1-inch 
recorder. First, a Faroudja encoder 
converts the RGB video signal to a 
conventional NTSC signal that will 
play back on US VCRs. A second box 
adds the closed captions—printed sub¬ 
titles for the hearing impaired—that 
consumers will be able to view if they 
have a closed-caption decoder. Final¬ 
ly, a Macrovision encoder lays down 
the dub-disrupting signals intended to 
foil illicit duplication of the movie. 
Though the controversial Macrovision 
process has come in for its share of 
criticism (see “The Macrovision Mess,” Dec. ’86 VR), MCA’s 
Fitzgerald defends the technology. ‘ ‘We wouldn’t use Macrovision 
if it was going to mess up people’s TVs,” he says. 

The engineers will make over 30 submasters in all, each reviewed 
carefully for the slightest tape dropout or other flaw. “We go for zero 
defects,” Fitzgerald says. When the 1-inch submasters are completed, 
they will be shij^jed—under heavy security—to Rank Video Services 
America (formeiiy Bell & Howell), the country’s largest tape duplicator. 
There, thousands'of VCRs will roll night and day—supplied with video 
and audio signals firm the 1-inch submasters—turning out the 6 million 
or more cassettes US movie lovers are expected to bring home. 

When Daviau showed the video transfer to Spielberg, the direc¬ 
tor watched the movie in a first-rate video screening room, then a 
second time on an ordinary home video system in his office. Only 
after watching it in conditions approaching those of the average 
viewer did he give the nod: ‘ ‘Okay, it looks like it’s going to work. ’ ’ 
Daviau admits, though, that the transfer of E. T. is geared to look best 
on good home video gear, rather than being aimed for the lowest com¬ 
mon denominator. “We have to cater to the people who care the 
most, ’ ’ he says. Those viewers who do care enough to watch on quah- 
ty equipment ‘ ‘will be rewarded with the best quality we can deliver, ’ ’ 
he feels. ‘ ‘Quite frankly, when I look at E. T on video I think, ‘That’s 
my movie up there.’ ” Daviau concludes: “It’s home.” □ 
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NOW YOU CAN SHOOT, EDIT AND ADD TITLES LIKE A PRO 
WITH THE NEW KYOCERA FINEMOVIE 8AF KD1700U. 


All 8mm camcorders are not created equal. 
And our new addition has a few unfair advan¬ 
tages over the competition: 

IT'S SUPER WITH SUPERS. 

The KD 1700U offers something you've aiways 
wanted:ashotatthetitie.it's 
unique two-titie superimpos- 
ing function hasa buiit-in mem¬ 
ory that iets you store two differ¬ 
ent tities. Add them anytime at 
the touch of a button with a 
choice of 8 different coiors. 

ITPRACT1CAUYSEES 
IN THE DARK. 

The auto /ris wi I i expose your 
video perfectiy every time. 

Even if youroniy iight source is the candles on 
your kid's birthday cake, it even compensates 


for difficult light conditions with a backlight 
button. 

AUTOMATIC EVERYTHING ELSE, TOO. 

Just about all the complicated stuff is handled 
by the KD 1700U's brain instead of yours. Includ- 

- ingautofocus.whitebal- 

once settings, and a 
powerful 6X zoom (12 to 
72mm f 1.6 with macro). 
What's more, an optional 
2X te/ephoto converter 
givesyouan incredible 12X 
zooming power. 

EDITING MADE EASIER. 
Press the handy record 
search button a nd video 
images you've just recorded can be rewound 
and played back for instant monitoring without 



leaving the recording mode, allowing you to 
insert new recordings anywhere you want. 

CRISP, CLEAN TRANSFERS. 
A unique tape-editing 
I sw/tctimakestapeto 
i| tapetransferstruertothe 
I originalthaneverbefore. 
YOU'VE GOT THE POWER. 
Even if you're not near 
an AC source and your 
40-minute battery pack has run out, you can 
always shoot with six AA batteries using 
optional battery case (BK-1700). 

THE BOTTOM UNE. 

The ultimate home movie camera is priced to 
move. Some may call that an unfair advan¬ 
tage. We just call ittheKD 1700U. 





■H Kyocera’s 8mm Camcorder ^ 

FinemovieS 







You’re about to take 
a look inside what 
may seem like the 
house of the future— 
but all the technology 
is here today. In the total 
video home, video means 
more than entertainment; 
it’s also a way of 
monitoring everything 
that’s going on in and 
around the house. 


And this is not 
just a video home— 
it’s an environment 
where video, audio, 
telephone and computer 
equipment all work 
together. It’s a home where 
each and every room is a 
media room, from the 
ultrasophisticated home 
office to the supersecure 
nursery. 
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5 you walk down the street, the house looks like any other. 
But when you walk up to the front door to ring the doorbell, 
already been spotted. The front mat is pressure- 
sensitive; when you step on it, a WatchCam activates and 
Lyour image appears in a picture-in-picture inset on every 
screen in the house. A voice intercom activates as well, which ex¬ 
plains why you might be startled when you hear the door seem to 
say, “One minute please, we’ll be right down.” (Actually, there’s 
a small, waterproof speaker built into the door.) 

Welcome to the tottd video home, an extraordinarily comfortab^- 
place in which to work, play and relax. And, incidentally, a place 
that could be yours, if you take an imaginative approach to current^ 
technology. 

If you could peek inside the walls of most homes built in America 
in this century, you’d see a network of electrical wires designed to 
carry AC current to every room in the house. In addition, you’d see 
a few strands of telephone cable, linking a few rooms to a central 
controller. And about half of US homes are also wired for cable televi¬ 
sion, which means that there’s one more cable, usually entering one 
or two rooms. 

But the latest homes—like our total video home—are being built 
with an eye on the fiiture and are far more complex. Progressive elec¬ 
tricians no longer wire only for AC; now, the same runs can be used 
to supply telephones, computer data, cable TV and stereo sound to 
every room in the house. The latest wall plates no longer contain just 
a pair of AC outlets; they’re customized to include multiple jacks, 
each with its own specialized function. 

k -me 

What are the most basic things you’ll need in a total video home? 
To begin with, several modular telephone jacks are essential not only 
for multiple telephone lines but also for networking Macintosh com¬ 
puters. Farallon’s PhoneNet is one of several such systems also now 
available for Apple computers; similar products are becoming 
available for other systems as well. 

Coaxial cables will run into every room in the house, delivering not 
only cable-TV channels but signals from a satellite receiver and from 
videocameras located inside the house. In essence, a coaxial jack in 
every room allows the house to become its own customized cable- 
TV system. A sophisticated conversion system—the heart of any cable- 
TV operation—is located in Master Control, a downstairs closet. 

The total video home is also the total audio home, since every wall 
plate includes a pair of speaker jacks as well. Signals reach these 
speaker jacks via Monster Cable’s Powerline 2 Plus cables (priced 
from $8 to $10 a foot, and well worth the investment). Smaller ex¬ 
tension lines are used to make the connections from the wall plate 
to the individual speakers. When installing cables inside a wall, it’s 
always a good idea to invest in the best, because undoing your work 
can be expensive—far more so than the additional dollars for the in¬ 
itial installation. 

There are, of course, alternatives to rewiring your entire home. 
Your existing AC system can be used to carry one, perhaps two, 
supplementary signals. Recoton makes good use of this in its latest 
Wireless 100 speaker system ($269.95). A “blackbox” connects 
to the audiotape outputs of your audio amplifier or receiver and plugs 
into any AC outlet. A pair of supplied speakers can plug into any 
other AC outlet, anywhere in the house. The speakers provide clean, 
lively sound that’s devoid of electrical interference. NEC has 
Ldeveloped AC Spectrum, which uses your existing electrical system 
: computer data from one place to another. The old stand¬ 
by in this category is Radio Shack’s 
wireless Plug ’n’ Talk intercoms; plug 
one into every room, and you’ve got a 


full-scale intercom system at a fraction of the price of a profession 
installation. 

Mallory Factor, head of a New York public relations firm, gut¬ 
ted his Manhattan apartment and started his renovation by rewir¬ 
ing the walls for audio, video, home security, telephones and com¬ 
puters. Then he added a clever stroke: Fie ran some of the wires 
through hollow moldings, so he coUld get to them in case changw' 
were necessary. Hollow moldings are the ideaf Solution for those 
^•#'who want to build a system gradually. Regardless of where yOiir 
* ' cables run, be sure to label everything. And keep your working 
diagrams, for revision and for the inevitable trouble-booting that 
comes with the addition of new equipment. 

' ^'jSte^Now that we’ve taken care of essentials,^our tour is about 
to begin.'... 




The elegance of a well-plained video environment becomes clear 
here in the busiest room in the house. Modern kitchens emphasize 
lots of appliances, sleeki^binetry and, 
frequently, a central island. In this en¬ 
vironment, extra efflU^entcan spell 
clutter, so everyth^ must be stra¬ 
tegically arranged. 

There are two TV sets here: Aia^gB 
GE Spacemaker hangs under one^ 
the cabinets and is used mainly to keep 
an eye on the baby, via a camcorder 
in the nursery. The second set is 
larger; it’s used every morning to 
catch a few minutes of The Today 
Show, and on weekends to watch a 
ballgame while downing a sandwich and mug of beer. The in¬ 
teresting thing about the second set is its flexibility: With its PIP 
feature, you can watch two channels at once. But with the connec¬ 
tion to the house’s master system it’s also possible to keep an eye 
on the dubbing of a movie while checking the front door. 

Also in the kitchen—shades of 2001: A Space Odyssey—is a 
Visitel picture phone. This is a slow-scan device that transmits video 
images via phone lines. There’s one here so the family can chat with 
other Visitel-equipped homes. 





The bathroom is a place to relax. Taking a bath is a luxurious way 
to watch a movie, so before the tiling was laid, a hole was cut for 
an 8-inch color monitor, sealed against water damage and placed 
on a track, so it can be removed from the wall for repairs. For safe¬ 
ty’s sake, the controls are positioned on the wall, several feet away 
from the tub. Still, a battery-operated remote control is all that’s 
needed to change channels and to adjust the volume. 

The sound is stereo, of course. There are two waterproof speakers 
in the ceiling, two just under the monitor screen and, for surround 
sound, two on the back wall. Equalization can be a little tricky in 
a bathtub, because the tile causes reverberation. Still, with some 
clever speaker placements and a good multiband equalizer, your 
bathroom can sound like a studio screening room. 

Action is centered in the family room in the total video home. The 
arrangement is cozy and ideally suited for extended viewing sessions. 
A modular seating arrangement fills the center of the room, with a 
pair of rocking chairs on either side. The front wall has multiple TV 
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screens: a 51-inch projection set is at the center, and three 13-inch 
screens are up on top. In theory, each of these screens can individually 
show nine different PIP freeze-frames, bringing the total up to 36 
pictures on one spectacular wall of television. With the cable system 
working perfectly, this is not only possible but easy to do, by select¬ 
ing a discrete range of channels for each of the monitors. 

In practice, having all of the monitors on at once is useful. Usual¬ 
ly, it’s a good idea to leave one tuned to the front door and one on 
the nursery, perhaps with one to monitor a dubbing session or to 
keep an eye on a ballgame. 

Switching from one signal to another on four monitors can be 
complicated. Even a unified remote control can only handle so 
much. The best solution is a custom-made project, and in this case 
a rather costly one. It’s a small-scale teletext system, employing 
a touch screen. The first screen shows an illustration of the entire 
monitor wall. Touch any monitor and a second screen appears, 
clearly labeled by number, with a 0 to 9 telephone keypad for digital 
entry of the channel number. If you forget which channel is assigned 
to the backdoor security camera, you can press an on-screen but¬ 
ton marked “listing. ’ ’ A third series of screens operates the VCRs, 
receivers and other hardware located in Master Control, a room 
next to the family viewing area. 

To the left of dad’s chair, there are shelves for video equipment, 
including four VCRs, two laser disc players and a satellite receiver. 
The audio equipment is neatly arranged on the right side, with three 
units of each piece of essential equipment, ensuring availability of 
equipment on demand from any room in the house. Three tuners, 
integrated amplifiers, audiocassette decks and CD players fill the wall, 
with a lone turntable carefully mounted at eye level. 

The d^gn"dbjee@«lli(this room is simplicity: to 
on the monitors, not to scatter'^tRBSdfc' 
high-quality speakers (between $4(X) 
mounting hardware) specifically designed to be built 
can even paint over the grills, so the speakers will be barely 
noticeable.) Five pairs make it possible to arrange the sound for max¬ 
imum comfort tuid effect and make excellent use of Yamaha’s digital 
sound field processors, which mimic the acoustic personalities of 
which theaters and concert spaces. If you’re watching Aida, for ex¬ 
ample, you can choose the acoustics of an opera house, and even 
select a seat in the orchestra or the balcony. This is not futuristic 
technology—it’s available today in the DSP-1 and the DSP-3C)(X), with 
roughly 40 and 60 built-in environments, respectively. 


► HATTIE CCKiVrtOL. 


Formerly the downstairs den, our Master Control is a controlled 
environment ideally suited for sensitive electronic equipment. The 
rear panels of the audio/video equipment wall-mounted in the media 
room are easily accessible here. 

The main wall contains the brains of the whole operation. There 
are two closely integrated components to the control system: a fre¬ 
quency converter, a matrix switcher and a HomeBrain. 

The frequency converter is used to place video and audio signals 
on individual channels, numbered 2 to 133. The video channels ai 
tuned by selecjing a channel number on any TV set in the house. Each 
preset audio signal has its own audio channel as well, which works 
quite well for the two dozen pretuned radio stations. Sound comes 
from the TV set for monitoring or from wall speakers. 

The cu.stonv-ndEb-mi 
nel ports on the conv 
one that could be re 
in matrix form. The electronic versi«i 
can find a used one or, if you have the t 
one yourself. 






INSIDE THE 
TOTAL 

VIDEO HOME 

Ring the bell and the 
security system broad¬ 
casts your image 
throughout the house. 
SomeoM's going to 
hove to tear himself 
away from the TV to 
greet you.... 

A: The medio room, 
with its big-screen 
rear-projection set, in- 
the-woll speakers and 
rock of equipment 
hooked into the master 
control room, is the 



place in the house. 

B: The tope closet is o 
climate-controlled en¬ 
vironment containing 
oil manner of video 
and audio software. 

C: The kitchen's got o 
videophone, o cabinet- 
mounted TV (allowing 
you to easily follow 
recipe programs) and 
o counter-top set for 
power video 
breakfasts. 

D: Young Einstein's in¬ 
vaded the home office, 
with its computers, 
desktop video gear 
and fox machines. 

E: A small videocomero 
keeps on eye on baby, 
while piped-in lullabies 
attempt to soothe the 
child to sleep. 

F: The master bedroom 
is o two-set environ¬ 
ment os well, with o 
separate VCR below 
the TV set: o parental 
privilege. 

G: The kids' rooms ore 
divided between on 
audio-heavy system on 
one side (left) and the 
computer setup dou¬ 
bling os o TV on the 
other (right). 

Hooking it oil to¬ 
gether: coaxial coble 
(red), modular tele¬ 
phone wire (yellow) 
and speaker 
wire (blue). 
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A couple of the faces of 



The third component, HomeBrain, makes it possible to actually 
control the individual pieces of recording and playback equipmentj^, 
so you can sit in an upstairs bedroom and zap a commercial playing 
on a VCR in the Master Control. The VCR Rabbit, which connects 
a remote-control receiver by wire to a similar component in another 
room, can do this, but HomeBrain is a far more sophisticated prod¬ 
uct, using standardized signals to speak to every electronic com¬ 
ponent in the house. 

According to HomeBrain’s inventor, HyperTek president and 
founder Martin Bums, the system will not only control audio and 
video playback but can handle complex chores, such as receiving a 
signal from a smoke detector, calling the fire department, flashing 
the house lights on and off for fast identification and controlling air 
flow to minimize the spread of flames. This same technology can 
be used, with the appropriate switching equipment, to maintain con¬ 


stant temperature and humidity in the tape library and, of course, 
to turn on the lights (either via motion sensor or by a door switch) 
when you enter the room. An IBM-compatible computer programs 
the routines via modem. (Any telephone can be used to change those 
routines via a special interface.) A color touch-screen monitor lets 
you customize Energy, Security, Maintenance and Floor Plan screens 
to display current information about every component connected to 
this master system. 

► 't2V,\5^e 

An old walk-in closet is now an environmentally controlled 
storage area. Dust has been all but eliminated by a complimentary 
pair of suction fans. Low-level humidity is maintained by a 
humidistat controlled by HomeBrain, which in turn uses a 
dehumidifier to maintain the 40% to 50% relative humidity that’s 
ideal for tape storage. Although the temperature throughout the 
house varies with the seasons, the combination of HomeBrain, a 
thermostat, a small air conditioner and a space heater maintain the 
library’s constant 70“ temperature all year round. 

Shelving is arranged for maximum flexibility; areas can be as¬ 
signed to 8mm, VHS, compact discs and ai^iocassettes with minor 
modification. 

For those who prefer free-standing shelves, Tree Dimensions of¬ 
fers an excellent low-cost line of oak models that can be used inter¬ 
changeably for any of these foriuirts. The CD 250, for example, holds 
^^60 CDs, 160 audiocassettes, 120 8mm videocassettes, 80 VHS 
videocassettes or ccHubinations thereof, for only $89.95. Six models 
are available, and the company'will happily build custom sizes. 

The master bedroom suite is an ideal place to spend a lazy Sun¬ 
day morning. The focal point is the 27-inch screen, with surround 
sound speakers in strategic places. A second small monitor is on 
a bracket hanging from the top rail of the headboard; for those who 
find projection TV daunting first thing in the morning, this 3-inch 
screen is easier to take (and besides, it keeps the room pleasantly 
dim for those early \^e-up calls). A private VCR is just below 
the TV, for discreet Viewing of tapes not meant for children. 


XAICE IT TO THE WALL 


The VCIOO, an in-the-wall volume con¬ 
trol from Sonance. A rear view of the 
Sonance ABWl in-the- 


"About 70 percent of the 
people who buy celling fans 
install them by themselves," 
notes Scott Struthers, presi¬ 
dent of Sonance. "If they can 
do that, they can prolMbly 
install our wall-mounted 
speakers and switchers with 
no problem." 

People who think that a 
drill bit has s 


should leave the work to a 
professional installer. But if 
you're handy around the 


ponents con be easy. Some 
tips: 

• Before you do anything, 
find out what's behind the 


wall you're going to work 
with. Use the house's wiring 
and plumbing plan for 
guidance. If there's only wii^ 
ing behind the wall, you 
shouldn't have too much of a 
problem. Pipes present more 
of a challenge, however; you 
can't just push them aside. 

• Once you've found a 
suitable location, making the 
hole in the wall is easy, since 
most wall-mounted speak¬ 
ers also come with templates 
that allow you to trace the 
exact shape you need to cut 
on the wall itself. Never try 
to make the hole using ap¬ 
proximate measurements. 


just get to the speaker by 


itself. Once you've detei^ 
mined the location of the 
speaker, you'll also know 
where the best entrance for 
speaker wire is. Use a short 
drill bit to make entry points 
for the speaker wire in the 
header or footer of the room. 

• If you're installing some¬ 
thing like the ABW1 wall ^ 
switcher, make allowances | 
for slightly more 
than the 3-inch 
depth you'll need to 
it in 


lot of wire to be con¬ 
nected here, and it 
should have at least 
a little room to 
breathe. 
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Superimposed titles 

DISPLAY STATISTICS. 
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Bring Your Home Videos Into 
The Big Leagues With 
The Commodore Amiga 500. 


Team up your video system with the 
Commodore® Amiga 500 home computer, 
and you’ve got professional video produc¬ 
tion power. 

The Amiga® has already been 
used to create special effects for 
network TV programs. And now 
you can use its 4096 colors and 
powerful graphics software to 
generate 3-D titles...animation 
—even sophisticated wipes, 
fades and dissolves. Then 


superimpose them onto your 



videos with an optional genlock device. 

But the Amiga 500 gives you much more 
than video production power. It’s a complete 
home office productivity computer. It plays 
amazing arcade games. It makes 
education more fun. All at a price 
that’s in anyone’s ballpark. 

So step up to big league home 
videos with the Amiga 500. Call 
1-800-343-3000, ext. 300, for more 
^ information and the 
name of your nearest 




authorized dealer. 


Only Amiga Makes It Possible. 



























































COVER STO R Y 


PIP is used most often here—to keep an eye on the front door, 
to check those late-night dubbing sessions and to make certain that 
nothing important is happening on The Tonight Show. 




One of the best jwoducts to come from Sony in the past few years 
is a little-publicizM monochrome videocamera called WatchCam, 
which is small enough to fit in the palm of your hand. A similar 
product is Sony’s'CCD-Gl, a color camera that’s part of its 
personal-video line. You can easily clamp it to the side of a baby’s 
crib, providing a better solution to baby monitoring than the up¬ 
dated walkie-talkies sold by Fisher-Price. 

If the baby’s too big to be trusted to stay in the crib, there is a 
more sophisticated technology available from Sensormatic, a com¬ 
pany that specializes in industrial-strength security. The MiniDome, 
12 inches in diameter, contains a small videocamera on a platter 
that can scan the entire room, focus on a particular area or activity 
or be trained to follow action. It won’t be long before home ver¬ 
sions of smart security cameras like this one will be available to 
keep a close eye on the kid—and even to sound some sort of alarm 
if the baby and the dog are in the same room. 

Presently, it’s easy to set up a camcorder for baby surveillance. 
A high shelf with a small tripod or large clamp provides easy 
solutions—and, of course, the camcorder’s output can be patched 
directly into the master system. A heavy-gauge track lighting system 
can be used in a similar fashion. 

The house audio system can be used to feed prerecorded lullabies. 
And when the nursery becomes a more grown-up place, the very 
same speaker jacks can be used to connect better speakers without 
any rewiring. 

No TV set here, at least for now, though the installation of a small 
portable for those late-night feedings can be a good idea. 

He used to have a color TV, but he was caught watching instead 
of doing hometvd^k, so it’s gone now. In its place: a new Com¬ 
modore Amiga Computer, theoretically for help withsdtoolwork, 
in reality for extended sessions with Marble Madness—axiA (won*f- 
Mom and Dad be surprised) for watching^elevision! The speaker 
jacks are tied to a junction box and used oidy with a headset, to make 
certain that noisy cartoons don’t blow the lid off a well-kept secret. 

It’s been four years since the 14-y^-old’s room was thoroughly 
cleaned, so nobody’ikjeally sure whether there is a TV set under 
the rubble. These daysWhe vising is done on a Magnavox Per¬ 
sonal View TV, which has a Jc^en that’s under 3 inches but can 
be connected to the mast^^^^^i^ via cable. So, there she sits: cozy 
in an old sweatsuit, waJafeg soaps on a tiny color TV, with 
Megadeth blasting all 





The distinction between video and computSiYWat'SWttRniome 
office. Much of the action here is centered on Commodore’s Amiga, 
•which adds titles and graphics to any video presentation, as well 
as video images for use wi^ desktop publishing programs. Digi- 
View from NewTek, for exan^le, uses a camcorder to capture full- 
color still pictures, which can dien be modified using the Amiga’s 
impressive paint programs. \^us recently introduced a similar 
system for IBM computers cMli^d Snapshot, and several Macin¬ 
tosh systems are also in deveJwpent. 

In fact, the ultimate home bifllp is Continued on page 98 


THE TOTAL TAPE LIBRARY: 
HOW TO FILL IT 


As you've seen, our total video home has a climate- 
controlled tape library. Now all you need is a great col¬ 
lection of movies on tape to fill it. But since building a 
collection involves more than just getting a bunch of 
your favorites, here are some hints on how to put a 
basic movie library together. 

To begin with, just because a movie is a classic doesn't 
mean you need to own a copy. The emphasis in a per¬ 
sonal collection should be on repeatability—on movies in 
which the acting is so good or the story so strong that 
you'll want to watch them over and over again. 

Price is a consideration, too. There are some movies 
that might not be worth collecting at full price, but which 
would be eminently collectible at a discount. So watch 
far special promotions at your local video store. 
Periodicaily, major tape companies iower prices on 
groups of movies that are in some way related, usually 
by genre or actor (a current example is MGM/UA's 
musicals collection, in which such classics as SIngIn' In the 
Rain are now priced at only $ 19.95). 

Here are my recommendations for tapes that form the 
cornerstone of a basic home video library—my three all- 
time favorite movies on tape and then my favorites by 
genre. Casablanca (CBS/Fox): a must for any 
library and the most romantic 
romance of the '40s. The Graduate 
(Nelson): a wry, sardonic movie 
about coming to terms with the real 
world. Citizen Kane (King of Video): 
one of the most stylish and in¬ 
telligent movies ever made and an 
enormous influence on the movies 
that followed. 

POLITICAL MOVIES: All the President's 
Men (Warner), Seven Days In May 
(Paramount) and The Manchurian Can¬ 
didate (MGM/UA). 

WESTERNS: The Big Country 

(MGM/UA) and Shane 
(Paramount). 

ADVENTURES: Raiders of the 

Lest Ark (Paramount) and 
Jaws (MCA). 

GREAT PERFORMANCES: 

George C. Scott in Patton 
(CBS/Fox), Rod Steiger in The 
Pawnbroker (Republic), 

Marlon Brando in On the 
Waterfront (RCA/Columbia) 

and Lon Chaney in The Phantom af the Opera (Blackhawk). 
HITCHCOCK: Rear Window (MCA) and Vertigo (MCA). 

COMEDY: Woody Allen's Annie Hall (CBS/Fox), the Marx 
Brothers' A Night at the Opera (MGM/UA) and Mel Brooks' 

Blazing Saddles (Warner). 
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How to patch things up 
around the housei 


Now’s a good time to start 
thinking about home improvements. 

We’re referring, of 
course, to that hodge¬ 
podge of switch boxes, 
enhancers, tuner, amps, 

VCRs, cassette decks, 
monitors and speakers 
you affectionately call 
your home entertain¬ 
ment center. 

Which leads us to 
the new AVX-IOOU. An 
incredibly sophisticated 
4-channel A/V control 
amplifier designed to 
make you the master of 
all you see and hear. 

AVX-IOOU features 
10 audio and 6 video 
inputs. So you’ll probably 
run out of shelf space long 
before you run out of input 
jacks. 

"fea’ll also find either * 

2 or 4-channel operation. 

With an additional center 
channel to keep movie 
dialogue up front where 
it belongs. 

The AVX-IOOU also has 
8 different surround sound 
modes to enhance the 
realism of everything you 
play Including Dolby 
Surround that puts you 


right in the middle of the action 
when watching movies at home. 

A video enhancer 
that lets you improve 
the clarity of any 
Satellite receiver image, regardless of 
the source you’re 
watching. 

RS integrated 
system remote control, 
so you can control the 
AVX-IOOU and all your 
RS-compatible compo¬ 
nents, from across the room. 

And an on-saeen 
display for monitoring 
the operation of the 
AVX-IOOU and everything 
else patched into it, from 
your video screen. 

There’s even a title 
generator that lets you 
add titles to your favorite 
videos at the push of a 
button or two. 

Ask your local Yamaha 
dealer for a demonstration 
of the new AVX-IOOU. 

No matter how bad a 
mess you’ve made of things, 
he’ll have you patched up in 
no time. 


YAMAHA' 


® 1988, Yamaha Electronics Corporation, USA. RO. Box 6660, Buena Park, CA 90622. For the ( 


, cal! 1-800-662-6800. Dolby is a registered trademark of Dolby Laboratories, Inc. 























Choice 



Huston on his own movies: 

B “l fail to see any 
continuity... .What’s 
remarkable is how 
different the pictures 
are, one from another.” ■ 

li II C B r a I (1 Carpenter 


According to conventional wisdom, the great direc¬ 
tors are those whose movies have a central theme 
or idea running through them. But John Huston, 
certainly one of the great directors, didn’t agree, 
at least where his own work was concerned. ‘ ‘I fail 
to see any continuity in my work from picture to picture, ’ ’ he wrote 
in his 1980 autobiography, An Open Book. “What’s remarkable is 
how different the pictures are, one from another.” 

Of course, there is one element of consistency in Huston’s 40 
movies as a director: Most of them are very good. In fact, in a career 
that spanned five decades, from The Maltese Falcon in 1941 to last 
year’s The Dear/(soon to be released on video), Huston made relative¬ 
ly few clinkers. More to the point, he made several pictures that are 
certifiable screen classics. 

Huston, who was bom in 1906 in Missouri, became a director by 
a fairly circuitous route. Before he came to Hollywood he had been 
a championship boxer, an officer in the Mexican cavalry, a Saratoga 
gambler and an all-around hell-raiser. But his father Walter was a 
noted screen actor of the sound era, and eventually the younger 
Huston found himself under contract as a screenwriter for Warner 
Bros. Writing for directors William Wyler {Jezebel), Howard Hawks 
{Sergeant York) and Raoul Walsh {High Sierra) gave him a first-class 
technical education in moviemaking, and when a clause in his con¬ 
tract gave him a shot at directing, he brought in a masterpiece. The 
Maltese Falcon, which he wrote as well—the first time out. 

Huston was periodically out of fashion with the critics, especially 
during a fallow period in the late ’60s and early ’70s. But he made 
a major critical and commercial comeback with the 1972 boxing 
drama Fat City, and at the time of his death his reputation as one of 
America’s finest moviemakers was secure. In that light, the follow¬ 
ing choices for the top 10 Huston movies available in home video 
versions should not be considered definitive—because almost 
anything directed by John Huston is worth a look. 















THE AERICAN QUEEN (1952). 

Huston and Bogart followed Treasure with a credible movie ver¬ 
sion of Maxwell Anderson’s play Key Largo, and then it was off to 
Africa with Katharine Hepburn for this adaptation of a C. S. Forester 
novel. Set in colonial Africa in the opening days of World War I, 
it tells the story of the spinster sister of a murdered missionary, a 
grizzled old rumptot of a riverboat captain and their downriver flight 
from invading Germans aboard the eponymous vessel of the tide. 
They are the last people on earth you would expect to get along, so. 


THE MALTESE FALCON (1941). 

Huston’s first picture, based on a Dashiell Hammett novel that had 
been filmed twice before, began the director’s collaboration with 
Humphrey Bogart. (Although they remained friends till the end of 
Bogart’s life, the working relationship ended in 1953, when Huston’s 
Beat the Devil, which Bogart had invested in, proved a boxoffice 
disaster.) In many ways. Falcon was as much a happy accident as 
Casablanca. The studio considered the production as a sort of 
glorified B picture, which is probably why they entrusted the prop¬ 
erty to the fledgling Huston. The role of detective Sam Spade was 
originally planned for contract player George Raft, a limited actor 
who had been typecast as a tough guy. Fortunately, Raft turned it 
down, and Huston was able to offer it to Bogart, whose personifica¬ 
tion of the archetypal private eye remains definitive. The rest of the 
casting—Sydney Greenstreet in his first screen appearance, Mary 
Astor and Peter Lorre—is superb; first-time director Huston 
demonstrates a sure touch with the sleazy urban milieu; and the 
dialogue, which Huston lifted nearly verbatim from the book, is as 
fresh and tough today as it was when Hammett wrote it in 1930. Most 
crucially. Falcon put an end to the ’30s school of urbane, well-heeled 
amateur detectives in movies, typified by the William Powell Philo 
Vance pictures. After Falcon, screen detectives abandoned the draw¬ 
ing room for the streets and traded in their tuxedos for trenchcoats. 
Huston, as Raymond Chandler observed about Hammett, had given 
murder back to The People. (CBS/Fox cassette, LVdisc) 

THE TREASURE OF 

THE SIERRA MADRE (1948). 

Huston’s third effort with Bogart is often described as his best pic¬ 
ture. Treasure, a riveting dissection of human greed, based on the 
novel by the mysterious B. Traven, is the most relentlessly fatalistic 
of Huston’s works. The characters—three down-and-out prospec¬ 
tors played by Bogart, Tim Holt and Huston’s father Wtdter—are 
selfish and self-defeated. Their quest for gold is an ignoble sort of 
adventure, and the ending, atypically downbeat for a Hollywood 
product, finds them either dead or as penniless as they were when 
they started. Perhaps because of that, the movie laid a huge egg at 
the boxoffice, but it won Oscars for Best Director, Screenplay and 
Supporting Actor (Walter Huston). Notwithstanding the Academy’s 
choice, it’s Bogart’s performance as the psychotic Fred C. Dobbs 
that stands out in most people’s memories. (Key cassette, LV disc) 
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A lobby 
card for 

freshman 

masterpiece. 


of course, they fall in love—and a very satisfying romance it is, wit¬ 
ty and sentimental at the same time. I can’t improve on Pauline KaeTs 
description of The African Queen as ‘ ‘one of the most charming and 
entertaining movies ever made. ’ ’ Bogart, generally undervalued as 
a comic actor, won a richly deserved Oscar for his performance. 
(RCA/Columbia cassette, LV disc) 

MOBY DICK (1956). 

If you don’t watch movies for a living, you probably feel this is 
Huston’s greatest—in fact, one of the greatest movies ever made— 
and you are probably right. 

For most of us, Melville’s novel, despite its reputation, is im¬ 
penetrable, a huge slumbering beast sprawled across 19th-century 
American literature. Huston shakes the beast awake and, with the 
help of a screenplay co-written by science-fiction legend Ray Brad¬ 
bury, sets it free. The movie surpasses the novel as a tale of adven¬ 
ture, yet preserves the force of its allegory. Its visual grandeur, 
courtesy of cinematographer Oswald Morris, and stately pace pro¬ 
vide a perfect stage for Melville’s near Biblical dialogue, and Gregory 
Peck is a towering, commanding Ahab. 

Great storytelling, as in this movie, works on you even when 
miniaturized. On video, Huston’s Moby Dick has more power and 
scope than most new movies have with the benefit of widescreen and 
theatrical sound systems. (CBS/Fox cassette, LV disc) 

THE NIGHT OF THE IGUANA (1964). 

Of Huston’s 40 movies, only three—Key Ixirgo, The Night of the 
Iguana and /Innie-started out as stage plays; both his gifts and his 
tastes led him to narrative, rather than dr^atic sources. Of the three. 
The Night of the Iguana, from the Tennessee Williams play, is the 
most successful. 


■ Right: 

Gregory Peck, 
defiant as Captain 
AAo* in Moby Dick, 

example of visual 
storytelling. 







THE MAN WHO 
WOULD BE KI NO (15»75). 

Huston originally planned this picture, based on a Rudyard Kip¬ 
ling story he had read as a boy, for Humphrey Bogart and Clark Gable 
in 1952. Other projects intervened, Bogart and Gable died, and years 
passed. Periodically, Huston would have another go at the script. 

In 1974, the project was revived in earnest. Paul Newman and 
Robert Redford were slated to play the two mustered-out British 
soldiers who decide to take over the remote kingdom of Kafiristan. 
But Newman told Huston the parts should be played by Englishmen. 
“Get Sean [Connery] and Michael [Caine], ” he said. It was a stroke 
of casting genius, and Huston Continued on page 101 
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HUSTON AS ACTOR 


Richard Burton plays a drunken, defrocked minister, reduced to 
squiring a busload of ladies through Mexico, and dreaming of retir¬ 
ing to a seedy hotel in Puerto Vallarta, run by an old friend and his 
wife (Ava Gardner). Alas, even this poor salvation is impossible, 
for the old friend has died, and in the end people remain determined 
to use Burton’s character as a priest, frocked or otherwise. 

Reportedly, Williams himself didn’t care for the movie version, 
although Burton, Gardner and Deborah Kerr all give remarkably 
good performances. If the movie has a flaw, it’s that Huston’s direc¬ 
torial style seems rather too vital and robust for Williams’ fey source 
material. Still, even if this wasn’t the fine movie it is, men of a 
certain age will want to see The Night of the Iguana if only for 
the all-too-rare glimpses of the extraordinary Sue {Lolita) Lyon. 
(MGM/UA cassette) 


THE LIFE AND TIMES OF 
JUDGE ROY BEAN (1972). 

A rambling yam about the West at its wildest, The Life and Times 
of Judge Roy Bean is the story of a petty thief (Paul Newman) who 
outmns the law to become a law unto himself—building a town in 
his own image and keeping order there without deferring to any du¬ 
ly constituted authority. 

Huston was probably attracted to the script by John (Red Dawn) 
Milius because of its wonderfully colorful characters, and he manages 
to bring them to life while toning down Milius’ trademark hero wor¬ 
ship of right-wing bullies. The movie succeeds brilliantly as enter¬ 
tainment, but can also be viewed as a sort of parable of America in 
its years of continental expansion. If The Godfather, as Marlon Bran¬ 
do put it, is ‘ ‘the story of an American businessman, ’ ’ then Huston’s 
Roy Bean is a half-serious, half-satirical myth of a founding father, 
like the men we used to read about in fourth-grade history classes. 
The movie is perhaps overly episodic, but fortunately Newman’s star 
turn holds the whole thing together. It’s his picture all the way, despite 
some hilarious cameos by Huston and Stacy Keach. (Warner cassette) 


MLeft. 


Many of today's movie fans probably know 
John Huston primarily as an actor. This is ironic, 
since before his 1963 appearance as an Irish- 
American archbishop in Otto Preminger's The 
Cardinal, Huston's only other screen work was 
a cameo in his own The Treasure of the Sierra 
Madre (Huston played a rich American pan¬ 
handled by Bogart). But though The Cardinal 
made him a star (and earned him an Oscar 
nomination) Huston looked on his acting work 
as not much more than a source of revenue. 
"Since The Cardinal,’’ he wrote in his auto¬ 
biography, “I’ve acted in a number of films in¬ 
discriminately. Whether the pictures were good, 
bad or indifferent was of no consequence, as 
1 don't take that part of my life seriously.” 

Still, Huston was a wonderful actor, well 
worth catching even in less than memorable 
movies. The following list shows him at his best. 


THE CARDINAL (1963). 

Essentially, this is a glossy ecclesiastical 
soap opera (although a masterpiece when com¬ 
pared with Frank Perry’s Monsignot). Still, 
Huston’s work as a cigar-smoking prelate helps 
redeem the trite material, if not director Prem¬ 
inger’s reputation. (Hal Roach cassette) 

CHINATOWN (1974). 

Roman Polanski’s brilliant revitalization of 
detective genre was almost as much 
landmark as Huston’s Maltese 
so it was fitting that Huston 
play the incestuous villain pitted 
Jack Nicholson’s detective. 
cassette, LV disc) 

WIND AND 
LION (1975). 

Directed by John Milius (screen¬ 
writer for Huston’s Judge Roy Bean), 
this is one of the more intelligent 
historical epics of recent years. Keep- 
even more in the family, Huston gets the 
chance to act opposite his Man Who Would Be 
King star, Sean Connery. Great Moroccan loca¬ 
tions, too. (MGM/UA cassette) 


WINTER KILLS (1979). 

A hilarious paranoid conspiracy thriller, based 
not so surprisingly on another Richard Condon 
novel, that gives Huston the chance to chew 
the scenery in high style as Pappy Keegan, the 
patriarch of a Kennedyesque clan. (Nelson 
cassette) —G.c. 
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LATEST IVIOVIES 


Brooks, Hunter 
and Hurt in 
Broadcast News; 
sweating, crying 
and slopping 
hor d’oeuvres 
all over 
themselves 
as they chase 
the difference 
between flash 
and substance. 



BROADCAST NEWS ★ ★ ★ ★ 

William Hurt, Holly Hunter, Albert 
Brooks, Robert Prosky, Jack Nicholson. 
Directed by James Brooks. 1987. Rated 
R. (CBS/Fox cassette, 131 min,, 

Hi-Fi stereo, $89.98) Cj] 

BY MOLLY HASKELL 

I’m not sure if Holly Hunter will ever 
become a big star. With her Southern 
twang and fiendish sense of purpose, 
she’s a busy, jittery actress whose face 
never wears the same expression twice. 
But her portrayal of a workaholic network 
news producer in this movie is pure 
enchantment. 

Writer-director Brooks has given her 
the role of a lifetime. Her Jane is smart 
and intense, a demon at her job who slugs 
down Evian water and winces at linguistic 
imprecision but who is insecure about her 
sex appeal. She has more IQ than “It,” 
and sometimes the adrenalin stops flow¬ 
ing and she breaks down and cries. When 
she does, we hear the voice of the 
vulnerable young woman who’s been left 
behind. Albert Brooks (no relation to 
director James) plays her witty, brilliant, 
adoring and sardonically self-abusing 
colleague—a character who has his prob¬ 
lems, too. He can’t hack it on camera (he 
wants the newscast’s anchor job) or with 
the women he lusts after. Then there’s 
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Hurt as a bush-league sportscaster with a 
pretty face who doesn’t know an adverb 
from an adjective, who has been promoted 
to the Washington anchor job—to Hunter’s 
professional dismay and personal delight. 

This trio of fumbling romantics, who are 
so much better at what they do than at 
something called Life, comprise the most 
magical movie ensemble since the heyday 
of screwball comedy. So why didn’t the 
movie become a commercial blockbuster 
in its theatrical release instead of an award¬ 
winning critical success? Because most au¬ 
diences, despite paying lip service to the 
idea that we can’t “have it all,” want to 
believe that we can. And that if we can’t, 
love comes first. The three characters of 
Broadcast News are too elitist, too suc¬ 
cessful, on the one hand—and too vulner¬ 
able on the other. Unlike the glamour stars 
of past movies who floated effortlessly 
through their destinies, these three cry or 
sweat or slop hors d’oeuvres all over 
themselves. We see the price they pay for 
being obsessed. And when, instead of 
walking off into the sunset with Mr. or 
Mrs. Right, they just settle, audiences 
resist an ending this realistic. 

Although writer-director Brooks is 
much tougher on himself here than he was 
in his first movie. Terms of Endearment, 
his TV sitcom background comes through 
in a tendency to rig situations and stereo¬ 


types for easy charm payoffs. But it also 
comes through in the positive ways this 
movie works on video. 

The moral fastidiousness of the Hunter 
character does become a bit of a bore, 
however. That much-vaunted difference 
between flash and substance, between cor¬ 
respondents who write their material and 
those who just read cue cards is an issue 
that only people in television get worked 
up about, perhaps so they won’t have to 
think about the more profoundly disturbing 
aspects of their calling. 

What comes off radiantly is Brooks’ 
feeling for the romance of work. After a 
joyously nerve-racking marathon in which 
Hunter has shepherded Hurt along a high- 
wire act of reporting live on camera, both 
are triumphant. Hurt, still wired, raves 
over the way they got into each other’s 
rhythms. “It was like great sex,” he says. 
Yeah, maybe even better. And maybe 
that’s why love can’t compete. But why 
quibble? Broadcast News is one of the most 
charming romantic comedies in years. 



Cher, Cage: close to perfection. 


MOONSTRUCK ★ ★ ★ ★ 

Cher, Nicolas Cage, Olympia Dukakis. 
Directed by Norman Jewison. 1987. 
Rated PG. (MGM/UA cassette, 

102 min., Hi-Fi stereo, $89.95) 

BY LEONARD MALTIN 

Moonstruck made me laugh, as any 
good comedy should. But this rare and 
wonderful movie did something more: It 
also made me smile. That’s because, 
unlike most contemporary comedies. 
Moonstruck isn’t a collection of gags. It’s 
a picture of genuine humor, borne of 
writer John Patrick Shanley’s sharp 














observations of human nature. His milieu 
is New York’s Italian-American com¬ 
munity and his characters are positively 
priceless. They live, they breathe, and not 
one of them can be c^led predictable. 
They seem to revel in their quixotic and 
contradictory behavior. 

To play these marvelous characters, 
director Jewison gathered the best ensem¬ 
ble cast this side of Broadway—wonderful 
actors such as Vincent Gardenia, Danny 
Aiello and Oscar-winner Olympia Dukakis, 
who make us laugh with, not at, their 
quirks and foibles. Then Jewison created a 
match made in movie heaven: Cher and 
Nicolas Cage. If I’d been casting this pic¬ 
ture two years ago, Cher would have been 
my last choice to play a young, widowed 
bookkeeper who lives with her parents. 
But in the past year she’s proven herself an 
actress of great charm and surprising 
range, and she’s absolutely perfect here. 
I’ve never been a great fan of Cage and his 
often eccentric performances, but he, too, 
rises to the occasion as a young misfit 
whose emotional wounds have caused him 
to retreat behind a cloak of bitterness. 

From the opening strains of Dean Mar¬ 
tin’s kitsch classic “That’s Amore” to the 
closing family toast. Moonstruck hits all 


the right notes. It belongs on video because 
it’s the kind of movie that can be savored 
again and again. It comes as close to 
perfection as any movie I’ve seen in the 
past year. 

□ 

THE LAST EMPEROR ★ ★ ★ 

John Lone, Joan Chen, Peter O’Toole. 
Directed by Bernardo Bertolucci. 1987. 
Rated PG-13. (Nelson cassette, 

164 min., Hi-Fi stereo, $89.98) g 

BY ANDREW SARRIS 

Any movie that has won nine Academy 
Awards deserves to be seen (on big screen 
or small) if only for its curiosity value. 
Like Gandhi and Amadeus before it. The 
Last Emperor has achieved the cultural 
cachet that Hollywood reserves for super¬ 
productions in strange lands with edifying 
themes and just a dash of unpleasantness. 

On this occasion, Bertolucci and his co¬ 
scenarist, Mark Peploe, have crossed 
over the art-house barrier with a mixture 
of National Geographic (China’s Forbid¬ 
den City and such) and National Enquirer 
(most notably in a foot-fetish sequence in¬ 
volving the Last Empress and a female ad¬ 
mirer). But Bertolucci is not nearly as 


shocking as he has been in the past with 
Last Tango in Paris and 1900. The 
opulent scenes of royal decadence here 
are glumly counterpointed with seeming¬ 
ly endless flash-forwards to Maoist China 
with its re-education camps and 
meticulous auto-critiques. 

Bertolucci (a lifelong Marxist) has been 
criticized by some China specialists for 
understating the degree of repression and 
brutality in Mao’s China. He has been 
prudent about calling too much attention 
to the excesses of the Cultural Revolu¬ 
tion—for how else could he have secured 
the cooperation of the authorities to shoot 
in the Forbidden City itself? 

An even more serious problem with the 
movie is the remarkable passivity and pet¬ 
ulant spinelessness of the ostensible pro¬ 
tagonist, Pu Yi, the Last Emperor of 
China (mostly in name only). From 
childhood, he is depicted as relentlessly 
acted upon by forces and personalities 
stronger than him. He is forever being 
rebuffed, rejected and humiliated. The 
audience is, of course, safely distanced 
from him so that his steadily downward 
descent never becomes painftilly depress¬ 
ing. Emperors in China or anywhere else 
are anachronisms anyway, and Bertolucci 
never pretends that Pft Yi is anything more 


“There Were Moments of Sheer Panic!” 


The red-hot Last Tango in Paris made him a 
household word back in 1973; and though he 
made notable movies after that (the epic 1900 
among them), director Bernardo Bertolucci 
didn’t come up with anything as successful un¬ 
til 1987’s The Last Emperor. It won nine Oscars, 
including Best Picture and Best Director. It was 
also the first Western movie shot on location in 
China’s legendary Forbidden City. PR’s Glenn 
Kenny spoke to Bertolucci about the movie. 
VR: The Last Emperor must have dealt you 
some substantial logistical problems—working 
with a multiruitioruil, multilingual crew, many 
of whom had never before worked on a Western 
production. 

BERTOLUCCI: It was a huge crew: 100 
Italian, 20 British and 120 Chinese. And we had 
a great problem of communication, as you can 
imagine. There were about 30, 35 interpreters 
on the set working full time. 

VR: It must have been exhausting, yet ex¬ 
hilarating at the same time. 

BERTOLUCCI: It was exhilarating, but there 
were moments of sheer panic, too. I’d never 
done something of that scope before. The few 
days we took to shoot the scene of the corona¬ 
tion of the baby emperor, it was really terrify¬ 
ing to see these 2,000 extras, all shaved, in 
pigtails and makeup. The first day, I really 
wanted to disappear—to call an ambulance and 
go to the hospi^ and disaiqiear. Because I didn’t 
think I could face it. And you know, the prob¬ 
lem was, with this kind of organization, we 
weren’t able to acuially start shooting much 
before noon. So our days were very short. And 
since Tm used to shooting in a style where every 
shot creates the next one, where each shot is part 


of an unconscious chain, 
in this case, just getting 
a shot was so rare that I 
thought I’d never have 
time to get all the ma¬ 
terial I wanted. It made 
me very anxious. 

VR: Many of your 
movies deal with an in¬ 
dividual caught up in the 
tide of history. The Con¬ 
formist and 1900 come to 
mind. Near the end of 
The Last Emperor, Pu Yi 
says, “/ am responsi¬ 
ble,” referring to the 
historical chaos in which 
he's been caught up. Do you think he really is ? 
BERTOLUCCI: You’re right. This is a con¬ 
stant theme in my movies—the confrontation of 
an individual’s destiny with the destiny of his 
country. I think that Pu Yi, at the moment when 
he says, “lam responsible, ’ ’ is taking too much 
blame. His guilt is excessive. The governor of 
the prison says, “Once you thought you were 
the best, now you think you’re the worst.” 

I think Pu Yi was responsible for having sold 
his soul to the devil, in this case the Japanese. 
It showed he had an addiction to power, but it 
was a power that he never really had. He was 
trying to repeat what happened to him when he 
was three years old, having all these people 
kowtowing to him. [For him it was] a game. As 
an adult, when he gets his emperorship 
“restored” to him, he’s still playing. It was dif¬ 
ficult for Pu Yi to grow up because he was 
caught up in the repetition of this game. □ 



than a pathetic footnote to Chinese history. 
Where Bertolucci excels is in 
monial splendor of Pu Yi’s self-deceptions 
and empty illusions. Indeed, the movie suf¬ 
fers when the focus shifts to the supposedly 
cleareyed “truths” of the Communist re¬ 
gime. And the pidgin English on the 
soundtrack does not help matters. 

The practiced artistry of Bertolucci’s 
sweeping camera movements, Vittorio 
Storaro’s exquisite cinematography and a 
shrewd blend of Eastern and Western mu¬ 
sical styles in the Oscar-wiiming s 
credited to Ryuichi Sakamoto, David 
Byrne and Cong Su, combine to make The 
Last Emperor a spectacle that evokes 
respect and even admiration rather than 
genuine movie-movie affection. 
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Oscar-nominee Williams: speed rapper': 


GOOD MORNING, 

VIETNAM ★★ 

Robin Williams, Forest Whitaker,Tung 
Thanh Tran. Directed by Barry Levinson. 
1987. Rated R. (Touchstone cassette, 

120 min., Hi-Fi stereo, $29.95) 

BY STEPHEN HOLDEN 

The Vietnam conflict has been portrayed 
in movies as everything from a high philo¬ 
sophical conundrum {Apocalypse Now) to 
hell on earth {Full Metal Jacket). But with 
Good Morning, Vietnam it becomes a vehi¬ 
cle for ’60s nostalgia. 

It’s the story of Adrian Cronauer, a wild- 
man disc jockey whose stretun-of-con- 
sciousness effusions over the airwaves 
made him the hit of Saigon’s Armed 
Forces Radio. As played by Williams, 
Cronauer is a proto-hippie with a heart of 
gold. He brings rock ’n’ roll liberation and 
free speech to the Saigon radio station run 
by mean, uptight military squares who 
musically force-feed American troops a 
diet of Ray Conniff and polka music. 
Cronauer livens up the station with James 
Brown, the Beach Boys and Martha and 
the Vandellas. Teaching English to the 
Vietnamese, he gives lessons in profane 
’60s street slang. The war itself b^omes 
incidental to the anti-authoritarian hijinks 
that make Cronauer the’60s descendant of 
Phil Silvers’ Sgt. Bilko. 

The movie is essentially an extended 
fast-talking Robin Williams routine, in 
which he compresses his familiar gallery 
of alter egos, sound effects, absurdist non 
sequiturs and celebrity jabs into a jovial 
speed rap whose humor lies more in its 
delivery than its content. But Williams’ 
Oscar-nominated performance, in what is 
essentially a shallow service comedy, pro¬ 
vides enough heart and humor to save the 
movie from becoming a vapid cartoon. As 
a standup comic, Williams’ spiels usually 
have a frantic self-congratulatory energy 
that circles restlessly without ever finding a 
place to land. Attached to a movie charac¬ 
ter, they become the poignant pleas for at¬ 
tention of a compulsive showoff. 


EMPIRE OF 
THE SUN ★★★★ 

Christian Bale, John Malkovich, 

Miranda Richardson. Directed by Steven 
Spielberg. 1987. Rated PG. (Warner cas¬ 
sette, 153 min., Hi-Fi stereo, DS, $89.95; 
Warner LV disc, CX stereo, $39.98) g 

BY MOLLY HASKELL 

If there were any justice in Oscar heaven, 
Steven Spielberg would have won the 1987 
Academy Award (or at least have gotten 
nominated) for this magnificent tale of a 
British boy growing up in war-tom China, 
instead of Bertolucci for his modishly 
cool year-of-the-dragon epic. The Last 
Emperor. But Hollywood has made a point 
of neglecting its boy-genius director. 

Though no less impressive as a spectacle 
than Bertolucci’s movie, Spielberg’s is by 
far the more emotionally enthralling. It 
may have disconcerted the director’s fans 
and potential kiddie audiences, however, 
by the harshness of some of its details 
about survival and by the intense sense of 
mystery that’s at its core. 

Haunting images abound and must be 
seen, even in the visually compromised 
format of a small video screen: Japanese 
soldiers mobilizing in silhouette on a hill 
while the last Brits in Shanghai frolic at a 
costume party; the child-hero (Bale) salut¬ 
ing Japanese kamikaze pilots with a hymn, 
sung in his beautiful soprano voice, while 
fellow war prisoners look on in wonder; 
the hallucinatory spectacle of fancy British 
artifacts spread over a half acre of naked 
meadow. This is grand adventure, but ad¬ 
venture shot through with horror and suf¬ 
fering. It’s a far cry from the benign 
backyards and cuddly extraterrestrials of 
previous Spielberg movies. 

The astonishing young Bale is an uncan¬ 
ny adolescent in ways that are subtle and 
surprising rather than merely adorable. 
Tom from his mother in a crowd, he leaves 
pamjjered childhood behind to fend for 
himself, to become a hustler, a black- 
marketeer and a perennial learner in what 
he calls (with the touch of pompousness 
that never leaves him), “the university of 
life.” Spielberg constantly counterpoints 
the character’s individual destiny against 
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the forces of history—the winged hood or¬ 
nament on the Rolls-Royce in which his 
privileged childhood has been spent in the 
midst of massing Chinese peasants pro¬ 
vides a symbolic corroboration of the pro¬ 
phetic words of a Chinese official: “There 
are 500 million of us and we’ll be here after 
this war and the next!” 

There are a few turgid moments and 
transitional confusions in Tom Stoppard’s 
adaptation of J.G. Ballard’s complex, 
bustling novel. But the screenplay lyric¬ 
ally serves the central motif of a boy 
moving spiritually away from his British 



Bale in Spielberg’s Empire: astonishing. 


background toward twin idols, Japanese 
power and American pragmatism, to carve 
out his own sense of self as a survivor 
graced with humanity. 

My original feelings about Empire of the 
Sun were confirmed on a second, video, 
viewing. This is a tremendous break¬ 
through for Spielberg, and the smart 
money is on it as the enduring masterpiece 
of ’87. 

□ 

HAIRSPRAY ★★★★ 

Ricki Lake, Divine, Debbie Harry, 

Sonny Bono, Jerry Stiller, Pia Zadora. 
Directed by John Waters. 1988. Rated 
PG. (RCA/Columbia cassette, 90 min., 
Hi-Fi stereo, $89.95) 

BY STEVE SIMELS 

A PG-rated John Waters movie? What 
next? Stallone as King Lear? A Chuck 
Norris musical? Brian DePalma’s Heidi! 

Actually, despite the rating. Waters has 
claimed that this is in some ways his most 
subversive movie, and he may be right. 
Even though this genuinely funny satirical 
homage to ’60s teen musicals is possessed 
of enormous heart, and even though it ac¬ 
tually employs the late Divine in a mostly 
non-campy way, and even though its basic 
message is militantly pro-civil rights (a 
subject the movies seem to have avoided 
in these Reaganite times), and even 


DEO REVIEW 















PLAYHOUSE VIDEO PRESENTS 



THEADVINTIRES OF 
TOM 

Restored, original 1938 version of the American 
classic. 

BATMAN: THE MOVIE 

starring the original Batman and Robin, 

Adam We^ajrtJu^Ward. 

A BOY NAvTeD CHARLIE BRO\^TV 

Charles M. Schulz's famous comic strip "Peanuts" 
characters come to animated life. 
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A bewitching Rodgers & Hammerstein musical 
version starring Leslie Ann Warren and 
Ginger Rogers. 
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HERE COME THE LITTLES 

Good things come in small packages with these 
popular television characters. 

hlcklebIerryfinn 

Sail down the mighty Mississippi in this spirited 
Mark Twain classic starring Ron Howard. 

JOIRNLTTO THE CENTER 
OF THE EARTH 

A spine-tingling adaptation of the Jules Verne 
classic starring James Mason and Arlene Dahl. 

\HRA(:LE on MTH street 

One of the most beloved Christmas classics 
starring Natalie Wood ond Edmund Gwenn. 
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A Ml SICAI. ADVENTURE 

Everybody's favorite red-headed friends join 
their "toy" mates for a night of glorious 
musical mayhem! 

SNOOPVrCOME HOME! 

The most loveable "duo," Snoopy and Woodstock 
of the Peanuts gang, head for the bright tights 
of the big city. 

A TREE GROWS IN BROOM,YN 

Academy award winning adaptation of 
Betty Smith's classic novel starring James Dunn 
and Peggy Ann Garner. 

VOYACiE TO THE BOTTOM 
OF THE SEA 

Classic underwater adventure from Ihe master of 
disaster Irwin Allen starring Walter Pidgeon and 
Joan Fontaine. 
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though its use of obscure period music 
shows up Dirty Dancing for the revi¬ 
sionist commercial contrivance it really 
is—despite all this, Hairspray is still 
recognizably the work of the warped sen¬ 
sibility that earlier gave us such affronts to 
good taste as Pink Flamingos. That it has 
been a mainstream theatrical hit is the 
cream of the jest. 

The story, such as it is, is slight, center¬ 
ing on Divine’s, er, daughter (Lake) try¬ 
ing to crash, and later integrate, the cast 
of Baltimore’s home-grown version of 
American Bandstand. Mostly, the story 
exists as a springboard for Waters to in¬ 
dulge his fetish for kitsch clothing and 
home furnishings and to set up several 
dance sequences which are to die for. 

The performances by a bizarre mix of 
actors, ranging from the adorable (Lake) 
to the appalling (Bono), are all worth 
watching. The satire is gentle yet pointed, 
and the movie has a way of throwing 
curves at you that suggest Waters has 
more depth—a lot more—than some of us 
would expect. In fact, there’s one se¬ 
quence—which features Toussaint McCall 
(a mid-’60s soul singer nobody but ab¬ 
solute genre purists has heard of) and a 
wino singing along with a gorgeous 
McCall ballad—that is so unexpectedly 
moving you’ll think you’ve wandered into 



Lake, Divine: Welcome to the ’60s. 


a Capra movie. Of course. Divine (who is 
hilarious) is on hand most of the time to re¬ 
mind you that you haven’t. There’s also a 
cameo by the sublime Zadora, as a beatnik 
chick reciting Alan Ginsberg’s Howl, 
which only Waters could have dreamed up. 

In short, Hairspray is an absolutely 
original movie and a breakthrough for its 
writer-director. Its intentionally unimpres¬ 
sive, slightly seedy visual style translates 
just fine to video; something this small in 
scale has little to lose by getting smaller. 


PATTI ROCKS ★★★ 

Chris Mulkey, Karen Landry, 

John Jenkins. Directed by David 
Burton Morris. 1987. Rated R. (Virgin 
cassette, 86 min., Hi-Fi stereo, $79.95) 

BY JIM FARBER 

Contrary to popular belief, relatively 
few movies have been made about sex. 
People may flail around with each other 
all the time on screen, but rarely is sex, 
and the attitudes which surround it, a 
movie’s central subject. Patti Rocks is an 
exception. Unsurprisingly, this small- 
budget comedy was put together by a 
group of friends operating far outside the 
Hollywood mainstream—in their home¬ 
town of Minneapolis. The script was writ¬ 
ten by all three of the principal actors and 
the director. 

The story initially surrounds two 
unlikely friends: a sensitive white-collar 
worker, Eddie, and his brutish blue-collar 
pal, Billy, who is described as “a dim, 
dim light bulb.” Billy, who is married 
with two kids, gets a woman (Patti) preg¬ 
nant. She wants to keep the child and 
won’t discuss the matter with him, so Bil¬ 
ly coerces Eddie into taking an all-night 
drive with him to convince her otherwise. 
Half the movie is spent with the two 
friends in the car, talking. Their conversa¬ 
tion rarely strays far from Billy’s favorite 
subject: sex. 

Along the way, however, they reveal 
how many subjects can be wrapped up in 
the one. Billy is generally the more talk¬ 
ative of the two but more interesting is 
Eddie’s odd attachment to him. He’s both 
appalled and attracted to Billy’s dimwitted- 
ness, viewing it as ultimately preferable to 
his own problems. Recently divorced, 
Eddie is still shattered by the experience. 
Billy, on the other hand, has a talent for 
lying to himself, which protects him from 
ever acknowledging that much pain. 

At least, that is, until the showdown with 
Patti. She turns out very different from the 
manipulative, unreasonable vixen Billy 
imagines her to be. She wants no relation¬ 
ship with him or anyone. When asked her 
reason for hating marriage, for instance, 
she replies, “It’s fattening.” As an in¬ 
dependent woman who can use sex as 
selfishly as does Billy, she turns the tables 
on him—giving him a much needed lesson 
in humility. But, luckily, the writers never 
make her into a flat feminist symbol. Her 
life has a believable context of its own. 

That’s ultimately the real triumph of 
Patti Rocks. True, the movie may launch a 
screen assault on the male libido not seen 
since Mike Nichols’ Carnal Knowledge 
(1971). But the characters aren’t con¬ 
stricted by those issues. Rather, the makers 
of Patti Rocks understand that the ways in 
which sex blurs with, and diverges from, 
love are many. And their characters em¬ 
body as many of these as three lives can. 



Martin, Candy: Welcome to mass transit. 


PLANES, TRAINS AND 
AUTOMOBILES ★★★ 

Steve Martin, John Candy, Laila Robbins, 
Kevin Bacon, Carol Bruce. Directed by 
John Hughes. 1987. Rated R. (Para¬ 
mount cassette, 92 min., Hi-Fi stereo, 
$89.95; Paramount LV disc, $34.95) 

BY JEFFREY LYONS 

This likable movie might just as easily 
have been titled Trains, Planes, Automo¬ 
biles and Laughter —for it is a continually 
hilarious series of slapstick gags and ab¬ 
surd situations, with an undercurrent of 
poignancy. A second viewing in no way 
diminished the fun or the yuks for me. 

Martin plays your ordinary business¬ 
man, who just wants to get out of a meeting 
in New York on time to make a Thanksgiv¬ 
ing Eve flight home to Chicago where wife 
and family await. But since it’s Steve 
Martin, you just know he has no chance at 
all of getting farther west than Hoboken 
without a snafu. 

Enter John Candy, maybe the best sec¬ 
ond banana in the movies. Here he’s the 
annoying slovenly guy everyone meets on 
some intercity trip or another. He first gets 
a cab Martin thought was his, then winds 
up sitting next to Martin on the plane. He’s 
the most rotund shadow any guy ever had. 

Writer-producer-director John Hughes 
(usually linked with teenage movies such 
as The Breakfast Club, Pretty in Pink and 
Ferris Bueller's Day Off) has wisely let 
Martin and Candy find their own comedic 
rapport. You’d think they’d been a comedy 
team for decades, so wonderfully do they 
play with and off each other at every turn. 

But Hughes has his own agenda here, 
too. He has a lot to say, beneath the laugh¬ 
ter, about camaraderie in the face of life’s 
petty annoyances and mix-ups, as well as 
about the absurdity of modem mass trans¬ 
portation. Late in the movie, after Martin 
and Candy have endured every foul-up 
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imaginable in their travels, when they 
don’t dare think of what horrors lie just 
around the next curve in the road, we learn 
who these men really are. It’s then that the 
movie’s soul comes to light with something 
to say about the human condition. 

But make no mistake. First and foremost. 

Planes, Trains and Automobiles is an 
outrageously funny movie. 

□ 

THE GLASS 
MENAGERIE ★★★ 

Joanne Woodward, John Malkovich, 

Karen Allen, James Naughton. Directed 
by Paul Newman. 1987. Not rated. 

(MCA cassette, 134 min., Hi-Fi mono, 

$79.95) 

BY STEPHEN HARVEY 

Tennessee Williams’ first great play has 
endured innumerable reincarnations since 
its Broadway premiere in 1945. Over the 
years, legendary stage actresses from 
Laurette Taylor to Helen Hayes, Maureen 
Stapleton and Jessica Tandy have tried on 
Amanda Wingfield’s fad^ ball gown. 

Gertrude Lawrence trekked from London 
to Hollywood to essay the first (and rather 
misguided) screen Amanda in 1951, fol¬ 
lowed in later decades by Shirley Booth’s 
and Katharine Hepburn’s television ver¬ 
sions. Thus far, an essential part of the 
play’s sad shimmer has resisted the glare of 
the camera. Paul Newman’s new version is 
an earnest, intelligent try which still misses 
some of its transcendent quality. 

THE MONSTER 
SQUAD ★★★ 

Andre Gower, Robby Kiger, Stephen 
Macht. Directed by Fred Dekker. 1988. 

Rated PG-13. (Vestron cassette, Hi-Fi 
stereo, 82 min., $89.98) 

BY DAVID HAJDU 

If Spielberg had started at Universal 20 
years sooner, he probably would have 
made a movie like this one—a loving, 
respectful tribute to the monster movies of 
the ’30s and ’40s, tinged with touches of ] 
E. T., The Goonies and Amazing Stories. 

A corny group of pre-adolescent boys— 
more a spoof than a rip-off of the Spielberg 
gangs—run a monster fan club from a tree 
house in the leader’s backyard. Which 
happens to be right where Dracula and 
Frankenstein fall from a plane en route 
from Transylvania. The Wolf Man, the 
Mummy and the Creature from the Black 
Lagoon end up in the same spot, too, with 
little intrusion from rationality. 

The rest is all good, dumb fun. There’s 
an old castle at the edge of town, a spooky 
old German guy with a finger missing, and 
some mumbo jumbo about a glowing 
trinket that could tip the balance between 
good and evil. The gags are good, the 
fright stuff tame but timed effectively. 


SLEEPER OF 
THE MONTH 


THE DUNERA BOYS ★ ★ ★ ★ 

Joseph Spano, Bob Hoskins. Directed 
by Ben Lewin. 1985. Not rated. (Prism 
cassette, 150 min., Hi-Fi mono, 

$79.95) 

BY BERT WECHSLER 

Simply speaking, this is a powerful, 
multilayered movie, magnificently acted. 
Made in Australia, it tells of a group of 
2,000 male German and Austrian emigre 
Jews who were rounded up in London in 
1939 as possible enemy spies. They were 
sent on the ship Dunera to Australia for 
internment in a desert camp. It was an ar¬ 
bitrary decision that flew in the face of 
common humanity. Picking out a few 
sharply etched characters upon whom to 
focus, the movie follows this exodus and 
the interactions of victims and vic- 
timizers. Some of the British soldiers 
match the Nazis in callousness and cruel- 



Dunera Boys’ Hoskins. 


ty, and when the Australians try to 
understand these strange creatures, the 
Jews will not let them. 

When the British in London finally ad¬ 
mit they’ve made a mistake, the Austral¬ 
ian bureaucracy compounds it. I won’t 
tell you how. This is a movie you should 
experience without knowing how it ends. 

Directer Lewin, who also wrote the 
script, tells the tale with subtlety, humor 
and an almost Grand Illusion-like com¬ 
passion. 


Allen, 
Woodward: 
new look 
at a fragile 



Bowing to the hermetic nature of the 
material, Newman doesn’t try to camou¬ 
flage The Glass Menagerie’s theatrical 
origins. He retains virtually every word of 
the text and, unlike the earlier Warner 
Bros, movie, he never leaves the shabby 
St. Louis tenement in which the Wingfield 
family molders. As a director, Newman’s 
strength lies more with domestic psychol¬ 
ogy than poetry. He vividly conveys the 
battered dliances and festering resent¬ 
ments between this desperate mother and 
her drifting children, keyed by a pair of 
remarkably thoughtful performances from 
Woodward and Malkovich. 

Most Amandas have been dithering 
somnambulists wandering through moon¬ 
beams, but Woodward is much more 
grounded than that. She clearly sees the 
abyss toward which her family is coasting, 
and her inability to change that fate has 
warped her into meddlesome eccentricity. 
Malkovich forges an unusually specific 
and imaginative portrait of son Tom, the 
play’s wandering narrator. He’s petulant 
and ironic, not just a stifled poet and prob¬ 
able closet queen frustrated because his 


mother never lets him out of the house. 

As The Glass Menagerie’s first hour 
concentrates on Amanda’s and Tom’s 
clash of wills, the Malkovich-Woodward 
interplay draws real sparks of emotion. It’s 
in the second half, with the fleeting idyll 
between withdrawn, invalid daughter 
Laura and her hapless Gentleman Caller, 
that the movie flounders, thanks in part to 
much weaker casting in both roles. Allen 
simply seems much too normal to play this 
frail recluse, and Naughton is so self- 
effacing he disappears from the mind while 
he’s still in view. 

Throughout, the art direction and 
Michael Ballhaus’ camerawork are more 
skilled at conveying the dreariness of the 
Wingfields’ surroundings than the misty 
quality of the “memory play” Williams’ 
text describes. With its intimacy of scale, 
Newman’s movie transfers well to the 
home screen. But in the end, this version is 
like the crystal unicorn in Laura’s mena¬ 
gerie after its horn has been knocked off- 
still an admirable object, but no longer the 
unique creature of myth it once was. 


D E o R E 












HIGH SOCIETY 

Starring Bing Crosby, & Grace Kelly 

MEET ME IN ST. LOUIS 
Starringjudy Garland 

ON THE TOWN 

Starring Gene Keliy, & Frank Sinatra 


tlMll! 
ILL DM01! 
ILiHUGIULM! 


On Video For Only 


THE UNSINKABLE MOLLY BROWN 
Starring Debbie Reynolds & Harve Presnell 

SEVEN BRIDES FOR SEVEN BROTHERS 
(New Video Master) 

Starringjane Powell & Howard Keel 


NEW LOW PRICE! 
NEW RELEASES! 


AN AMERICAN 
IN PARIS 

Starring Gene Kelly 
& Leslie Caron 


BRIGADOON 

(New Video Master) 

Starring Gene Kelly, & Cyd Charisse 

FOR ME AND MY GAL 

(New Release) 

Starring Gene Kelly & Judy Garland 

LOVE ME OR LEAVE ME 
(New Release) 

Starringjames Cagney & Doris Day 


FROM THE STUDIO THAT 
INVENTED THE MUSICAL... 


As song-and-dance man Gene 
Kelly put it, the movie musical is 
one of the few original American 
art forms. And certainly the 
most entertaining. Now you can 
become an art collector (if you’re 
not one already) by purchasing 
an MGM Musical for as little as 


J19.95f Just think, the greatest 
performances of Fred Astaire, 
Judy Garland, Gene Kelly, Frank 
Sinatra, Leslie Caron, and many 
more are yours for a song. And 
that’s not just entertainment... 
that’s a bargain! 


On sale now at: Target Stores 
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C K T A 

K E S 1 

DUDES ★★★ 

Jon Cryer, Daniel Roebuck, Catherine 
Mary Stewart, Lee Ving. Directed by 
Penelope Spheeris. 1988. Rated R. (IVE 
cassette, 90 min., Hi-Fi mono, $89.95) 
Here’s a movie that invents its own 
genre: the world’s first punk-rock/bud- 
dy/road/ghost/revenge western. Director 

Spheeris {The Decline of Western Civiliza¬ 
tion, Hollywood Vice Squad), working with 
a larger-than-usual budget, weighs in with 
a surprisingly entertaining ’80s update of 
Easy /fWer—exploitative, violent and im¬ 
plausible, to be sure, but with some 
wonderfully eccentric touches, including an 
Elvis-impersonating rodeo clown who per- 

forms Blue Suede Shoes while dodging 
angry bulls. The movie doesn’t make that 
much sense, but the actors—particularly 
Cryer, who suggests a wholesome Sid 
Vicious, and Ving, who makes a great biker 
villain—are terrific, and the whole thing has 
an off-kilter charm reminiscent of a Bill 
Forsyth picture. (Steve Simels) 

QUIET THUNDER ★ ★ ★ 

Wayne Crawford, June Chadwick, Ken 
Gampu. Directed by David Rice. 1988. 
RatedPG-13. (IVE cassette, 94 min., 
Hi-Fi stereo, $79.95) 

After they walk in on the KGB-arranged 
assassination of an African president 
(played by Gampu of Kill and Kill Again 
fame), an expatriate American pilot, his 

native partner and a US senator’s wife flee 
for the border. The pilot’s a bourbon- 
guzzling Peace Corps dropout running a 
minor tourist scam, his assistant descended 
from the legendary “Invisible Spears” 
tribe, and the woman is there for no ap¬ 
parent reason (except, maybe, to take off 
her top). Yes, the faithful assistant gives his 
life early. And, yes, the mismatched duo 

eventutdly overcome their mutual repul¬ 
sion. This is all reminiscent of a low-grade 
The African Queen crossed with The 
Emerald Forest, which beats a high-grade 
Allan Quatermain at least by a mile. 

In spite of obvious budgetary limitations, 
the action almost moves along fast enough 
to cover the elephantine holes in the 
script. Almost. (Gregory P. Fagan) 

RIDERS OF 

THE STORM ★★ 

Dennis Hopper, Michael J. Pollard. 
Directed by Maurice Phillips. 1988. 

Rated R. (Nelson cassette, 92 min., 

Hi-Fi mono, $89.95) 

What’s this? A movie for, about, and 
seemingly constructed by people who 
dropped acid during an A-Team rerun? 
Hopper and Pollard, two of the movies’ 

most reliable eccentrics, fly about the US 
skies in a ‘60s high-tech B-29 bomber load¬ 
ed with broadcast-jamming equipment and 
wackos. They’ve been up there (without 
refueling?) since the Vietnam War. They 
override US TV signals with their own 
‘ ‘ S&M-TV’ ’ programming and blast gov- 
emment-fired missiles out of the air by blar¬ 
ing Hendrix. There’s much more to say 
about it, but “it’s a mess” pretty much says 

it all. It looks as if the producers wanted to 
play with Max Headroom's politics in a 
Master of the World setting. Who knows, 
a little screenwriting and they might have 
pulled it off. But as is frequently the case 
with cult-classic wannabes, attitude out¬ 
paces cleverness. Hopper doing his best 
George Peppard, and Pollard doing his best 
Pollard, make it worth a night’s rental, 
though. (G.P.F.) 

JAILBIRD ROCK ★ 

Robin Antin, Ron Lacey. Directed by 
Phillip Schuman. 1988. Rated R. (TWE 
cassette, 92 min., Hi-Fi mono, $79.95) 

As you may have guessed from the title, 
this is not just another sluts-in-the-slammer 
movie. Rather, it’s a sluts-in-the-slammer 
musical, sort of a cross between Caged 

Heat and Flashdance. The sensitive story 
of a teenage dancer (Antin) unfairly jailed 
for the accidental murder of her abusive 
stepfather. Jailbird Rock features the usual 
World-War-II-bomber-movie mix of racial 
and ethnic types, plus a show put on by the 
inmates in the best “my uncle has the 
costumes and sets” tradition of Judy 

Garland and Mickey Rooney. There are, of 
course, several obligatory (and brief) soft¬ 
core lesbian scenes. There’s also a moral: 
Hang on to your dreams. Basically, this is 
dreck, but trivia fans may be interested to 
learn that Howard Huntsberry, who was so 
good as Jackie Wilson in La Bamba, has a 
song on the soundtrack. (S.S.) 


CITY OF BLOOD ★ 

Joe Stewardson, Ken Gampu. Directed 
by Darrell Roodt. 1987. Rated R. 
(Magnum cassette, 96 min., Hi-Fi 
stereo, $79.98) 

In this timely yet overwrought South 
African thriller, a white medical examiner 
(Stewardson) is faced with the moral dilem¬ 


ma of having to falsify the death certificate 
of a murdered black political prisoner lest 
a chaotic uprising erupt. Too bad that what 
could have been an interesting combination 
of Cry Freedom and Quincy is buried under 
a morass of insignificant subplots and un¬ 
necessarily arty camerawork. Director 
Roodt is more interested in showing off neat 


tracking shots than in telling a coherent 
story, and scenes go on endlessly with 
Stewardson (Johannesburg’s dead ringer 
for Martin Balsam) appearing catatonic 
throughout. Needless to say, his brief 
romance with a young whore with-a heart 
of Krugerrands is as implausible as they 
come. (Doug Brod) 



From left: a 
wigged-out 
Hopper rides 
the Storm; 
Cryer, one 
of the 
eccentric 
cow-punk 
Dudes; 
musical pool- 
room shenan¬ 
igans in Jail¬ 
bird Rock. 

















The first was for himself. 

The second was for his country. 
This time it’s to save his friend. 
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CLASSICS 

LOVE ME OR 
LEAVE ME ★ ★ ★ ★ 

James Cagney, Doris Day, Cameron 
Mitchell. Directed by Charles Vidor. 
1955. (MGM/UA cassette, 122 min., 
Hi-Fi stereo, $19.95) 

BY RONALD HAVER 
This is the story of Ruth Etting, a 
popular torch singer of the late ’20s and 
early ’30s, and her tempestuous relation¬ 
ship with Martin “The Gimp” Snyder, a 
crippled small-time Chicago gangster 
who discovered her in a dime-a-dance em¬ 


but doesn’t mind using him to further her 
career. It is a marvelously detailed study of 
a man driven to extremes to compensate 
for early poverty, a physical handicap and 
unrequited passion. 

The opulent MGM production (as with 
so many movies of the time) suggests the 
story’s era rather than depicting it faithful¬ 
ly. Percy Faith arranged the plentiful songs 
with the assistance of Irving Aaronson, one 
of the ’20s’ leading bandleaders, and they 
have unusual bite and resonance. The 
stereo recording enhances the sumptuous, 
full-bodied sound of the MGM Studio Or¬ 
chestra at its peak. Even with the necessary 
panning and scanning of the original 
Cinemascope for this non-letterboxed 


From 10^ a 
dance to the 
bigtime—at 
what price? 
Cagney and 
Day make the 
sparks fly 
in Love Me or 
Leave Me. 



porium. She became Snyder’s mistress 
and he devoted a great deal of time, 
money and strong-arm tactics to further 
her career. As his efforts and her talent 
took her to stardom on Broadway and on 
records, she fell in love with her pianist. 
Snyder, in a fit of jealous rage, shot him 
and went to prison. 

It’s not a pretty story. MGM’s screen¬ 
play, while whitewashing some of its 
seamier aspects, is still relatively faithful 
to the facts, and with Cagney as Snyder 
and Day as Etting, the movie turned out to 
be one of the all-time best in the musical 
biography genre. 

Day’s powerful, intense portrayal of Et¬ 
ting surprised both fans and critics in the 
’50s and it holds up beautifully. She not 
only capmres the character’s hard-driving 
ambition while simultaneously conveying 
her vulnerability and moments of self- 
loathing, but also manages to do full justice 
to the Etting song standards without 
mimicking the original singer’s unique 
style nor abandoning Day’s own. 

Cagney once confessed that his per¬ 
formance here was one of his own four or 
five favorites in a 65-movie career. Hard¬ 
bitten, aggressive, crude, yet leavened 
with compassion and understanding, he 
makes Snyder almost likable—and certain¬ 
ly sympaAetic in his frustration at being in 
love with a woman who doesn’t love him 


release, the video transfer is a good one. It 
even makes the original Eastman Color 
almost look like Technicolor. 

□ 

CESAR AND 
ROSALIE ★★★★ 

Yves Montand, Romy Schneider, Sami 
Frey. Directed by Claude Sautet. 1972. 
Not rated. (Axon cassette, in French 
with English subtitles, 104 min., 

Hi-Fi mono, $59.95) 

BY NEAL GABLER 

Sautet may be the most unappreciated 
director in the world. In the US, his 
movies seldom get released either thea¬ 
trically or on video. In his native France, 
where radical chic is somewhat more en¬ 
during, he’s been dismissed as a kind of 
French Alan Alda and ribbed mercilessly 
by his more political confreres such as 
Godard. Sautet’s sin is that he makes 
small movies about the trials and tribula¬ 
tions of the French middle class—utterly 
nondidactic domestic dramas that have the 
taste of life. Sautet doesn’t bathe his pic¬ 
tures in rich sauces or sizzle them into pif¬ 
fle. His movies feel lightly sauteed the 
way our lives usually do, making him the 
most appropriately named director in the 
world, as well as one of the best. 

In Cesar and Rosalie, Sautet focuses on 


a beautiful young divorcee (Schneider) 
and the wealthy junk dealer (Montand) 
with whom she lives and who loves her 
to distraction. As plots go, Cesar and 
Rosalie’s is slight. It is more about roman¬ 
tic calculus than about sturm und drang. 

Rosalie’s former lover David (Frey) re¬ 
turns to France after five years in Amer¬ 
ica, rekindling affection from Rosalie and 
igniting jealousy in Cesar. Though she 
swears her fidelity to him and though he 
tries to be civil about the whole thing, 

Cesar is so primitively obvious in his 
devotion that he can’t help but try to 
sabotage Rosalie’s romance with David, 
even though a romance hasn’t even begun. 

His shameless maneuvers, of course, wind 
up having precisely the opposite effect. 

Sautet’s gift, his genius, is that he un¬ 
derstands the complexities of people, the 
things roiling around inside them. He cap¬ 
tures as well as anyone the pain and the 
triumphs of our lives. He always respects 
his characters fully; his sympathy is un¬ 
bounded. This one is worth seeing. 

□ 

RICH AND STRANGE ★ ★ ★ 

Henry Kendall, Joan Barry. Directed by 
Alfred Hitchcock. 1932. B&W. (Holly¬ 
wood Select cassette, 83 min., $14.99) 

BY JOANNA LANGFIELD 

So you never heard of this one either, 
eh? Well, this rarely shown early Hitch¬ 
cock, originally released in this country as 
East of Shanghai, delivers on the tantaliz- i 

ing possibilities of the video revolution. ' 

Even though the piece is technically 
uneven and there ’ s no great suspense here 
from the man who would later establish 
himself as the Master of Suspense, this 
morality play is delightfully played out. 

And it’s exciting to see early hints of the 
director’s genius. 

Kendall and the beautiful Barry play a 
couple who run away from the humdrum 
of London middle-class life when they in¬ 
herit enough money to pay for a cruise 
around the world. We see lots of would-be 
colorful locales (in black and white, of j 

course), as our heroes are quickly seduced ' 

by the swinging set. The moral of the 
story is obvious: Money may get you a 
seat at the Folies Bergere, but it can’t buy 
you happiness. It takes a rather extraor¬ 
dinary experience on the ship before our 
fun couple figures this out. 

It may be jarring to contemporary eyes 
that, while the story deals openly with 
sophisticated matters such as extramarital 
sex, the technical side of the movie itself 
(and therefore the video transfer) is often 
creaky. The audio sometimes wavers, too, 
making this the sort of movie that even TV 
normally bypasses as too old. But thanks to 
video, we have a chance to see it, as both 
entertainment and learning experience. 

After all, Hitchcock is Hitchcock. 


DEO R E V I E 












TWO EXTRAORDINARY FILMS THAT SPAN THREE 
GENERATIONS AND TELL THE STORY OF A LIFETIME. 


(HIGHEST RATING) 


(HIGHEST RATING) 


-Jay Carr, THE BOSTON (iU)BE | 
-Jack Garner, GANNETT NEWS SERVICE I 
- Bruce WiUiamson, PlAYBOY J 


‘A RICH AND DEUCIOUS FABLE OF GREED AND 
AMBITION, LOVE AND REVENGE.: 


The legendary Yves Montand stars in the greatest role of his career as a wiley and wicked farmer who, 
together with his hapless nephew, conspires to steal a hunchback’s land by damming up his hidden source of water. When 
they succeed, they destroy the man’s life. But 10 years later, his daughter—a shepherdess living in the rugged hills — 
finds a way to expose their guilt, destroying the old man’s family and leaving him heartbroken and done. 


FRENCH WITH YELLOW ENGLISH SUBTITLES | . Hi-Fi STEREO, IN VHS AND BETA 
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THE BEST OF ABBOTT & 
COSTELLO LIVE ★★★ 

Bud Abbott, Lou Costello. Compiled by 
Research Video. B&W. Original footage 
1951-1954; 1988 compilation. (Warner 
cassette, 58 min., Hi-Fi mono, $19.98) 

BY MARK TROST 

We might have seen all this before, but 
never quite like this. Through beautifully 
preserved kinescopes from the late com¬ 
ics’ own family vaults. Bud and Lou come 
alive again in scores of skits from the 
legendary, live Colgate Comedy Hour of 
the ’50s. 

While the material may be familiar 
(almost all the bits are tried-and-true 
routines used in the duo’s movies and 
filmed TV series), the presentation is not. 
Abbott and Costello regularly crack each 
other up, blow lines and ad-lib their way 
through the material, making such war- 
horses as “Who’s on First?” and “7x13 
= 28” seem brand-new. There’s also just 
enough “new” footage, including a 
rather remarkable skit in which all-out 
war erupts in an orchestra Lou is conduct¬ 
ing, to show that there was a lot more to 
this team than Costello screaming “Hey, 
Abbotttt!” to get a laugh. 

There are scores of faces that will be 
familiar to anyone who has seen the reruns 
of Bud and Lou’s syndicated TV series, 
including Sidney Fields and Joe Kirk. 
There are also some surprise guest ap¬ 
pearances by George Raft and Charles 
Laughton, who lose their battles to keep 
straight faces around these comics. 

Just about the only complaint I can 
lodge against this otherwise priceless col¬ 
lection is that no air dates are given and, in 
a few cases, only portions of longer skits 
are presented. But these are minor quib¬ 
bles. What comes through is what a 


polished, fiinny and critically underrated 
comedy team Bud Abbott and Lou 
Costello really were. 

□ 

MATINEE AT THE BUOU, 
VOLS. 1-8 ★★★ 

fV. C. Fields, Will Rogers, the Three 
Stooges, many others. Various directors. 
1930-1944. (Hollywood Select cassettes, 
B&W and color, approx. 90 min. each, 
$14.99 each) 

BY ED HULSE 

Grab your popcorn, pull up an easy 
chair and turn on the VCR. With these 
tapes, you can stage your own private old- 
time Saturday movie matinees. Originally 
created for TV syndication some years 
ago. Matinee at the Bijou is now available 
on cassette in eight programs modeled 
after those presented in thousands of the 
nation’s theaters during the 1930s. Each 
one starts with a “prevue of eoming at¬ 
tractions,” followed by a cartoon, short 
subjects, a serial chapter and a feature- 
length movie (or, in one case, a W.C. 
Fields featurette). 

The Poverty Row movies that helped 
fill Depression-era double bills are ideal 
for the Bijou format; their simplistic plots 
and short running times make them easy 
to insert into or condense for the 90-min¬ 
ute overall length of these shows. Of the 
features included in the first eight Bijou 
cassettes, my favorites are two 1935 
Mascot productions: One Frightened 
Night [Vol. 3), an old-dark-house mystery 
with Charles Grapewin, Wallace Ford 
and Regis Toomey, and Ladies Crave 
Excitement (Vol. 4), in which heiress 
Evelyn Knapp learns the newsreel bus¬ 
iness from brash cameraman Norman 
Foster. Both movies are adroitly abridged. 


although lapses in continuity are occa¬ 
sionally evident. 

I must add one cautionary note: The rari¬ 
ty of this material occasionally forced the 
show’s producers to use old, battered or 
unevenly copied 16mm prints for tape 
transfer. So dte aural and visual quality of 
some subjects aren’t up to the standards of 
major-studio tape releases. But these short¬ 
comings are little enough to endure for the 
opportunity to see and collect so much ter¬ 
rific, offbeat material from Hollywood’s 
halcyon days—at a budget priee, too. 

O 

SCARAMOUCHE ★★★★ 

Stewart Granger, Eleanor Parker, Janet 
Leigh, Mel Ferrer. Directed by George 
Sidney. 1952. (Criterion LV disc, CAV, 
118 min., $79.95) 

BY STEVE SIMELS 

The swashbuckler, like the western, has 
become, sad to say, a nearly obsolete 
movie genre. There hasn’t been a suc¬ 
cessful one since Richard Lester’s mid- 
’70s Musketeer movies, and they were 
partly a genre sendup. So MGM’s 
Scaramouche, a genuinely lavish swash¬ 
buckler from the Golden Age of Techni¬ 
color, is a prime example of what people 
mean when they say “They don’t make 
’em like that anymore.” It’s also one of 
the most entertaining epics of its type in 
screen history. 

Set in pre-revolutionary France, Scara¬ 
mouche is a brother-vs.-brother story 
(they don’t know, however, that they’re 
brothers) and a boy-meets-girl story (ex¬ 
cept that the boy thinks the girl is his 
sister), set against a backdrop of corn- 
media dell 'arte and a decadent aristocracy. 
All this, plus gobs of fencing, is sump¬ 
tuously mounted in the grand MGM 
fashion. Charles Rosher’s cinematography 
and Cedric Gibbons’ art direction are 
startlingly lush. The acting is terrific, with 
the exception of a wooden, pre-Bionic 
Woman Richard Anderson in a small but 
pivotal part. Granger, in the title role, 
more or less defines the word dashing, and 
Ferrer (with whom Granger has a jaw- 
droppingly spectacular final sword fight) is 
equally good as a villain with an occasional 
redeeming quality. The leading ladies who 
vie for Granger’s attention, Parker and 
Leigh, have never been photographed 
more beautifully. 

Criterion’s CAV laser disc presentation 
does the movie full justice. The transfer is 
gorgeous (freeze any frame and you have 
what looks like an Old Master painting), 
Victor Young’s lovely score rings out 
heroically, and the second-audio-program 
narration (including interviews with direc¬ 
tor Sidney and star Granger) is informative 
and fun. Maybe they don’t make ’em like 
this anymore, but you couldn’t ask for a 
better home video version. 
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MUSIC: CD-Vs 

They're here! No, not the malevolent spirits of the original Poltergeist, but CD-Vs—those long- 
awaited 5-inch CDs featuring up to 20 minutes of audio with a video clip appended as a bonus. 

Technically, of course, these CD-Vs are simply a variation on the more familiar loser videodisc 
(about which we've long been bullish). With the introduction of LV players that also handle 
CDs, the time seems right for these new hybrids. Still, we've been skeptical about the prospects 
for CD-Vs, which were, after all, first announced well over a year ago (see our June '87 issue). 
Finally, with CD-V releases arriving from such industry giants as Warner Bros, and Polygram, 
we've gotten our hands on some, and, in general, we like what we see (and hear). 

In essence, the CD-Vs we previewed are the equivalent of an EP record with the addition of 
a video clip. Most include four songs, with the video duplicating one of the audio-only selec¬ 
tions. When you put the CD-V (gold-colored, to distinguish it from a normal CD) into a player, 
the video comes up automatically, and then the CD audio portion runs. When the video clip 
ends, the screen turns blank blue, which can get a little boring to watch. Perhaps in the future, 
some thought should be given to having still graphics accompany the music. 

Given their low price of under $10, it's obvious that CD-Vs are being pitched mainly at 
teenagers, who in the post-MTV era are assumed to be incapable of listening to music without 
pictures. And with sales of traditional 45-rpm audio singles declining precipitously, the music 
industry clearly needs some kind of format to replace them. Whether CD-Vs will fill that bill re¬ 
mains an open question, but the combination of digital audio and the LV disc's traditionally 
superior picture makes for an undeniably attractive package. 

Here are some of our critics' thoughts on the first batch of new releases. 


JOHN COUGAR 
MELLENCAMP: 

PAPER IN FIRE ★★★ 

Directed by Jonathan Dark. 1987. Other 
songs: “Never Too Old, ” “Under the 
Boardwalk, ” “Cold Sweat. ” (Mercury 
CD-V, approx. 18 min., $9.98) 

Depending on your point of view, Mellen- 
camp is either the poor man’s Springsteen or 
the thinking man’s Springsteen. Whatever 
your take, however, the title video here is like¬ 
ly to strike you as a bit much. The song itself, 
driven as usual by the inimitable drumming 
of Kenny Aronoff, is not bad, but the stag¬ 
ing—Mellencamp and band performing the 
song in some shanty town—seems like a 
parody of an ad for National Brotherhood 
Week. Fortunately, the rest of the disc con¬ 
sists of very nice non-LP B-sides, including 
heartfelt audio-only versions of oldies by the 
Drifters and James Brown. (Steve Simels) 


CAMEO: WORD UP ★★★ 

Directed by Larry Blackmon. 1986. Other 
songs: “Urban Warrior,” “Fast, Fierce 
cfe Funny, ” “Groove with You. ” (Atlanta 
Artists CD-V, approx. 23 min., $9.98) 
Cameo frontman Blackmon could deliver 
his sassy funk magic just reading the menu 
from a Chinese restaurant. And his 
charismatic, bug-eyed presence—resplendent 
in black spandex and a bright red codpiece—is 
all the focal point this video needs. It has 
something to do with a police raid on a smoke- 
filled disco and the repeated incantation 
“word up.” What does it all mean? Who 
cares? Blackmon makes it work. 

The audio-only cuts don’t quite measure up 
to the spare funky genius of ‘ ‘Word Up. ” In 
fact they seem a bit dated, going all the way 
back to ’84 in the case of the fluffy “Groove 
with You.” Then again, with 23 minutes of 
music (counting both the video and audio-only 
portions) for $9.98, this platter may still be 
a better deal than most. (James B. Meigs) 

MADONNA: 

PAPA DON’T PREACH ★ ★ ★ 

Directed by Peter Percher. 1986. Other 
songs: ' ‘Papa Don't Preach ’ ’ (12-inch 
remix), “Pretender. ” (Sire CD-V, 
approx. 19 min., $9.98) 

Ah, Madonna. Sure, a lot of people thought 
that this song/video (the two actually com¬ 
bined here to form one media event) was a 
sleazy bit of calculation: Madonna, grown 
woman with fun-loving image adopting the 
persona of an unwed, pregnant teen and an- 




▼ 

Among the first pop artists 
in the new CD-V format: The 
Downstream Rainmakers (left); 
blues standard-bearer Cray 
(below); and fired-up 
Mellencamp (below left). 


nouncing, “I’m keeping my baby”—talk 
about mixed messages. And you know what? 
“Papa Don’t Preach” is sleazy—morally 
reprehensible, even—but it’s got a good beat, 
you can dance to it, the video itself is shot and 
edited with great aplomb, and Madomia pops 
out of her skintight black outfit not once but 
twice (and with today’s sophisticated editing 
equipment, you can bet they didn’t leave those 
moments in by mistake). The rest of the disc 
includes a lackluster dance remix of the same 
song and ‘ ‘Pretender, ’ ’ a really bad cut off the 
spotty Like a Virgin LP. (Glenn Kenny) 

ROBERT CRAY: 

SMOKING GUN ★ ★ ★ ★ 

Directed by Peter Care. 1986. Other 
songs: “More Than I Can Stand, ” 
“Fantasized, ” “Divided Heart. ” (Mer¬ 
cury CD-V, approx. 15 min., $9.98) 

Much has been made of Cray’s status as the 
young new standard bearer of the blues. And 
it’s true he plays a fierce guitar—easily the 
equal of his many blues forebears. But the 
blues is just a jumping-off point for Cray, and 
his real genius isn’t as a resuscitator of a 
fading form but as a powerful singer and per¬ 
former in his own right. This engaging clip- 
mixing video, 8mm film and other miscel¬ 
laneous footage—showcases that undeniable 
magnetism. Cray’s honey voice and haunt¬ 
ing guitar are in fine form on the audio-only 
cuts here too, all from his breakthrough 
Strong Persuader album. Discs like this 
certainly take the CD-V format in the right 
direction. (J.B.M.) 



THE RAINMAKERS: 
DOWNSTREAM ★★★ 

Directed by Claude Borenzweig. 1986. 
Other songs: ‘ ‘Drinkin ’ on the Job, 

‘ ‘Carpenter's Son," ‘ ‘Big Fat Blonde. 
(Mercury CD-V, approx. 18 min., $9.98) 
These guys are probably the most in¬ 
teresting of the recent crop of heartland 
rockers, and the audio-only tracks here are 
terrific, especially ‘ ‘Drinking on the Job’ ’ and 
the title song, which sound like the Rolling 
Stones fronted by Gene Pitney doing Randy 
Newman. The title video, however, is pretty 
appalling, demonstrating that the band has 
picked up all the usual arena-rock excesses of 
its artistic inferiors. Why a group with such 
obvious smarts would want to look like REO 
Speedwagon is beyond me. (S.S.) 
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THE 1987 PRINCE’S TRUST 
ROCK GALA ★★ 

Elton John, George Harrison, Ringo 
Starr, Eric Clapton, Phil Collins, Bryan 
Adams, Paul Young, Dave Edmunds, 

Ben E. King. Directed by Keith Mac¬ 
millan. 1988. (IVE cassette, 60 min., 
Hi-Fi stereo, $19.95) 

BY STEVE SIMELS 

Ah, yes—another year, another all-star 
rock show for (Prince) Chuck and 
(Princess) Di. As with the previous regal 
extravaganzas, this one’s a mixed bag. 

On the one hand, it is fun to see a bunch 
of basically likable pop stars checking their 
egos at the door, functioning as a cohesive 
ensemble and obviously having a ball 
while they do it. On the other hand, this 
kind of celebration of what we used to call 
the International Pop Community has a 
smug insularity that gets real tired real fast. 

Such cavils aside, the program is an en¬ 
joyable way to kill an hour. Not the least 
of its pleasures is Clapton, usually the 
most dour and undemonstrative of per¬ 
formers, not only rocking out for a 
change, but actually smiling and carrying 
on as the ringmaster of the whole 
shebang. And the finale, featuring ex- 
Beatles Harrison and Starr, provides a 
kick not wholly attributable to nostalgia. 
In fact, George’s “While My Guitar 
Gently Weeps” is rendered with surpris¬ 
ing feeling. And there are other moments 
along ■ the way—such as the post-hair- 
transplant Elton John finally appearing in 
public without a hat—that more than com¬ 
pensate for the dead spots or the puzzle¬ 
ment provoked by noting that the whole 
ensemble, with the conspicuous exception 
of Ben E. King, is so darn Caucasian. 
And, of course, there is the familiar but 
still charming spectacle of the royal cou¬ 
ple dancing ever so politely in their seats. 


Collins: ego checked at door. 




Callas: two views, same sad conclusions. 


THE ARTS 

MARIA-A FILM ABOUT 
MARIA CALLAS ★★★★ 

Directed by Tony Palmer. 1987. (Video 
Artists International cassette, 90 min., 
Hi-Fi mono, $49.95) 

MARIA CALLAS- 
LIFE AND ART ★★★★ 

Directed by Alan Lewens and Alistair 
Mitchell. 1987. (Kulmr cassette, 

80 min., Hi-Fi stereo, $29.95) 

BY CHRISTIE BARTER 

"Vissi d’arte, vissi d'amore,” (“I live 
for art, I live for love”) sings Tosca—and 
so sings Maria Callas as Tosca, in these 
two excellent documentaries on the life, art 
and love life (or lack of it) of one of the 
greatest opera singers of this century. 

Callas’ art, of course, has been fully 
documented on the many recordings she 
made over a period of some 20 years. Her 
legend is fueled by the glowing 
reminiscences of the people she worked 
with—such as Nicola Rescigno, who con¬ 
ducted her American debut as Bellini’s 
Norma in the mid-’50s. Rescigno recalls, 
in the Tony Palmer documentary, that 
“her voice was not one of the most 
beautiful, [but] still she made this instru¬ 
ment the most expressive, the most telling, 
the most true to the music that she inter¬ 
preted of all the singers of her day.” 

Callas did indeed ‘ ‘live for art” for most 
of her professional life. She was “ob¬ 
sessed,” says Franco Zeffirelli, who 
directed her in both Tosca and Norma 
toward the end of her career. Palmer 
shows us that, but he also shows us the 
vulnerability of Callas the woman, who 
never achieved happiness with the men in 
herlife. “Success as a woman,” saystenor 
Giuseppe di Stefano, “this was the fight 
that she lost.” 

The Callas documentary directed by 
Lewens and Mitchell focuses a bit more on 


her career, including her work as a record¬ 
ing artist, while it traces the simultaneous 
ups and downs in her personal life. 

Both documentaries tell essentially the 
same tragic tale—each compellingly but 
from slightly different perspectives. Both 
use much of the same footage and call on 
many of the same people for commentary. 
And both are expertly produced. Kultur’s 
release is less expensive, but VAI’s has 
one element that may be worth the dif¬ 
ference for some viewers: English sub¬ 
titles for all the arias. In the long run, 
however, op)era fans will probably want 
both cassettes. 

□ 

GAITE PARISIENNE ★ ★ ★ 

Alexandra Danilova, Frederic Franklin, 
Leon Danielian. Choreography by 
Leonid Massine. Photographed and 
edited by Victor Jessen. 1944-1954, 

B&W. (Video Artists International, 

38 min., $39.95) 

BY CLIVE BARNES 

Ballet fan Jessen, over a period of 10 
years between 1944 and 1954, smuggled a 
handheld moviecamera in with him to dif¬ 
ferent Ballet Russe de Monte Carlo per¬ 
formances of its famous Gaite Parisienne 
and furtively shot scenes a couple of 
minutes at a time. From no fewer than 32 
such excursions he was able to piece 
together a mosaic of footage of the ballet 
as danced by the incomparable stars of the 
company, Danilova and Franklin, with 
Danielian in Massine’s own original com¬ 
ic role. Eventually Jessen also made a 
sound recording of the Offenbach music 
as played by the Ballet Russe orchestra, 
and from all these bits and pieces he 
spliced together this complete version. 

It is a performance never performed. 
Sometimes, for example, there are six 
soldiers in the ensemble, sometimes four, 
depending, 1 presume, on the state of the 
company’s finances at the time. Apart 
from the principals, the other roles 
sometimes change dancers within a dance 
phrase. Add to this the fact that the black- 
and-white print is extraordinarily grainy, 
and the sound strictly low-fi. 

But what you have is a rare and won¬ 
drous record of two of the greatest dancers 
of the century going about their paces in 
one of their most famous productions, 
in which they were never commercially 
filmed or tap^ together. Ironically, at the 
beginning of the ’40s, Warner Bros, pro¬ 
duced a short feature of this ballet in 
Technicolor, with Massine himself, plus 
Franklin and the rest of the Ballet Russe 
cast. But the great Danilova was not 
regarded as photogenic by Hollywood 
standards, and so a starlet-dancer was 
substituted with disastrous results. 

Warts and all, I know which version I’ll 
be watching in the future! 


DEO REVIEW 
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CONCERT DISCS 

RUBINSTEIN IN CONCERT: 
GRIEG, CHOPIN, ST.-SAENS 
CONCERTOS ★★★★ 

Arthur Rubinstein, Andre Previn, 

London Symphony Orchestra. 

Directed by Hugo Kach. 1975. 
(London/Polygram LV disc, approx. 

103 min., CX stereo, $34.98) 

BERNSTEIN/MAHLER: 
SYMPHONY NO. 2 ★ ★ ★ ★ 

Leonard Bernstein, Janet Baker, Sheila 
Armstrong, London Symphony Orchestra, 
Edinburgh Festival Chorus. 1974. 
Directed by Humphrey Burton. (Deutsche 
Grammophon/Polygram LV disc, 
approx. W min., CX stereo, $34.98) 

KLEIBER/BEETHOVEN: 

SYMPHONIES 

NOS. 4 & 7 ★★★★ 

Carlos Kleiber, Amsterdam Concertge- 
bouw Orchestra. Directed by Humphrey 
Burton. 1983. (Philips/Polygram LV 
disc, approx. 73 min., CX stereo, 

$34.98) 

SOLTI/WAGNER AND 
BERLIOZ ★★★★ 

Sir Georg Solti, Chicago Symphony 
Orchestra. Directed by Humphrey 
Burton. 1976-77. (London/Polygram 
LV disc, approx. 101 min., $34.98) 

BY ROY HEMMING 

For classical music lovers, these first 
laser disc releases from the Polygram 
Group open up a whole new dimension for 
home listening to the world’s greatest 
soloists, conductors and orchestras. Com¬ 
bining video with CD sonics, they not on¬ 
ly heighten the listening experience like 
nothing before, but also show why par¬ 


ticular musicians are great in ways that no 
audio disc ever can. What incredible, 
long-lasting documents these discs make 
for those equipped with combination 
LV/CD players. 

I had previously seen and heard some of 
these same performances in their PBS or 
cable-TV transmissions over the past dec¬ 
ade (listening, by the way, with the sound 
hooked into my stereo system). But I was 
completely unprepared for the knockout 
quality of the digitally remastered CD 
sound on these videodiscs, or the sharper 
definition and richer hues of the pictures. 

I must admit that up to now I’ve had 
mixed feelings about classical concerts on 
TV or videocassettes. But the CD sound 
of these discs makes a vital difference— 
and the artists chosen for these first 
Polygram releases all turn out to be as 
fascinating to watch as to hear. In fact, I 
found my attention to the performances 
far more concentrated than it usually is 
when I’m just listening to an audio CD. 

The video productions have been kept 
simple and unhokeyed. Just a few opening 
titles identify each piece and the per¬ 
formers, and then it’s right into the music. 

With Rubinstein, it’s three piano con¬ 
certos for which he was long famous: 
Grieg’s, Chopin’s Second and St.-Saens’ 
Second, with the cameras staying mainly 
on the then-86-year-old soloist and his in¬ 
credible hands. 

For Bernstein’s Mahler Second (argu¬ 
ably the piece he does better than any 
other), some of Bernstein’s long-contro¬ 
versial podium mannerisms take on new 
expressive meanings and depth when you 
can see his face on-camera rather than (as 
in the concert hall) just his back. Bernstein 
builds this symphony—with its staggering 
finale for chorus, vocal soloists, organ 
and expanded orchestra—into an over¬ 
whelming emotional experience like no 



Carlos Kleiber: a major revelation. 


other I know in music. This version was 
taped at Britain’s historic Ely Cathedral. 

Carlos Kleiber conducts rarefy in the 
US, so his disc will be a major revelation 
to most Americans. Like his late conduc¬ 
tor-father Erich, Kleiber has an especially 
exciting and dramatic way with Beethoven. 

Solti remains the pre-eminent Wagner¬ 
ian of our era, and he’s in top form as he 
leads his Chicagoans through the Over¬ 
tures to The Flying Dutchman and Tann- 
hauser, and the Prelude and “Liebestod” 
from Tristan and Isolde. Though it may 
disappoint many besides myself that he 
doesn’t conclude the disc with more of the 
Wagner at which he excels, his account of 
the orchestral sections of Berlioz’s Romeo 
and Juliet is passionate and compelling. 

If Deutsche Grammqjhon, London and 
Philips—all great names in audio—can 
maintain the standards set by their first 
CD-video releases, then they may well 
change the attitudes lots of people have 
about classical music on video. 
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Laughmakers not so anonymous: yukking it up again for a worthy cause. 


THE YOUNG AT HEART 
COMEDIANS ★★★ 

Shelly Berman, Norm Crosby, Jackie 
Gayle, George Gobel, Jackie Vernon, 
Henny Youngman, David Brenner, 
others. Directed by Joe Hostettler. 

1984. (Paramount cassette, 77 min., 
Hi-Fi mono, $29.95) 

BY BERT WECHSLER 

This comedy special, originally shown 
on the Showtime cable service, is based 
on a simple idea and makes for a homey, 
enjoyable cassette. Get seven veteran 
comedians together, have them do short, 
individual routines and cut to the dressing 
room where they banter, insult or support 
each other. 

Brenner is the host. He introduces the 
show to the live audience and to us. We 
get Crosby’s malapropisms, Gayle’s im¬ 
pressions, Berman’s small embarrassing 
moments, Gobel’s patented understate¬ 
ments, Vernon’s enthusiasm and Young- 
man’s one-liners. It is all quite comfort¬ 
ably mild. The occasional dirty word ac¬ 
tually seems out of place in this basically 
family show. The shaggy dog (or pig) 
stories are funny, and you get enough bel¬ 
ly laughs. You are in the presence of pros, 
of men who know their showbiz, and 
that’s important. 


COMIC RELIEF 2 ★★ 

Robin Williams, Billy Crystal, others. Di¬ 
rected by Walter C. Miller. 1987. (Axon 
cassette, 120 min., Hi-Fi stereo, 

$15.95) 

BY GREGORY P. FAGAN 

Cutting up dozens of comedy acts from a 
fund-raising marathon into a fast-paced 
highlights video program yields burlesque 
hash in this case. There are a few choice 
morsels here, but also a lot of nondescript 
leftovers. (The marathon originated as an 
HBO cable special.) 

Just as you begin to savor a silly riff by 
Arsenio Hall, you run into a huge chunk 
of Paul Reiser. Or after relishing Louie 


Anderson’s hilarious childhood recollec¬ 
tions through multiple replays, there’s a 
risk of gagging on John Larroquette’s 
backstage vanity (I know it’s Just part of his 
act—sort of). Robin Williams shines with 
his usual kinetic brilliance, but will 
Whoopi Goldberg ever be funny again? 

As a Who’s Who sampler of contem- 
poraiy US and Canadian humor, this tape is 
recommended (not simply because a portion 
of the proceeds goes to the National Health 
Care for the Homeless Projects). Short but 
noteworthy turns by Penn and Teller, Steven 
Wright and Elayne Booster add dashes of 
flavor to the mix. And during the weak parts, 
you can use the fast-forward button as you 
would ketchup on hash. 
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FITNESS 

GYMNASTICS FUN ★★★ 

Bela Karolyi. Directed by Andy J. 

Kindle. 1988. (Vestron cassette, 

58 min., Hi-Fi stereo, $29.98) 

BY GREGORY P. FAGAN 

Comaneci and then Mary Lou Retton for 
their stunning Olympic performances, has 
structured this multichaptered (and color- 
coded) program in a simple, introductory 
style—describing the basic gymnastic ex¬ 
ercises while a series of limber young 


tumblers execute the movements. Karolyi 
repteatedly urges viewers to use the tape 
progressively and to master each step of 
the cartwheel, for example, before mov¬ 
ing on to the walkover. Each section ends 
with accomplished gymnasts demonstrat¬ 
ing fully developed exercises. The jux¬ 
taposition of “Here’s how to arch your 
back” with “Now watch Tina perform a 
full-frontal flying double tuck toe loop” 
highlights the tape’s central irony. The 
skills are simple—it just takes years to 
develop them. 

The program, with its unobtrusive shots 
and well-paced editing, provides an enter¬ 
taining hour for one viewer, but Karolyi 
clearly intends it for joint parent/child 



screening. For each exercise, he thought¬ 
fully demonstrates the spotter’s move¬ 
ments—using his hands to guide and sup¬ 
port the acrobats. If your child (after 
watching a night of Olympic gymnastics) 
decides to become a gymnast, acrobat or 
cheerleader, this tape may give you both a 
better picture of what that entails. 

□ 

THE PRICKETT SYSTEM: 

NO JUMP ★ 

Charlene Prickett. Directed by Stan 
Litke. 1988. (J2 Communications cas¬ 
sette, 60 min., Hi-Fi stereo, $19.95) 

HANG IN THERE ★★★ 

Charlene Prickett. Directed by Stan 
Litke. 1988. (J2 Communications cas¬ 
sette, 45 min., Hi-Fi stereo, $19.95) 


EVUP^^^ 

Charlene Prickett. Directed by Stan 
:e. 1988. (J2 Communications cas- 
e, 60 min., Hi-Fi stereo, $19.95) 

BY JENNIFER STERN 
The latest of the Jane Fonda wannabes, 
Prickett has an enthusiastic down-home 
lelivery—the kind that, although slightly 
mnoying at first, could become appealing 
jfter repeated viewings. Then again, to 
some it could not. 

The Prickett System is three 45- to 
60-minute exercise tapes designed for 
varying degrees of ability. No Jump is for 
the beginner, the pregnant and the over¬ 
weight. Hang in There is for interme- 
■'ates seeking an everyday workout. Rev 
Up is for those who have “outgrown all 
lose wimpy video workouts.” Each 
issette contains a long aerobic program, 
i well as calisthenics for such “problem 
•eas” as buttocks, thighs and abdominals. 
With the exception of No Jump, the 
orkouts are relatively well-designed, 
savily emphasizing arm movements that. 
•e important for increasing aerobic activi¬ 
ty without too much jumping around. The 
steps are complex enough to prove 
challenging in the long run. (Translation: 
You probably won’t be able to do them 
right the first time.) 

The production is, unfortunately, slight¬ 
ly cheesy. The set—floor and walls—is all 
lite, making the exercisers in their bright 
rb pop unpleasantly against the back- 
3und. The production is also full of 
strange and uninformative camera angles. 
The music is synth-disco. 

My chief reservation is the beginners 
tajje. Its steps, which include a lot of high 
kicks and deep knee bends, are much too 
demanding for those just embarking on an 
exercise program. 

Although Hang in There and Rev Up are 
not top-notch, they are good. The low 
price is subsidized by some end-of-tape 


































KID V I D 


PINOCCHIO AND 
THE EMPEROR OF 
THE NIGHTS ★★ 

Animated feature. Voices of Ed Asner, 
Tom Bosley, James Earl Jones, Don 
Knotts. Directed by Hal Sutherland. 

1988. Rated G. (New World cassette, 

91 min., Hi-Fi stereo, DS, $79.95) g 

BY GENEVIEVE A. KAZDIN 

Ever wonder what happened to Pinoc- 
chio beyond what Disney told us? Actual¬ 
ly, I hadn’t, but here’s our chance to find 
out anyway. This version takes the classic 
Collodi tale a bit further than Disney did. 

Pinocchio has been a real boy for just 
one year when this tape begins. It’s a year 
in whieh I would have hoped Pinocchio 
had learned to curb his penchant for lying, 
his gullibility, his susceptibility to tempta¬ 
tion. But no. He’s right back at it, to the 
point of losing his hard-won boyhood. 

But be of good cheer. Blue Fairy fans— 
for here she comes in a burst of stardust to 
repeat her lessons and once again set things 
straight for Pinocchio and some new 
friends. There’s Twinkle, a pretty girl pup¬ 
pet who attains real-girl status, and Gee 
Whillikers, a glow bug, among others. 

The art work is colorful and detailed. 
The music has nothing to equal Disney’s 
“When You Wish Upon a Star,” but it’s 
satisfactory enough. There are fine sound¬ 
track performances from Lana Beeson 
(Twinkle), Rickie Lee Jones (Blue Fairy) 
and Kid Creole and the Coconuts. 

□ 

THE WONDERFUL 
WIZARD OF OZ ★★★ 

Animated feature. Narrated by Margot 
Kidder. Directed by Tim Reid. 1988. 

Not rated. (RCA/Columbia cassette, 

93 min., Hi-Fi stereo, $59.95) 

THE MARVELOUS 
LAND OF OZ ★★★ 

Animated feature. Narrated by Margot 
Kidder. Directed by Tim Reid. 1988. 

Not rated. (RCA/Columbia cassette, 

90 min., Hi-Fi stereo, $59.95) 

There’s no place like Oz. But don’t we 
already have a classic movie version, star¬ 
ring the one and only Judy Garland? So 
what’s this? It’s a new “video bookshelf’ 
series of animated versions of several of 
the original Oz stories by L. Frank Baum, 
written close to the turn of the past 
century. 

The Wonderful Wizard of Oz covers 
essentially the same story as the Garland 
movie. It does so charmingly—with fan¬ 
tasy, magic, hope and the triumph of good 
over evil. The animated Dorothy is a 
dumpling of a girl. In fact, none of the 


characters directly imitates those we 
know from the movie. 

The Marvelous Land of Oz begins 
where the first story leaves off—with 
Dorothy’s return to Kansas. In her efforts 
to convince people that she has been tell¬ 
ing the truth about Oz, Dorothy returns 
there to new adventures, old friends and 
some new characters. They include Mom- 
bi. Tip, General Ginger and her army (a 
giggling gaggle of girls). Once again 
Dorothy helps set things right in Oz and 
returns to Kansas. 

A few aspects of the Garland version 
are likely to be missed by both young and 
old. Margaret Hamilton’s Wicked Witch 
of the West, for example, is still incom¬ 


parable for me. And although Hagood 
Hardy’s music is pleasant and unob¬ 
trusive, I kept wanting the characters to 
break out into some of the Arlen-Harburg 
songs we all love. And, of course, there is 
no magic moment of black and white turn¬ 
ing to color. 

But on the plus side is the rich, mellow 
voice of Margot Kidder as the narrator. 
She ties both stories together in a ribbon 
of articulate explanations. There are also 
careful scripts, written by Don Arioli and 
director Reid. And I dso suspect that 
for the very young these animated ver¬ 
sions might be less frightening than the 
more “real” live-action version is in a 
few places. (G.A.K.) 
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TAPE & DISC 


PREVIEWS 


DRAMA 

ELVIS AND ME (1988) The angry 
young British singer/songwriter gets 
signed to Stiff Records... no, wait, 
this is actually about the late King of 
Rock and the former Z>a//ai star. Not 
rated. {New World, Aug. 30) 

HENRY rV (1985) MarceUo Mastro- 
ianni is so hot for Claudia Cardinale 
that he thinks he’s a medieval em¬ 
peror. Based on the play by Pi¬ 
randello. In Italian with English sub¬ 
titles. Rated PG. (Media, Aug. 17) 


THE MILAGRO BEANFIELD 
WAR (1988) A poor New Mexican 
farmer irrigates his crops to the 
chagrin of real estate moguls. Sonia 
Braga, Christopher Walken and Lou 
Reed-pal Ruben Blades provide the 
salsa. Directed by Robert Redford. 
Rated R. (MCA. Sept. 15) 

A MONTH IN THE COUNTRY 
(1988) Repressed Brits Colin Firth and 
Kenneth Branagh chase Natasha Rich¬ 
ardson in 1920 Yorkshire. Result: 
smoldering passion and agonizing 
self-appraisal. Rated PG. (Lorimar, 
Aug. 17) 

SATISFACTION (1988) Bandleader 
Justine Bateman rocks out all summer 
long—then, like, thinks about going 
to college. Roman Polanski, eat your 
heart out. Rated PG-13. (CBS/Fox, 
Aug. 4) 


SHY PEOPLE (1988) Chic Manhat¬ 
tan writer Jill Clayburgh meets long- 
lost Cajun relative Barbara Hershey 
deep in the bayou country. Mystery 
gumbo ensues. Rated R. (Warner, 
Aug. 25) 


Bateman: no Satisfaction. 




Hershey and Clayburgh: just a couple o/Shy People. 


COMEDY 

THE BIG GAG (1987) It’s zany! It’s 
hysterical! It’s got Caroline (Delta 
Force) Langford and racy stunts! It’s 
got a Queen Elizabeth lookalike and 
prehistoric cavemen! It’s not based on 
a novel by Vladimir Nabokov! It’s not 
rated! (TWE, Aug. 11) 

CONSUMING PASSIONS (1988) 
A chocolate magnate has a new secret 
ingredient for his candy bars (and if 
you’ve seen Soylent Green, you can 
guess what it is). Written by Pythons 
Michael Palin and Terry Jones. With 
Vanessa Redgrave. Rated R. (Virgin, 
Aug. 31) 

18 AGAIN (1988) Senior citizen 
George Burns gets his psyche 
switched with grandson Charlie 
Schlatter. Hmmm.. .does this plot 
sound familiar or what? Rated PG. 
(New World. Aug. 30) 

GOING BANANAS (1988) Dorn 
DeLuise and Jimmie (J. J.) Walker are 
adopted by a talking chimpanzee. You 
expect credibility from a Menahem 
Golan screenplay? Rated PG. (Media, 
Aug. 31) 

A NIGHT IN THE LIFE OF JIM¬ 
MY REARDON (1988) It’s 1962, 
and Dad wants cool River Phoenix to 
go to an uncool business school. Wild- 
oat sowing explored. Rated R. 
(CBS/Fox. Aug. 4) 

POLICE ACADEMY 5: ASSIGN¬ 
MENT MIAMI (1988) The usual 
gang of idiots—Bubba Smith, George 
Gaynes—make life miserable for 
newcomers Janet Jones and Rene 
Auberjonois. Rated PG. (Warner, 
Aug. 15) 

TERMINAL ENTRY (1987) Com¬ 
puter whiz kids mistake a terrorist 
organization’s network for a big 
game. Rated R. (Celebrity, Aug. 4) 


TUNNELVISION (1988) Crazed 
moralists investigate the world’s first 
uncensored TV network. Raunchand 
big yuks provided by Chevy Chase, 
John Candy, Laraine Newman and 
Franken and Davis. Rated R. (MPl, 
Aug. 10) 



Wrestling or Consuming Passions 


ACTION 

BULLETPROOF (1988) Terrorists 
hijack America’s secret weapon (a 
high-tech tank). Ex-CIA agent Gary 
Busey plays repo man. Rated R. 
(RCA/Columbia, Aug. 25) 

THE FURTHER ADVENTURES 
OF TENNESSEE BUCK (1988) 
David Keith makes like Indiana Jones 
and rescues Kathy Shower (1986 
Playmate of the Year) from cannibals. 
Rated R. (Media, Aug. 17) 

MERCENARY FIGHTERS (1988) 
Vietnam vet Peter Fonda helps Ron 
O’Neal stir up tribal warfare. Lots of 
politically incorrect violence follows. 
Rated R. (Media, Aug. 31) 


NINJA, THE BATTALION (1987) 
They’re daring, they’re dangerous, 
they’re deadly, they’re anything you 
can think of as long as it begins with 
a “d.” The usual chopsocky, this time 
with a germ warfare subplot. Not 
rated. (TWE. Aug. 11) 

PENITENTIARY (1979) This ain’t 
no disco: Corruption, violence and 
worse await Lron Isaac Kennedy 
when he checks into the slammer. 
Rated R. (Unicom, Aug. 30) 


DOCUMENTARY 

BATTLE FOR THE BULGE 
(1988) Not a new Jane Fonda tape, but 
the Allies vs. the Nazis during the final 
German offensive of World War 11. 
Not rated. (New Star, Sept. 7) 

THE EXPLORERS: A CENTURY 
OF DISCOVERY (1988) A National 
Geographic look at men who 
challenged the unknown, from Robert 
E. Peary (discoverer of the North 
Pole) to the first American ascent of 
Mount Everest. Lots of rare archival 
film footage and a narration by E.G. 
Marshall add to the frin. Not rated. 
(Vestron, Aug. 31) 

GATES OF HEAVEN (1978) It’s 
about pet cemeteries (not the Stephen 
King kind) and the strange folks who 
haunt them. Not rated. (RCA/Colum¬ 
bia, Aug. 25) 



Explorers: challenging. 


DIRTY LINEN 

HOLLYWOOD SCANDALS AND 
TRAGEDIES (1988) A tabloid-style 
look at the private lives of James 
Dean, Jayne Mansfield, Rock 
Hudson, Frances Farmer, Sharon 
Tate and Sal Mineo. Not rated. 
(MPl, Aug. 31) 


















































































































































PREVIEWS 


THRILLERS 

AGATHA CHRISTIE’S AP¬ 
POINTMENT WITH DEATH 

(1988) Peter Ustinov is Belgian 
busybtxly Hercule Poirot yet again. 
Why? Murderous doings in the Holy 
Land. Rated PG. (Warner, Sept. 14) 

BEST SELLER (1987) James 
Woods and Brian Dennehy are hit¬ 
man and cop-tumed-author in this 
Larry Cohen-penned tale of cross and 
double cross. Victoria Tennant is in 
there somewhere, too. Rated R. 
(Vestron, August 31) 


wards and former Alice brat Philip 
McKeon deal with an underachieving 
serial killer. Rated R. (New World, 
Aug. 30) 

SCREAM, BLACULA, SCREAM 
(1973) Voodoo advocate Pam Grier 
butts heads with King of the Undead 
William Marshall. Rated PG. (Orion, 
Aug. 25) 

SCI-FI 

BATTERIES NOT INCLUDED 
(1987) Tiny visitors from outer space 
help Hume Cronyn and Jessica Tan- 



Harrison Ford flees babysitter Polanski in Frantic. 


FRANTIC (1988) They’ve snatched 
Harrison Ford’s wife and nobody 
wants to help find her. Now comes 
Hitchcock Time. Rated R. (Warner, 
Sept. 8) 

LADY IN WHITE (1988) A classy 
ghost story about a small boy who 
solves a 10-year-old murder. 
Katherine Helmond adds to the 
spooky ambiance. Rated PG-13. 
(Virgin, Sept. 14) 

MAMA’S DIRTY GIRLS (1981) 
Gloria Grahame teaches her daughters 
to marry and murder millionaires. No, 
their names aren’t Zsa Zsa and Eva. 
Rated R. (TWE, Aug. 25) 

WHITE OF THE EYE (1987) 
Somebody is torturing and killing beau¬ 
tiful women. David Keith and Cathy 
Moriarty want to know who; director 
Donald Cammell keeps ’em guessing. 
Rated R. (Palisades, Aug. IT) 

HORROR 

AMERICAN GOTHIC (1988) Rod 
Steiger and Yvonne De Carlo play 
murderous rustic weirdos that Grant 
Wood could never have imagined. 
Rated R. (Vidmark, Sept. 7) 

CAT IN THE CAGE (1988) A 
young man returns from the mad¬ 
house to a crazy family with an un¬ 
usual house pet. With Colleen Camp, 
Sybil Danning. (Genesis, Aug. 15) 

THE REDEEMER (1976) Once put- 
upon psycho stalks old classmates at 
the reunion. (Genesis, Aug. 15) 

RETURN TO HORROR HIGH 

(1988) Former Ben Casey Vince Ed¬ 


dy mediate between poor tenants and 
a Trump-style real estate developer. 
Presented by (natch) Steven Spielberg. 
Rated PG. (MCA, Sept. 5) 



Ustinov has an Appointment. 


INVASION EARTH: THE ALIENS 
ARE HERE (1988) Projectionists 
from another planet take over the 
local drive-in and the kids want their 
money back. Cameo appearances by 
Godzilla, Gorgo, the Giant Claw and 
Mothra. Rated PG. (New World, 
Aug. 30) 

BBC-TV 

DICKENS A trio of Charles Dickens 
classics, originally aired here on PBS. 
The three tapes include: Bleak House 
(1985) with Denholm Elliot, Great 
Expeaations (1981) and Oliver Twist 
(1985)—the last two not the David 
Lean movie versions. (CBS/Fox, 
Aug. 4) 


PAM GRIER FESTIVAL 

COFFY (1973) The titular heroine is 
out to avenge her little sister, who’s 
fried her brainpan on illegal drugs. 
Rated R. (Orion, Aug. 25) 

FOXY BROWN (1974) The mob 
killed her boyfriend, and Foxy’s mad 
as hell. Much Stein’s Theatrical Blood 
is shed. Rated R. (Orion, Aug. 25) 

FRIDAY FOSTER (1975) More 
gratuitous violence, only this time co- 
starring Jim Backus (?) and Thalmus 
(loved his Macbeth) Rasulala. Rated 
R. (Orion, Aug. 25) 

SHEBA, BABY (1975) Forget 
Shirley Booth. This time Pam is 
Queen of the Private Eyes, up against 
the Chicago mob. Guess who wins? 
Rated PG. (Orion, Aug. 25) 

KID VID 

THE BERENSTAIN BEARS GET 
IN A FIGHT (1988) Animated ursine 


warfare results when Brother and 
Sister Bear get testy. Not rated. (First 
Time, Sept. 15) 

THE BEST OF BERT AND ER¬ 
NIE (1988) Big Bird turns the pages 
of Ernie’s scrapbook, reliving some 
hilarious adventures. With activity 
book. Not rated. (Sesame Street, 
Sept. 1) 

GULLIVER IN LILLIPUT (1982) 
BBC-TV version of the Jonathan Swift 
story. Live action. Not rated. 
(Playhouse, Aug. 4) 

THE LIGHT PRINCESS (1979) A 
fairytale princess is so light she can’t 
keep her feet on the ground. Live ac¬ 
tion and animation. Not rated. 
(Playhouse, Aug. 4) 

MYSTERIOUS EAST 

THE BAD SLEEP WELL (1960) 
Toshiro Mifune wants revenge against 
the corrupt construction company that 
killed his father. Directed by Akira 
Kurosawa. In Japanese with English 
subtitles. Not rated. (Sony, Aug. 12) 

DOUBLE SUICIDE (1969) An ill- 
fated love affair between a prostitute 
and a merchant, filmed in the style of 


a Bunraku puppet play. Directed by 
Masahiro Shinoda. In Japanese with 
English subtitles. Not rated. (Sony, 
Aug. 12) 

MUSIC 

ARIA (1988) Big name directors 
(Robert Altman, Bruce Beresford, 
Ken Russell, Jean-Luc Godard and 
others) create steamy music videos us¬ 
ing classical works. Rated R. 
(Academy, Oct. 26) 

THE FOLK MUSIC REUNION 
(1988) Remember those Fabulous ’60s 
with Judy Collins, Tom Paxton and the 
Brothers Four? Hosted by the Kingston 
Trio. (ICI/True North, Aug. 1) 

NOTHING LIKE THE SUN- 
THE VIDEOS (1988) Eine kleine 
Sting music video supporting his cur¬ 
rent album and world tour. (A&M, 
Aug. 2) 

OUT OF THE BLUE (1988) Deb¬ 


bie Gibson’s four smash MTV clips, 
plus rare footage. (Atlantic, Aug. 3) 

12 WASTED YEARS (1988) A 
retrospective look at Brit heavy metal 
band Iron Maiden. Kinda like This is 
Spinal Tap, but without the irony. 
Not rated. (MPI, Aug. 10) 

HOW-TO 

FIRESTONE AUTO DIMEN¬ 
SIONS (1988) Basic automotive facts 
from the tire giants. (Congress, 
Aug. 4) 

OPERA 

ELIXIR OF LOVE (1987) Donizet¬ 
ti’s bel canto opera, shot in natural 
settings. With Melanie Holliday, 
Miroslav Dvorsky. In Italian. (EVD, 
Aug. 4) 

LOHENGRIN (1986) A "Live from 
the Met” production. With Peter Hof¬ 
mann, Eva Marton and Leonie 
Rysanek. (Paramount, Aug. IT) 

BALLET 

ROMEO AND JULIET (1988) 
Margot Fonteyn and Rudolf Nureyev 
play footsie to Prokofieff s music and 
Kenneth MacMillan’s choreography. 
(Kultur, Aug. 26) 



Friday Foster ponders Yaphet Kotto’s boss threads. 
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Mitsubishi S-VHS VCR, Model HS-U80 

This top-of-the-line S-VHS deck is part of a special Mitsubishi line called Home 
Theater Systems. As such, it’s only being marketed through a select group of 
retailers—but for the video maven who wants an S-VHS deck that provides a spec¬ 
tacular mix of performance and features, the HS-U80 is worth searching for. 

Aside from some really useful editing features—like a jog/shuttle wheel and a PIP 
(picture-in-picture) function that freezes the last recorded image in a small inset pic¬ 
ture while you cue up the next shot—the deck also offers up to 100 digitally frozen 
inset pictures on one screen. This feature can best be aj^reciated, of course, on a 
very big TV screen. All in all, this deck has more digital features than Heinz has beans; 
useful non-digital features include very simple on-screen timer programming and a 
flying erase head that ensures clean, glitch-free edits. 

The picture quality of this deck was super, with video frequency response extend¬ 
ing all way out to 5 MHz, providing a full 400 lines of horizont^ resolution. Video 
signal-to-noise ratios were very good all around. Hi-Fi audio was excellent, and the 
built-in MTS decoder (for receiving stereo broadcasts) performed adequately. 

This is a hefty VCR, one that’s meant for active use. Taking full advantage of the 
S-VHS format’s high picture quality and combining it with a vast array of exciting 
features, Mitsubishi has concocted an S-VHS deck that really stands out from the pack. 


die eight events over a four-week period. 
Recording a program that starts at the same 
time each day counts as one event, so there’s 
more flexibility here than it might seem. On¬ 
screen programming provides helpful 
prompts and a number of helpful displays, 
including elapsed time and remaining tape 
play time. 

In the digital special-effects department, 
it would take less space to list what features 
the deck doesn’t have than to list those it 
does. Still, here goes: PIP, freeze-frame, 
slow-motion, strobe, channel preview and 
tape preview. And with up to 100 inset 
screens available (it starts at nine and goes 
up quite a few steps before 1(X)), we believe 
Mitsubishi has set some kind of record. It’s 
a showoff feature, granted, but Mitsubishi 
does make sets big enough to show off this 
effect, including a 35-inch direct-view set 
and a 60-inch rear-projection model. We 
have this perverse desire, however, to hook 
this deck up to a 3-inch LCD set and see how 
the 100 PIPs look on that. 


1 


FEATURES 

The jog wheel/shuttle dial combination on 
the right-hand side of the deck allows frame- 
by-frame advance of a tape and variable 
spteed search, as well as freeze-frame, fast- 
forward and reverse play. To find a given 
point on a tape, you can search by time, or 
by using the index/address system that’s 
become a commonplace on high-end decks. 
There’s yet another option, “skip search, ’ ’ 


which puts the tape transport into fast- 
forward, stopping and playing the first few 
seconds of each recorded program. (Com¬ 
bine this with the digital freeze capability of 
the deck and you can make your own table 
of contents for a tape and record it onto the 
beginning of the cassette.) The deck turns on 
automatically once you insert a cassette; it 
also has auto-rewind and auto-repeat play. 

As for programming, this deck can han- 


Audio recording is in the VHS Hi-Fi or 
linear-edge track modes, with better results, 
of course, in the Hi-Fi mode. The built-in 
MTS decoder receives stereo and SAP 
(second audio program) broadcasts. Mis¬ 
cellaneous features include dual antenna in¬ 
put connectors, auto-programmable channel 
memory, a real-time counter and more. Not 
to mention, of course, the wireless remote 
that handles a formidable number of the 
deck’s functions. 
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CONTROLS 

Most VCRs keep the controls hidden from 
view by means of a hinged door at the bot¬ 
tom of the front panel. This deck has so 
many controls that it has two separate doors 
concealing its controls. Only the major 
pushbuttons—like those for tape transport, 
channel up/down and power—and the 
jog/shuttle wheel are exposed to view. 

The door at the right-hand side of the front 
panel conceals direct video and S-connector 
inputs, matching stereo audio jacks, a 
microphone input and a headphone jack with 
its volume control. Opening the flap on the 
left reveals many more controls, half of them 
mounted on the vertical surface behind the 
door, the other half on the inner surface of 
the door itself. Here you’ll find all the con¬ 
trols for digital effects. Index search buttons, 
programming buttons, tape speed selector, 
audio dub control, insert edit switch, audio 
monitoring, one-touch recording and other 
controls are also here. On the vertical panel 
behind the door flap are audio level controls, 
a meter function switch (for audio or track¬ 
ing control), picture sharpness, tracking con¬ 
trol and audio mode selector. The input 
selector is here as well, and the S-VHS 
switch that lets you record in the standard 
VHS format with an S-VHS tape. The rear 
panel has the antenna inputs, direct audio ins 
and outs, a channel 3/4 selector and, of 
course, the S-video ins and outs. 

The supplied remote is very cleverly 
designed (and can actually be disabled via 
the control panel), duplicating most of the 
control panel’s functions and throwing in a 
10-digit key pad for direct channel access. 
Many of the more esoteric controls (those 
for digital effects, for example) are covered 
by a hinged flap, so what you see im¬ 
mediately are the controls that you’ll need 
most often. 


partment. Chroma S/N was excellent in the 
SP mode through the video output (a big 45.2 
dB for AM, 43.3 dB for PM) and remained 
solid when measured through the TV output. 
In layperson’s terms this means that the ex¬ 
cellent picture detail is complemented by a 
notable lack of annoying video noise. 

As has been common among S-VHS 
decks, the HS-U80 didn’t fare too well in the 
stairstep linearity department, going up to as 
high as 20%. This means that the deck’s 
ability to accurately re-create all shades of 
gray between black and white is a bit off. But 
as if to compensate, color saturation and 
purity were as close to perfect as we’ve seen. 

As usual, the VHS Hi-Fi audio section 
delivered perfectly flat frequency response 
across the entire human-hearing range, and 
a signal-to-noise ratio that’s comparable to 
CD quality. As is also usual, conventional 
audio tracks gave pretty conventional re¬ 
sults, although these tracks will do a more 
than adequate job of recording audio-dubbed 
narration onto Hi-Fi tapes. 

The built-in MTS deoxler did a pretty fair 


LAB MEASUREMENTS: 
Mitsubishi S-VHS VCR 

Model Number: HS-U80 
Serial Number: M004 

VIDEO SECTION 

FREQUENCY RESPONSE (at 4.20 MHz) 

Video Output 

SP -3.65 dB 

EP -6.00 dB 

TV Output 

SP -5.42 dB 

EP 

FRiouiStySKpiS^ 

Video Output 

SP -7.66 dB 

EP .7 66fm. 


job, with frequency response somewhat short 
of the stereo broadcast standard (15 kHz; 
this deck’s decoder went out to 12) and a 
signal-to-noise ratio (56.3 dB) that’ll ensure 
fairly impressive, if not mind-blowing, 
stereo sound. And while the standard for 
SAP broadcasts isn’t all that high to begin 
with (this channel is meant for carrying bi¬ 
lingual soundtracks to TV programs, 
among other things), we must note that the 
SAP section here was pretty bad—only by 
using a tolerance of -1-6 dB or -6 dB are 
we able to list this response as extending to 
2.0 kHz. While most SAP sections provide 
transistor-radio-worthy results, this one is 
barely telephone-worthy. 

But why balk at an otherwise great VCR 
because its SAP response is lousy? Make 
no mistake about it: this is a great VCR, giv¬ 
ing you quite a lot for the money. With its 
astonishing mix of features, both practical 
and entertaining, and its generally stellar 
picture quality, the HS-U80 will amaze you 
even before you’ve got it up and running. 

—Len Feldman 


Conventional 

SP 80 Hz to 11.0 kHz 

EP 60 Hz to 4.0 kHz 

Hi-Fi (both speeds) 20 Hz to 20 kHz 

HARMONIC DISTORTION (at -10 dB) 
Conventional (100 Hz/1 kHz) 

SP .701.66% 

EP .951.65% 

Hi-Fi (100 Hz/1 kHz/5 kHz) 

SP .35/.28/-82% 

EP .35/.28/.83% 

SIGNAL-TO-NOISE RATIO 
Conventional (SP/EP) 48.1 /44.0 dB 

Hi-Fi (SP/EP) 92.0/91.2 dB 

CHANNEL SEPARATION (left/right) 

Hi-Fi 

SP 59.4/63.8 dB 

EP _ S9.2/63.2 dB 


MTS I^XJiDER SECTION 


BIG SAVINGS AND MORE! 

Get the most up-to-date information on VCRs, TVs, dailtdorders. . 
Hardware, The Newest Video Releases, Classic filths on Tape 
AND SAVE OVER $14! 


Begin my subscription to VIDEO REVIEW for.- • 

: Q One year (12 issues) for $8.97. SAVE OVER $14! 
to Two years (24 Issues) for $14.97. SAVE OVER $31! 


Mr/Mrs /Ms 

Savings based on annual single copy price of $23.40. 

Call Toll-Free 1-800-525-0643 for Fast Service! 


Please print 


Address 



rit.v 

State 

.. Tip 

□ Bill me later. 

Add $4 per year (or postage for Canada, _ 

S20 per year for postage In all other foreign 

countries. US currency only. v M^^ WW 

^.l^yment enclosed. 

: Please allow uplci^ days'tordenvery of 
first Issue. Annualbaslc.m8crlptlon price 

4SIC7 


USE RATIOS 

tf) 56.3/56.3 dB 

42.2. dB 
57.5 dB 


NIC DISTORTION 

.3) 

,;lt} .51/.53% 

1.0% 
.38% 


SPONSE (at ^20 dB) 

25 Hz to 12.0 kHz 
20 Hz to 2 kHz 
25 Hz to 3.0 kHz 


iRATION (at -20 dB) 

I 25.5/19.5 dB 


AL DATA 

CEMENTS 51 Watts 


4 Min. 


«)_ 5%x18»4x1 5% 

29 Pounds 
FAIL PRICE ^1^9 

5 and charts supplied by APEL 
rf fvo/uohbn Laboratory). 
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This top-of-the-line S-VHS deck is part of a special Mitsubishi line called Home 
Theater Systems. As such, it’s only being marketed through a select group of 
retailers—but for the video maven who wants an S-VHS deck that provides a spec¬ 
tacular mix of performance and features, the HS-U80 is worth searching for. 

Aside from some really useful editing features—like a jog/shuttle wheel and a PIP 
(picture-in-picture) function that freezes the last recorded image in a small inset pic¬ 
ture while you cue up the next shot—the deck also offers up to 100 digitally frozen 
inset pictures on one sc r»"" ‘ 
very big TV screen. All it 
useful non-digital featun 
flying erase head that ei 
The picture quality of] 
ingallAewayouttoSM 
signal-to-noise ratios we 

“ ” ' BUSINESS REPLY MAIL 

o r ^ ° first CLASS PERMIT NO. 9567 NEW YORK, NY 

S-VHS format s high pi( -—- 

features, Mitsubishi has c POSTAGE WILL BE PAID BY ADDRESSEE 


die eight events over a four-week period. 
Recording a program that starts at the same 
time each day counts as one event, so there’s 
more flexibility here than it might seem. On¬ 
screen programming provides helpful 
prompts and a number of helpful displays, 
including elapsed time and remaining tape 
play time. 

In the digital special-effects department, 


NO POSTAGE 
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UNITED STATES 


FEATURE 

The jog wheel/shuttle dial i 
the right-hand side of the decl 
by-frame advance of a tap 
speed search, as well as free 
forward and reverse play. 1 
point on a tape, you can seai 
by using the index/address 
become a commonplace on h 
There’s yet another option, ‘ 
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CONTROLS 

Most VCRs keep the controls hidden from 
view by means of a hinged door at the bot¬ 
tom of the front panel. This deck has so 
many controls that it has two separate doors 
concealing its controls. Only the major 
pushbuttons—like those for tape transport, 
channel up/down and power—and the 
jog/shuttle wheel are etqxtsed to view. 

The door at the right-hand side of the front 
panel conceals direct video and S-connector 
inputs, matching stereo audio jacks, a 
micrqthone input and a headphone jack with 
its volume control. Opening the flap on the 
left reveals many more controls, half of them 
mounted on the vertical surface behind the 
door, the other half on the inner surface of 
the door itself. Here you’ll find all the con¬ 
trols for digital effects. Index search buttons, 
programming buttons, tape speed selector, 
audio dub control, insert edit switch, audio 
monitoring, one-touch recording and other 
controls are also here. On the vertical panel 
behind the door flap are audio level controls, 
a meter function switch (for audio or track¬ 
ing control), picture sharpness, tracking con¬ 
trol and audio mode selector. The input 
selector is here as well, and the S-VHS 
switch that lets you record in the standard 
VHS format with an S-VHS tape. The rear 
panel has the antenna inputs, direct audio ins 
and outs, a channel 3/4 selector and, of 
course, the S-video ins and outs. 

The supplied remote is very cleverly 
designed (and can actually be disabled via 
the control panel), duplicating most of the 
control panel’s functions and throwing in a 
10-digit key pad for direct channel access. 
Many of the more esoteric controls (those 
for digital effects, for example) are covered 
by a hinged flap, so what you see im¬ 
mediately are the controls that you’ll need 
most often. 

TEST RESULTS 

The Hi-Fi audio section of the first unit 
APEL received for testing was damaged 
during shipping, so a second deck was ob¬ 
tained for the purpose of testing audio. Video 
measurements were performed on serial 
number M004; audio measurements on 
M007. Video frequency response extended 
all the way out to 5 MHz, way beyond the 
limit of standard TV broadcasts. (TTiis is not 
to say that it reproduces broadcast quality ex¬ 
actly.) There was a bit of a dip in response 
at 3.58 MHz (-6.02 dB, video out, SP), but 
things went better again at 4.20 MHz (-3.65 
dB under the same test conditions). Non-tech 
types may well be swimming in it at this 
point, but hold on—we will say that the 
HS-U80 provides picture detail that’s 
pretty hard to beat. 

Mitsubishi has incorporated its own form 
of noise reduction into this deck, and while 
it’s not the same kind that NEC used to create 
such impressive results on its most recent S- 
VHS deck, it produced srane pretty notewor¬ 
thy numbers in the signal-to-noise ratio de¬ 


partment. Chroma S/N was excellent in the 
SP mode through the video output (a big 45.2 
dB for AM, 43.3 dB for PM) and remained 
solid when measured through the TV output. 
In layperson’s terms this means that the ex¬ 
cellent picture detail is complemented by a 
notable lack of annoying video noise. 

As has been common among S-VHS 
decks, the HS-U80 didn’t fare too well in the 
stairstep linearity department, going up to as 
high as 20%. This means that the deck’s 
ability to accurately re-create all shades of 
gray between black and white is a bit off. But 
as if to compensate, color saturation and 
purity were as close to perfect as we’ve seen. 

As usual, the VHS Hi-Fi audio section 
delivered perfectiy flat frequency response 
across the entire human-hearing range, and 
a signal-to-noise ratio that’s comparable to 
CD quality. As is also usual, conventional 
audio tracks gave pretty conventional re¬ 
sults, although these tracks will do a more 
than adequate job of recording audio-dubbed 
narration onto Hi-Fi tapes. 

The built-in MTS decoder did a pretty fair 


LAB MEASUREMENTS: 
Mitsubishi S-VHS VCR 

Model Number: HS-U80 
Serial Number: M004 

VIDEO SECTION 

FREQUENCY RESPONSE (at 4.20 MHz) 

Video Output 

SP -3.65 dB 


EP 

TV Output 

SP 

EP 

-6.00 dB 

-5.42 dB 
-7.65 dB 

FREQUENCY RESPONSE (at 5.001 
Video Output 

SP 

EP 

TV Output 

SP 

EP 

MHz) 

-7.66 dB 
-7.66 dB 

-16.1 dB 
-14.0 dB 

SIGNAL-TO-NOISE RATIOS 

Red-Fidd Chroma (video output) 

SP (AM/PM) 45.2/43.3 dB 

EP (AM/PM) 42.9/40.1 dB 

Red-Field Chroma (TV output) 

SP (AM/PM) 44.0/42.3 dB 

EP (AM/PM) 42.2/39.4 dB 

luminance (video output) 

SP (100/50/10 IRE) 41.0/44.4/44.6 dB 

EP (100/50/10 IRE) 40.8/43.8/43.8 dB 

Luminance (TV output) 

SP (100/50/10 IRE) 41.6/44.9/44.9 dB 

EP (100/50/10 IRE) 40.6/44.2/44.4 dB 

AUDIO SECTION 


OUTPUT LEVEL 

Conventional (SP/EP) 

Hi-Fi (SP/EP) 

.24/.19Volts 
2.8/2.9 Vohz 

THD AT REFERENCED OUTPUT 

Conventional (SP/EP) 

Hi-Fi (SP/EP) 

1.80/1.50% 

1.80/1.55% 

WEIGHTED PEAK FLUTTER (DIN) 

SP (avg/peak) 

EP (av^peak) 

SP (ovg/peok) 

EP(avg/peok) 

.27/.32% 

.62/.72% 

.015/.020% 

.030/.032% 


FREQUENCY RESPONSE (tor -3 dB) 


job, with frequency response somewhat short 
of the stereo broadcast standard (15 kHz; 
this deck’s decoder went out to 12) and a 
signal-to-noise ratio (56.3 dB) that’ll ensure 
fairly impressive, if not mind-blowing, 
stereo sound. And while the standard for 
SAP broadcasts isn’t all that high to begin 
with (this channel is meant for carrying bi¬ 
lingual soundtracks to TV programs, 
among other things), we must note that the 
SAP section here was pretty bad—only by 
using a tolerance of -1-6 dB or -6 dB are 
we able to list this response as extending to 
2.0 kHz. While most SAP sections provide 
transistor-radio-worthy results, this one is 
barely telephone-worthy. 

But why balk at an otherwise great VCR 
because its SAP response is lousy? Make 
no mistake about it: this is a great VCR, giv¬ 
ing you quite a lot for the money. With its 
astonishing mix of features, both practical 
and entertaining, and its generally stellar 
picture quality, the HS-U80 will amaze you 
even before you’ve got it up and running. 

—Len Feldman 


ConvenKond 


SP 80 Hz to n.O kHz 

EP 60 Hz to 4.0 kHz 

Hi- Fi (both speods) 20 Hz to 20 kHz 


HARMONIC DISTORTION (at 

Conventional (100 Hz/1 kHz) 
SP 

Hi-Fi (100 Hz/1 kHz/SkHz) 

SP 

EP 

-10 dB) 

.70/.66% 

.95/.65% 

.35/.28/.82% 

.35/.28/.83% 

SIGNAL-TO-NOISE RATIO 

Conventbnol (SP/EP) 

Hi-Fi (SP/EP) 

48.1/44.0 dB 
92.0/91.2 dB 

CHANNEL SEPARAHON (left/right) 

SP 

EP 

59.4/63.8 dB 
59.2/63.2 dB 

MTS DECODER SECTION 

SIGNAL-TO-NOISE RATIOS 

(at 100% modulation) 

Stereo (left/right) 

56.3/56.3 dB 
42.2. dB 
57.5 dB 

TOTAL HARMONIC DISTORTION 

(at 1 kHz, -20 dB) 

Stereo (left/right) .S1/.S3% 

SAP 1.0% 

FREQUENCY RESPONSE (at -20 dB) 

Stereo 25 Hz to 12.0 kHz 

SAP 20 Hz to 2 kHz 

Mono 25 Hz to 3.0 kHz 

CHANNEL SEPARATION (at -20 dB) 

Stereo (left/right) 25.5/19.5 dB 

ADDITIONAL DATA 


POWER REQUIREMENTS 

51 Watts 

FAST-FORWARD TIME 

(T-120 tape) 

4 Min., 2 Sec. 

FAST-REWIND TIME 

(T-120 tope) 

4 Min. 

DIMENSIONS 

(HxWxD, in inches) 

5'4xl8'4xl5^. 

WEIGHT 

29 Pounds 

SUGGESTED RETAIL PRICE 

$1,699 


All measurements and charts supplied by APEL 
(Advanced Product Evaluation Laboratory). 
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SUMMARY 

Pioneer Laser Disc Player, Model LD-W1 

Couch potatoes hate to get up for anything, which is why remote controls are so 
popular. The one video format that requires you to get up at least once during the 
middle of a movie is the laser disc—once it reaches the end of a side, you have to 
flip it over. If the movie you’re watching is on two discs, that’s more physical activi¬ 
ty . Plus, it’s often rather unnerving when a disc side ends during the middle of a par¬ 
ticularly absorbing scene. 

Pioneer’s LD-W1 laser disc player solves the problem. It’s a double-drawer player 
that can go through all four sides of a movie continuously. As you might expect, it’s 
a pretty big machine. Besides the four-side playback capability, it’s packed with other 
features, including a wide array of digital special effects that augment the usual ef¬ 
fects the disc format provides in the CAV format. 

The performance of this player was very good, providing the kind of first-rate picture 
detail the laser format is known for. Audio performance—particularly the digital 
audio—was excellent as well. Digital audio measurements were as good as what most 
top-flight CD players provide. 

The LD-W 1 provides an ingenious solution to a problem that’s made a lot of peo¬ 
ple think twice about getting into laser video. To top it off, the digital special effects 
(which include such standbys as freeze-frame, mosaic and solarization) are pretty 
amazing, and the jog/shuttle wheel on the player’s remote control is a welcome ex¬ 
tra. The LD-Wl is a major breakthrough in laser disc players and is sure to attract 
even more attention to the format that’s been making a surprise comeback of late. 


FEATURES 

The LD-Wl has two disc drawers and 
four laser pickups, enabling it to play back 
four disc sides continuously. There’s still a 
little bit of a wait between sides, but you 
don’t have to go to the machine and manually 
flip discs anymore. The digital special effects 
include mosaic (which breaks up the picture 
into little squares), solarization (for that zany 
psychedelic effect) and freeze-frame stor¬ 
age. Of course, on standard play (CAV) 
discs, freeze-frames were available without 
digital special effects; but since most discs 
out today are in the extended play (CAV) 
format, which doesn’t allow too many ef- 


techniques common on better compact disc 
players. The audible result is better phase 
response (the time relationships between the 
low—and high-frequency content of the 
soundtrack) and more uniform response out 
to the extremes of the audio range. 

CONTROLS 

A large multipurpose display area is 
located near the power on/off switch at the 
upper right of the front panel. This display 
shows disc side, chapter number, the frame 
and time modes and a visual calendar of 
chapter numbers. Other indications include 
audio status (digital or analog) and digital 
feature status. A time display button, when 
pushed, shows time and side of disc being 
played. Four buttons let you choose the 
order of disc playback. (A and B are the first 
disc’s two sides; C and D, the two sides of 
the second disc.) An open/close button and 


fects, this feature is most welcome. 

The remote control has a jog/shuttle wheel 
on it, which lets you perform frame-by- 
frame playback and forward/reverse play¬ 
back at up to five times normal speed. Slow- 
motion playback can also be performed with 
this feature. 

Random access search, chapter search and 
search by frame number or time can all be 
done via the remote. When scanning for¬ 
ward or backward, this player doesn’t show 
the noise streaks that were common among 
early disc players. 

The digital audio circuitry employs two- 
times oversampling and digital filtering. 



Fig. 1. Video frequency response. 


a disc change button determine which disc 
drawer is chosen. 

When loading one or two discs, a large 
flap swings down, revealing the two disc 
drawers. In its closed position, this flap 
houses a pair of chapter skip buttons, scan 
buttons and digital-effects controls. The one- 
shot memory feature is a welcome one. 
When playback of the side ends while this 
feature is in effect, the last frame will be 
displayed until it is cleared. I found that to 
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be a lot more pleasant than having a blank 
screen while changing sides or discs. 

At the extreme right end of the panel, 
below the power button and the disc change 
button, is the play/still button and a button 
labeled “last memory.” If you need to in¬ 
terrupt playback, pressing this button will 
enable the player to pick up that last point, 
even if the disc has been removed and the 
power turned off! A headphone jack and its 
level control at the lower right comer of the 
panel complete the front layout. 

Two sets of audio output Jacks are provid¬ 
ed on the rear panel of the LD-W1. The first 
set delivers either analog or digital audio 
(depending upon what’s on the disc and what 
you select with the remote control), while the 
second set features analog-only outputs. In¬ 
dividual video output Jacks are associated 
with each pair of audio Jacks. Should you 



Fig. 2. Stairstep linearity: little deviation. 

prefer to have a black screen while chang¬ 
ing sides or discs (instead of the freeze-frame 
described earlier), a switch on the rear panel 
lets you make that choice. The rear panel 
also contains the usual channel 3/4 switch 
and RF input and output. 

TEST RESULTS 

Video frequency response of the LD-W 1 
extended out to 4.2 MHz (Fig. 1), the limit 
of our NTSC system. At this frequency, the 
signal was attenuated by a little over 4 dB 
when measured from the direct video 
output. (It was down 5.66 dB through the TV 
output.) What this means to the layperson is 
excellent picture detail. This is helped a 
lot by the very good signal-to-noise ratios 
the player showed (46.1 dB for AM 
chroma, 43.5 dB for luminance); the picture 
here is noise-free as well as detailed. 
Color purity and saturation were close to 
perfect, and stairstep linearity (the ability 
of the player to reproduce the varying 
shades of gray between black and white) 
was a lot better than what VCRs deliver: 
maximum deviation from perfect linearity 
was a mere 2% (Fig. 2). 

The analog audio section was improved 
quite a bit by the CX noise-reduction system. 
Analog audio signal-to-noise without CX, 
for example, was an acceptable 62.5 dB; 
with CX, that measurement was boosted to 
a more impressive 78.6 dB. These measure¬ 


ments stUl can’t compare with the awesome 
figures the digital audio section showed; 
Here we got CD-quality results. A signal- 
to-noise ratio of 101.7 dB is about as good 
as you can ask for, and separation of 89 dB 
is almost more than you need. 

Now this model eats up a lot more power 
than other disc players (58 watts), and it’s 
a lot heavier to boot (35 pounds). But that’s 
a natural side effect stenuning from its 
double-drawer feature. Although the 
Pioneer LD-Wl laser disc player will take 
up a lot of room in your audio/video setup, 
its versatility more than compensates. 

—Len Feldman 


LAB MEASUREMENTS 
Pioneer Laser Disc Player 

Model Number: LD-Wl 
Serial Number: 3903123U 


VIDEO SECTION 


FREQUENCY RESPONSE (at 4.20 
Video Output 

TV Output 

^ -4.03 dB 
-5.66 dB 

SIGNAL-TO-NOISE RATIOS 

Red-Field Chroma (AAA/PM) 

Video Output 

TV Output 

46.T/37.9 dB 
46.3/38.6 dB 

Video Ouhaut 

43.5 dB 

42.6 dB 

ANALOG AUDIO SECTION 

OUTPUT LEVEL 

CX On/Off 

T.4S/.S6Volts 

THD AT REFERENCED OUTPUT 

CX On/Off 

.46/.20% 

TOTAL HARMONIC DISTORTION 

(at 1 kHz, 75% modulation) 

CX On/Off 

.367.12% 

SIGNAL-TO-NOISE RATIO 

CX On/Oft 

78.6/62.5 dB 

DIGITAL AUDIO SECTION 

OUTPUT LEVEL 

1.95 Volts 


TOTAL HARMONIC DISTORTION (at 0 dB) 

20 Hz .08% 

lo^kH 

16 kHz_2.00% 


SIGNAL-TO-NOISE RATIO 

101.7/99.0 dB 

DE-EMPHASIS ERROR 

16 kHz 

+ .54 dB 

LINEARITY ERROR 

0 dB to -50 dB 

.1 dB 

FREQUENCY RESPONSE 

20 Hz to 20 kHz 

0 dB to -.5 dB 

CHANNEL SEPARATION 

(at 0 dB, 1 kHz) 

Left/Right 

89.2/88.9 dB 

ADDITIONAL DATA 


POWER REQUIREMENTS 

58 Watts 

RANDOM ACCESS TIME 

4 Seconds 

SCAN TIME 

1 Second 

DIMENSIONS 

(HxWxD, in inches) 

5%xl6»/,.x21’/, 

WEIGHT 

35 Pounds 

SUGGESTED RETAIL PRICE 

$1,700 


All charU and measurements supplied by APEL 
(Advanced Product Evaluation Laboratory). 



\ Reader Service Ca 


































































SUMMARY 

Magnavox Camcorder, Model CVJ360AV01 

If you’ve ever taken your camcorder for a leisurely stroll through the park and found, 
on playback, that your footage looked more like a drunken romp as a result of cam¬ 
corder movements you didn’t even know you were making, this model will look like 
a godsend. It uses some very innovative technology to cure the camcorder wobblies. 

This camcorder has a feature called AIS—automatic image stabilization—which 
uses a servo mechanism to “float’ ’ the camcorder tens. With this feature turned on, 
you can make all kinds of sloppy pans for which the AIS feature will compensate. 
Shoot while walking, jogging or even from a car and the playback will shock you: 
Instead of a tape that magnifies every bump of your ride tenfold, the worst you’ll 
get is a smooth, slight vertical shift within the shot that’s a lot easier on the eyes. 

The mechanism that allows for this smoothness adds some weight to this full-size 
VHS camcorder—it came in at over 9 pounds. Definitely a shoulder-mount camcorder, 
this model was also fairly impressive in its video performance, faring well in the resolu¬ 
tion department and exhibiting excellent color purity and saturation. Video signal- 
to-noise ratios were average, and while the minimum required illumination for this 
camcorder was higher than we’ve seen lately, the measurement of 14.9 lux is not 
unacceptable. 

The AIS feature makes this a really remarkable camcorder, spelling the end of jit¬ 
tery home video movies. 


FEATURES 

Besides the revolutionary automatic im¬ 
age stabilizer, this camcorder also features 
a variable-speed electronic shutter (with 
three speeds besides the standard Jio of a 
second—'/iso, ‘/soo and Vtooo), a flying erase 
head for clean, noise-free edits between 
takes and motorized auto focus that works 
even in the macro (extreme close-up) posi¬ 
tion. One impressive part of the auto focus 


system is called ‘ ‘focal zone indication. ’ ’ By 
pressing a button you can select either full- 
zone focusing (for panning or when shooting 
fast-moving subjects) or point focal zone for 
small objects or wide-angle shots. A rec¬ 
tangle in the electronic viewfinder shows 
which mode is in use. The viewfinder pro¬ 
vides many other helpful status indications 
as well (shutter speed, record, etc.). 

Automatic white balance, lOx power 


zoom, fade-in/out, date and time superim¬ 
position, backlight compensation and the 
VHS index search system are also featured 
on this model. Supplied accessories include 
an AC adapter, battery pack, output adapter 
(for camcorder playback through your TV), 
an earphone for audio monitoring, a 
shoulder strap and the usual assortment of 
connecting cables. Magnavox offers a 
number of optional accessories, including a 
car battery cable and a tuner adapter. The 
camcorder records and plays back only at the 
SP mode, with a maximum of two hours’ 
recording time on a T-120 tape. 


LAB MEASUREMENTS: 
Magnavox VHS Camcorder 

Model Number: CVJ360AV01 
Serial Number: 59427578 


CAMERA SECTION 


MINIMUM ILLUMINATION 

14.9 Lux 

HORIZONTAL RESOLUTION 

420 Unes 

COLOR CONTAMINATION 

7 IRE 

WHITE BALANCE 

SIRE 

SIGNAL-TO-NOI5E RATIOS 

(optimum/mioimum aiuminatlon) 
Red-Field Chroma, AM 

48.5/38.6 dB 
41.6/33.6 dB 

MINIMUM FOCAL DISTANCE 

(V, 

56 Inches 

1* inch, macro) 

LENS APERTURE 

n.6 

ZOOM RATIO 

10:1 

FOCAL LENGTH 

8mm to 80mm 

AUDIO SECTION 


MAXIMUM MIKE OUTPUT 

.42 Volts 

EXTERNAL MIKE SENSITIVITY 

8.0 mV 

SIGNAL-TO-NOISE RATIO 

55.0 dB 

COMBINED PERFORMANCE 

HORIZONTAL RESOLUTION 

(video/tV out) 

270/260 Linos 

SIGNAL-TO-NOISE RATIOS 


Rttd-Field Chroma, AM 
(video out) 

Luminance (video out) 

Red-Field Chroma, AM (TV out) 
Luminance (TV out) 

41.4/38.3 dB 
43.2/37.9 dB 
41.4/38.0 dB 
43.1/38.7 dB 

ADDITIONAL DATA 


WEIGHT 

(including battery and tape) 

9.75 Pounds 

DIMENSIONS 

(HxWxD, in inches) 

9x5\x16'/, 

POWER ZOOM SPEED 

5 Seconds 

SUGGESTED RETAIL PRICE 

$2,400 

All meo5urements and charts supplied by APEL 
(Advanced Product Evaluation Laboratory). 
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CONTROLS 

When in the camera mode, the upper sur¬ 
face of the camcorder shows only the power 
switch, standby button and eject button. 
Moving a slider cover forward reveals the 
tape transport and record controls associated 
with the VCR section of the camcorder. On 
the left side of the camcorder body is the AIS 
control, which has two settings: pan (when 
you want to compensate only for horizontal 
movement) and full (when you’re walking, 
running or in a car). The left side also has 
controls for focusing, fixed and automatic 
white balance, macro focus, backlight com¬ 
pensation, fade, date setting and more. A 
rotary knob up front handles manual focus¬ 
ing. (The mechanism that stabUizes the lens 
also keeps it inaccessible.) 

The handgrip on the right side of the cam¬ 
corder has the power-zoom rocker switch 
and the run/stop button for shooting. The 
battery pack is inserted at the rear of the cam¬ 
corder. Also on the rear surface is the track¬ 
ing control, an edit switch, remote control 
and earphone jacks, and the connection for 
the A/V adapter. The external microphone 
jack is up front, adjacent to the supplied 
microphone. Plugging in an external mike 
automatically disengages the built-in one. 

The electronic viewfinder gives almost 
every status indication imaginable, except 
for which AIS mode you’re in. To see that, 
you have to look at the AIS control itself. 


where a green light indicates pan, and a red 
light indicates full AIS mode. 

TEST RESULTS 

While the minimum required illumination 
of 14.9 lux seems a little high, it’s acmally 
very close to Magnavox’s published speci¬ 
fication, 15 lux. Besides, that’s not so bad— 
you’ll just have to be a little more wary of 
extreme low-light situations. Color con¬ 
tamination was low, and white balance was 
about average at 8 IRE. Color purity was ex¬ 
cellent, and phase accuracy and saturation 
were right on the money—well worth noting, 
considering that many of the newer cam¬ 
corders we’ve seen lately have had some 
problems in this area. 

Camera resolution was an excellent 420 
lines. But this is a standard VHS cam¬ 
corder, not Super VHS, so we weren’t sur¬ 
prised to see resolution come down to 270 
lines in the record/play cycle. And for 
standard VHS that’s excellent—the best 
we’ve measured, in fact. Signal-to-noise 
ratios at optimum light levels were high 
enough (41.4 dB chroma, 43.2 dB lumi¬ 
nance) to ensure that the good picture detail 
this camcorder provides won’t be smeared 
by video grain or snow. At minimum il¬ 
lumination levels, things weren’t nearly so 
good, with measurements dropping to the 
high 30s—yet another reason to watch out 
for dark places when using this camcorder. 


This camcorder uses only the conven¬ 
tional audio track, and results here were 
about what we expected. The audio signal- 
to-noise ratio (55.0 dB) was good enough 
to ensure clear, audible soundtracks. 

While the camcorder is a heavyweight 
(and not only in the literal sense—its price 
tag is a whopping $2,400), it certainly con¬ 
tains a lot of value as well. The AIS is a 
feature that’s been a long time coming, and 
we’re pleased to report that it does its job 
splendidly. The difference it makes is 
substantial, and we suspect that anyone who 
gets a look at some before-and-after 
demonstration tapes will be as impressed 
as we are. —Len Feldman 


Each piece of video equipment we test is a 
factory-fresh production model—the same quality 
you would buy in a store. After each product has 
been tested by APEL—Advanced Product Evalua¬ 
tion Laboratory, a leading independent testing fa¬ 
cility headed by engineer Frank Barr—it goes to 
technical editor Len Feldman, an internationally 
recognized authority with more than 30 years ’ ex¬ 
perience testing home entertainment products. He 
interprets the data and performs hands-on use tests 
of each piece of equipment, combining personal, 
practical experience with the most objective 
technical data available anywhere. 
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■TESTREPORTS- 



SUMMARY 

Multivision Digitai Video Tuner/Centroiler, 
Model 2.1 

Sometimes a tuner is more than just a tuner. These days, in fact, it had better be 
more, since the widening popularity of monitor/receivers over monitors has pushed 
this component into the background of the video scene. Multivision’s 2.1 is a tuner 
with something extra—it gives your current monitor/receiver instant PIP (picture- 
in-picture) capability. This feature puts a small inset picture from another video source 
into a comer of your TV screen. With the 2.1, you can move this picture to almost 
any part of the screen, change its size and digitally manipulate it in other ways. This 
tuner is not as sleekly designed as the other Multivision products we’ve tested, 
nor does it have the sophisticated switching capabilities of other models. It’s a fairly 
simple add-on component that seems geared to the average consumer, not the hard¬ 
core videophile. 

As a tuner, the 2.1 performed quite well, showing frequency response far above 
the limits of the NTSC broadcast standard and signal-to-noise ratios surpassing those 
found on even the best VCRs. This means that the 2.1 won’t degrade any video source 
you feed into it. 

This tuner is equipped with only one audio channel, so it’s not recommended for 
use with stereo TVs or VCRs. (Another model, the 2. IS, has an MTS decoder as 
well as stereo audio; of course, its price tag is higher than this model’s $299 list.) 
The single channel of audio did test well, though, showing a perfectly flat frequency 
response across the entire human-hearing range. 

If you’re looking to add PIP and extra tuning capabilities to your home video setup, 
the 2.1 is worth considering. 


FEATURES 

The TV tuner itself is quartz-tuned, 
microcomputer-controlled and can receive 
up to 139 channels. The digital PIP effect 
(Fig. 1) with freeze capability lets you watch 
one show while scanning other channels. 
Digital effects such as freeze-frame are the 
work of a six-bit analog-to-digital (A/D) 
converter. The size of the inset picture is 
variable, as is its location—you can move it 
to any comer of the screen. The 32-button 
wireless remote can move the inset picture’s 
location, change its size, turn the 2.1 on and 
off, swap main and inset pictures, adjust 
color, tint and volume and mute the audio 
signal. It can also introduce a timed strobe 


effect for the inset picture (with pictures 
changing approximately every three 
seconds), select channels directly (using 
number keys), switch from cable-TV to off- 
air chaimel selection, scan channels up or 
down and fine-tune channels. The remote 
even allows you to store your 12 favorite 
channels in memory. 

CONTROLS 

Because so many of the functions of the 
2.1 are controlled solely by remote, the front 
panel itself has very few controls. There’s 
a power switch, volume up and down but¬ 
tons, a cable-TV switch and channel up and 
down buttons. There’s also a channel display. 


The rear panel has a switched AC outlet 
to which you can connect your TV set. That 
way, when you power up the 2.1, your TV 
set will go on as well, providing the TV set 
has a power switch that can be left in the 
“on” position at ah times. Coaxial connec¬ 
tors on the rear panel are for your VHF or 
cable input and for connecting the RF out¬ 
put of the 2.1 to the antenna input on your 
TV set. The familiar channel 3/4 switch is 
nearby. Video and audio input and output 
jacks, an audio-level adjustment control, 
UHF input terminals and a cable-TV mode 
slide switch complete the rear panel layout. 

Things can get a bit tricky hooking up this 
kind of accessory and having it properly in¬ 
terface with the rest of your video equip¬ 
ment. Fortunately, Multivision was smart 



Fig. 1. Picture-in-picture. 


enough to include no fewer than seven wir¬ 
ing diagrams that cover just about every con¬ 
tingency, from using the 2.1 simply as a TV 
tuner with a “tunerless” TV monitor to in¬ 
tegrating the unit with a monitor/receiver, 
a cable system converter box, a VCR and 
any other video program source. To evaluate 
the performance of the 2.1,1 chose to hook 
it up to my reference S-VHS VCR and 
monitor/receiver with a cable-TV input (but 
without a descrambler)—a hookup that is 
fully detailed in the owner’s manual. 

The remote is fairly easy to use, par¬ 
ticularly when handling special effects. In¬ 
set picture size can be varied from 'A to 14 
to !4 and down to !4 of normal picture size 
by sequentially pushing the “size” button on 
the remote. Pushing the “position” button 
moves the inset picture from one comer of 
the screen to another. 

TEST RESULTS 

Relatively few measurements were re¬ 
quired for APEL to evaluate the perform¬ 
ance of this novel piece of equipment. Video 
frequency response, measured from the 
video input to the video output of the 2.1, 
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was superb, exhibiting nearly flat response 
out to 4.2 MHz, at which point it was down 
only .51 dB. Chroma AM and PM noise 
measured an impressively high 74.5 and 
58.0 dB, respectively—much higher than 
from any video program source that’s like¬ 
ly to be connected to the 2.1. The same ap¬ 
plies to luminance signal-to-noise, which 
ranged from 60.5 dB to 61.5 dB. 

Audio circuitry in the Multivision 2.1 pro¬ 
duced an output of 1.4 volts for the 3 % dis¬ 
tortion reference level—more than enough 
to drive most any external audio system to 
rated output. Total harmonic distortion at 
somewhat lower levels decreased to an ac¬ 
ceptable .32% while signal-to-noise ratio for 
the audio section was a satisfactory 62.1 dB. 
Audio firequency response was flat across the 
entire human-hearing range. 

While Multivision states that the inset pic- 


LAB MEASUREMENTS: 
Multivision Digital Video 
Tuner/Controller 

Model Number: 2.1 
Serial Number: 2005903 

VIDEO SECTION 


SIGNAL-TO-NOISE RATIOS 

Video ItyVideo Out 

Red-Field Chroma, AM/PM 74.5/58.0 dB 

lum inonce, 100/5(V10 IRE 60.5/61.4/61.5 dB 
FREQUENCY RESPONSE 
Video in/Video Out 

At 2.0 MHz <.25 dB 

3.58 MHz -.45 dB 


AMPLIFIER SECTION 

MAXIMUM OUTPUT 

(3% harmonic distortion) 

Audio Output 1.4 Volts 

TOTAL HARMONIC DISTORfibhT 

(1 kHz at-10 dB) 

Audio Output _ .32% 

SIGNAL-TO-NOiSE RATIO 

(A-weighted) 

Audio Output 62.1 dB 

FREQUENCY RESPONSE 
Audio Output _20 Hz to 20 kHz 



ADDITIONAL DATA 

POWER REQUIREMENTS 22 Watts 

DIMENSIONS 

IHxWzD, in inches) _ 2%x13y,.x10 y. 

WEIGHT 9'/. Pounds 

SUMKUD RCTAliTpRICE $299 

All measurements and charts supplied by APEL 
(Advanced Product Evaluation Laboratory}. 


ture has an equivalent horizontal resolution 
of 286 lines for the largest PIP (‘A reduc¬ 
tion), what the company means is that it 
would have that resolution if it were expand¬ 
ed to fill the entire width of the screen. The 
actual measured resolution within this PIP 
area was 100 lines, as reported by APEL. 

While the 2.1 consumes approximately 22 
watts when turned on, it draws almost that 
much even when the power switch is off, in 
order to retain the information committed to 
its memory. The result is that the 2.1’s case 
remains fairly warm even when not in use. 
For this reason it should be installed with 
adequate ventilation. 

Considering its reasonable cost, the 


Multivision 2.1 performs a great many 
useful tasks that owners of older TV sets or 
even older monitor/receivers could not ac¬ 
complish without scrapping their current sets 
and spending considerably more for the ef¬ 
fects that the 2.1 adds to your present 
system. One caveat is worth repeating: If 
you plan on converting to MTS stereo or if 
your current TV and/or VCR already has 
stereo capability, you will want to consider 
the more recently introduced Multivision 
2. IS. It can do all the tricks that the 2.1 does 
and offers a built-in stereo-TV tuner and 
stereo audio handling capabilities for its ex¬ 
ternally connected program sources, too. 

—Len Feldman 
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WHY m MORE? 
BUY DIRECT AND SAVE- 

CALLi-m-s2$-smAmsat 


OVER 100 VIDEO CAMCORDERS TO CHOOSE FROM 

Panasonic 

PV400 -- 

$868 • 54 ^ 

PV420 

$988 

AG170 

$1088 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Handle, Strap, Lens Cap, Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub, Cables, Tripod 

Panasonic ^hs format 

PV330 ^ 

PVS350 

$250 

ORDER 

rebate 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Handle, Strap, Lens Cap, Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub, Cables, Tripod 

Panasonic 

PV110 .-la# 

SUPER VHS-C Jl&mSijifkfS 

PVS150 

ni 88 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Handle, Strap, Lens Cap, Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub, Cables, Tripod 

VIDEO FILTER KIT (SET OF 3) $79.95 

FLUID HEAD TRIPOD $149.95 

BEST PRICES ON VIDEO TAPE 

MINOLTA ^ 

SUPER VHS FORMAT 

SUPERB PICTURE 1 

This outstanding super VHS is one 
ofthemostsuperlorcamerasofour 
time. Designed for comfort the 

V20(X) is a great choice. 16-1 zoom 
gets you up close. 

COMPLETE 12 PC. PKG. 

Camera, ^attery Changer, 

Lens Shade, Lens Kit, AV 

Adaptor, Blank Tape, Dub, 

Cables, Tripod 

Panasonic 

VHS FORMAT 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Handle, Strap, Lens Cap, Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub, Cables, Tripcxt 

PROMODEL VHS 

CAMCORDER 

GREAT 

CHOICE _ 

Features 7 lux, 8-1 

Zoom. Flying erase 
head. Insert tunc- 
tion. Audio Dub self- 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Handle, Strap, Lens Cap, Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub, Cables, Tripod 

PAL/SECAM CM 

ICORDERS AND MULTISYSTEM VCR’S IN STOCK 


MINOLTA 

Promodel Camera 

Features 7 lux, 

4 High Speed Shutters, 

Manual Iris Override, 

Day & Date, Self-Timer. 


COMPLETE 12 PC. PKG. 

Camera, Battery, Charger, 
Handle, Strap, Lens Cap, 

Adaptor, Blink Tape, Dub, 
Cables, Tripod 



CHINON format 

MODEL CVT65 
FINALLY 
A COLOR 
VIEWFINDER 

Features 7 lux. 

Flying erase head. 

Variable high 
speed shutter, 

Fade, Multistage 
focusing. 


■m 


OLYMPUS 

SUPER VMS 
Features 1 lux, 

16 Element 
Lens, Digital 
Effects, Vari¬ 
able High 
Speed Shutter, | 



Picture. 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Handle, Strap, Lens Cap, Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub, Cables, Tripod 


D WARRANTIES AVAILABLE ON AL 


SONY CCDV220 


INSTANT $500 
MAIL ORDER 
REBATE 

COMPLETE 12 
PC. PKG. Camera, 

ffire,"^srr?p^: 




JVC 



PALM SIZE 
VHS-C 

GRC25 

$868 

SUPER VHS-C 

GRS55U 

$1168 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Handle, Strap, Lens Cap Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub, Cables, Tripod 


MODELS 


Mikon 8MM FORMAT 

VN810 

$988 

PALMSIZE 


COMPLETE 12 PC. 
PKG. Camera, Bat-| 
tery. Charger, Handle, 
Strap Lens Cap, Lens 
Shade, Lens Kit, AV 
Adaptor, Blank Tape, 
Dub, Cables, Tripod 


m 


OVERNIGHT DELIVERY AVAILABLE MON.-FRI. 9AM-8PM • SAT.-SUN. 10AM-5 PM PERSONAL SERVICE 
1501 BROADWAY, NEW YORK, NEW YORK 10036 VISA, MASTERCARD & AMERICAN EXPRESS ACCEPTED 






















lllltECTCAAIEirilWAItEHfNISI^ 

IN NEW YORK STATE—212-391-0313 

■ ■■W“1HI**** OPEN 7 DAYS • PERSONAL SERVICE 

Direct Camera Warehouse stands for quality, service and low prices, as our many 
customers know. We’ll give you the best price on anything electronic, call us and see. 

We only handle the finest, top-name brands and we stand behind the merchandise we 
sell. Choose from over 100 brands and models, each comes with a full manufacturers 

1 !■ ^ USA warranty. But that’s not all. . . we welcome any questions you may have before or 

■ HI ^H^l ^^^H after your purchase. Our courteous, patient informed staff will help you make the 

selection best suited to your needs, regardless of price. So don’t delay, there’s a 
^HH camcorder waiting for you. Call toll-free, 1-800-526-6633 today and save! 

ALL ITEMS INCLUDE MANUFACTURER’S USA WARRANTY AND ACCESSORIES 

SONY ^ 

$948 

CCDV9 

$1048 

NEWCCDF40 

IN STOCK 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Handle, Strap, Lens Cap Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub, Cables, Tripod 

Canon 

FI,000 E708 

SPECIAL 

PRICES 

CALL& 

SEE! ^ 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Handle, Strap, Lens Cap Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub, Cables, Tripod 

CHINON 

8MM FORMAT 

Advance-Slow Motion, 

Piezo, 525 lines NTSC. 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Handle, Strap, Lens Cap Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub, Cables, Tripod 

CHESTPOD, VHS-C & 8MM $49.95 

k-k^^-ir-k'k-k-k'k-k-k^'k-k'k'k'k'k-k^'k'k'k-k-ir-lt'k 

BOOSTER BOX ENHANCES COPIES $69.95 

SHARR VHS FORMAT 

Features 8-1 

Zoom, Date, 

Time, High 

Speed Shutter, 

Audio Dub, Auto 

Indexing. 

COMPLETE 12 PC. PKG, Camera, Battery, Charger, 
Handle, Strap, Lens Cap, Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub, Cables, Tripod 

1 FREE! 

; 5 HIGH GRADE t 

i TAPES 1 

1 WITH THE J 

: PURCHASE OF | 

1 A CAMCORDER J 

MINOLTA^ga 

Features Low 

6-1 Zoom, 2.5 lbs., 

Multidimensional 

Focusing, Palm size. 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Handle, Strap, Lens Cap Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub, Cables, Tripcxi 

FULL LINE 0 

F VCR’S AVAILABLE AT THE LO\ 

VEST PRICES 

CHINON 

dVgital™^ 

Features 2 yr. war- 
ranty, strobe & wipe, 

Digital effects. Picture 

in a picture, Chinon W. .Hr 

Original lens. Great 
optics. 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Handle, Strap, Lens Cap Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub, Cables, Tripod 

i\tC/l 

^CC250 1 

$848 1 

$948 ° 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Handle, Strap, Lens Cap, Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub, Cables, Tripod 

Top of the line model features 5 ^ 

lux, 380,000 gixels, 400 

SPECIAL i 

LIMITED 

QUANTITIES 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Handle, Strap, Lens Cap Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub. Cables, Tripod 

SUPER WIDE ANGLE LENS $199.95, HI RESOLUTION 

TELEPHOTO $299.95 

MINOLTA > 

FINEST OPTICS 

2 YR. WARRANTY 

Features 7 lux. Slow 

TOtion, Frame adv,, , 

GREAT CHOICE 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Handle, Strap, Lens Cap, Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub, Cables, TripcxJ 

SYSTEMS 

graphics! 
SPECIAL EFFECTS 

17 different fades and wipes, 64 color 
variations. Index and cataloging, Built-in 
character generator, 9 type styles. 

SPECIAL OFFER CALL TODAY 

SUPER VHS 

Features 6-1 

Zoom. 3 High Speed 

Shutters, 6 Hr. Recording, — 

HIFi Audio %in CCD 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Handle, Strap, Lens Cap Lens Shade, Lens Kit, AV 
Adaptor, Blank Tape, Dub, Cables, Tripod 

7 Day Return Policy/All Returns Must Be Phoned In For Prior Authorization/All Products Must Be Returned In Original Factory Packaging With Blank Warranty Cards/Shipping, Handling & 
Insurance Charges Are Non-Refundable/Quantities Are Limited/Availability Is Not Guaranteed On All Items/Prices Subject To Change Without Notice/Some Returns May Be Subject To A 
Restocking Fee. Not responsible for typographical errors. VR-9 





















r TRANSFER SYSTEM 

Transfer your Home 
Movies and slides onto 
Video Tape, Great 
results, excellent quality. 

YOUR PRICE S39®5 



For smooth, steady action 
while taping, specially 
designed video panhead, 
easy to carry. 

ONLY $4995 


SUNPAK 
INTEGRATED VIDEO 
LIGHT 

Features Bounce 
Head, Built-in Battery 
Pack, Addt’l Battery 
Clusters available. 

Best Camcorder Light. 

REG. $199 

SALE 

$16995 



VIDICRAFT 

Eiiminates^alUgiiart THc PlSy'W^nt 

umranted signals. Easy to VIDEO STABILIZER 

SALE ^900 


MULTIVISION 2.1 


The 2.1 gives any TV a picture in a picture ca¬ 
pability, Full function wireless remote, 4 positior 
inset control. 



HAMA 



VIDEOSCRIPT 50-Upper 


EWA MARINE 
PROTECTIVE HOUSING 


Very affordable. All 
models VHS,VHS-C, 
8mm in stock. Good 
for boating, snorkling, 
scuba diving or plain 
fun in the sun. 

CALL FOR LOW, LOW 



AZDEN 

WIRELESS MIKE 
SYSTEMS 

3 systems available, 
all at very 
discounted 
prices. Call for 
the best one 



PANHEAD 

SPECIAL 

PRICE 

$9995 


E7TT71 

■Iftl'Ll VIDEO BAI 


ARIO^ 



MICROPHONE 


Cleaning iyste 


YOUR PRICE $39.95 


VIDEO LIGHT 

BATTERY PACK 
AC/DC OUTFIT 

(^i 


VIDEO 

LENS 

SET 


- - SL 

ONLY ni) 

$7095 


DYNAMIC MICROPHONE 


ONLY *2495 


MEMOReX 

UNIVERSAL 

REMOTE 



9 




CALLANDSEE 


MON.-FRI. 9AM-7PM • SAT.-SUN. 10AM-6PM • 1501 BROADWAY, NEW YORK, NY 10036 VISA, MC & AE ACCEPTED 

7 Day Return Pollcy/AII Returns Must Be Phone In For Prior AuthorIzation/AII Products Must Be Returned in Original Factory Packaging With Blank Warranty Cards/Shipping, Handlina & Insurance Charges Are Non-Retundable/ 
Quantities Are Limited/Availability Is Not Guaranteed On All Items/Prices Subject To Change Without Notice/Some Returns May Be Subject To A Restocking Fee. Not Responsible for typographical errors. j 
























FINAUY-A TRULY 
INHVERSIU REMOTE 


W ith a proliferation of infrared remote controls 
cluttering the nation’s coffee tables, the crea¬ 
tion of a universal remote control that could 
replace that growing pile of individual hand¬ 
held units was inevitable. So now we’re faced with a 
proliferation of programmable, universal remotes. 

The first one of these that I ever tried to program 
was an Onkyo model and, frankly, I found that first- 
generation remote, the RC-AVIM, to be a bit crude 
in its applications and at the same time a bit too 
complicated for the typical user. But Onkyo has 
learned from that early entry; its second-generation 
programmable remote, the RC-AVIOM, is not only 
much simpler to program, it’s also easier to use. 


While the RC-AVIOM comes 
preprogrammed with all the 
major functions needed to con¬ 
trol any of Onkyo’s own 
remote-interactive components 
(those identified by an “RI” 
symbol), it has a total of 55 
keys that can be taught com¬ 
mands from virtually any other 
infrared wireless remote 
control. 

The layout of this universal 
remote has been carefully or¬ 
ganized. Separate clusters of 
keys are labeled for use with a 
TV set (or monitor/receiver), 
VCR, videodisc player, 
audiocassette deck or CD 
player. There are also keys for 
program selection and control 
of an A/V receiver or an 
audio-only integrated receiver. 

Admittedly, not all the func¬ 
tions of every dedicated remote 
can be taught to the 
RC-AVIOM. I found, 
however, that there were 
enough basic programmable 
functions, so I rarely had to 
resort to my TV set’s dedicated 
remote once the universal had 
been programmed. For exam¬ 
ple, the alphanumeric keys 
associated with the TV section 


of the remote (0 to 9 or A to H), 
when taught the corresponding 
codes from my Sony XBR 
monitor’s remote, could then 
be used to access TV channels 
directly, by number. However, 
if all numeral codes (0 to 9) 
were learned by the unit, there 
would be no way to perform 
“channel up” or “chaimel 
down” functions. That’s 
because the “8” and “0” keys 
are the same ones that would 
be used for “channel up” or 
“channel down” functions, if 
you prefer to have those com¬ 
mands available. I elected to 
have direct access to all chan¬ 
nels and forego the up and 
down chamiel-tuning functions. 

I could have chosen the alter¬ 
native, in which case only 
chaimel numbers that included 
an 8 or a 0 would no longer 
have been directly accessible. 

Teaching the codes of other 
remotes to this universal model 
was very simple. Using the tip 
of a ball point pen, you switch 
modes from “use” to “learn.” 
When you first enter the 
“learn” mode, a couple of 
flashing lights tell you to 
“press matching keys.” First 


you press the key you want to 
teach on the universal remote, 
and then you press the cor- 


code has been memorized, and 
both this light and the “press 
matching keys” light begin to 
flash again, indicating that you 
may now enter another code 
for another key to be taught. 
Once you’ve finished teaching 
all the codes to the RC- 
AVIOM, you simply use the 
ball point pen again to toggle 
the mode from “learn” to 
“use.” There’s a third light 
that illuminates if you make an 
error or if battery power is 
low. After teaching every key 
a corresponding command from 


repeat the process should the 
power fail. Not to worry! 
Learned codes are not lost 
even when batteries are re¬ 
placed, providing 
you put in new 
ones within an 
hour or so after 
the old ones die. 
In using this 
Onkyo uni¬ 
versal remote, I 
found that its 
slight upward 
slope, as it rested 
low coffee 
table, was just right for aiming 
the infrared beam at my 
monitor/receiver. In general, 
the range of the RC-AVIOM 
was at least as good as that of 
the individual remotes 1 had 
previously used —in some cases 
even better. While some 
universal remotes I’ve seen are 
so large they take up as much 
space as the individual remotes 
they’re intended to replace, 
Onkyo has managed to keep 
this one trim and compact. 

Now there’s even room for a 
couple of books, magazines 
and—yes—a cup of coffee on 
my coffee table.-Len Feldman 


five of my other remotes, I be¬ 
came concerned about having to 



responding key on the dedi¬ 
cated remote, 
after pointing its 
infrared window 
at the universal’s 
infrared window. 

In less time than 
it takes to de¬ 
scribe the action, 
the “learning” 
light on the RC- 
AVIOM lets you 
know that the new 


PACT PINDM 

ftodud: Universal Raaaie 
Manfacturer: Onkyo U.S.ACcap. 
Address: 280 Williams Dr. 
Ramsey, NJ 07446 
(201)825-7950 

Features: programmable; can learn 
Bp to 55 different 
ftmctions; controls VCR, 
TV, CD player, more. 
Price: $79.95 
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CAMCORDERS 

PVS-150 . 1,249.95 

PV-110 . 849.95 

PV-400 . 849.95 

PV-420 . CALL 

PV-330 . CALL 

PV-350 . CALL 

PV-460 . CALL 

CAMCORDERS 

GR-25 . 899.95 

GR-35 . CALL 

GR-55 . 1,249.95 

GRC-9 . CALL 

GRC-11 . CALL 

GFS-1000 . CALL 

CAMCORDERS 

CC-150 . CALL 

CC-175. CALL 

CC-250 . CALL 

CC-275 . CALL 

CC-300 . CALL 

CC-350 . CALL 

CAMCORDERS 

CCDV-3 . 699.95 

CCDV-5 . 799.95 

CCDF-30 . 949.95 

CCDV-9 . CALL 

CCDV-110 ... 1,099.95 

CCDV-220 . CALL 

M-4285 . CALL 

M-7775 . CALL 

M-9485 . CALL 

DX-900 . CALL 

SU-970 . CALL 

SKS-80 . CALL 

VG-7500 . CALL 

VG-7720 . CALL 

VG-7575 . CALL 

VG-7775 . CALL 

VG-7785 . CALL 

VG-7795 . CALL 

CG-9806 . CALL 

CG-9825 . CALL 


VCRS 

VCRS 




PV-2800 . 229.95 

PV-2850 . 309.95 

PV-4800 . 279.95 

PV-4860 . 429.95 

PV-4870 . 409.95 

HRD-310 . 239.95 

HRD-400 . 389.95 

HRD-410.299.95 

HRD-530 . 529.95 

HRD-630 . 649.95 

VR-250 . CALL 

VR-270 . CALL 

VR-275 . CALL 

VR-450 . CALL 

VR-475 . CALL 

9256 . 899.95 

9246 . 1,549.95 

CVS-310 . 889.95 

9260 . 1,249.95 

9720 . 229.95 

9730 . 239.95 

DX-2500 . CALL 

DX-3500 . CALL 

DX-5000 . CALL 

DX-8000 . CALL 

VM-23 . 999.95 

VM-27 . 1,699.95 

VM-52 . 1,299.95 

VH-5180 . 269.95 

VH-5380 . 299.95 

VH-5480 . 329.95 

PVS-4864 699.95 

PVS-4880 . CALL 

HRD-7000 799.95 

HRD-8000 979.95 

VR-630HF . CALL 

VR-695HF . CALL 

9740 . 259.95 

9764 . 419.95 

VHS CAMERA POWER 

SUPPLY . 69.95 

VH-5485 . 469.95 

VH-5975.799.95 

E-70 . 1,049.95 

E-708 . 1,399.95 

F-1000S . CALL 

PANASONIC 

*2995 

VX-802 . CALL 

VX-405 . CALL 

VHS DUST COVER . 9.95 

10-PlN CAMERA CABLE 

25 ft . 29.95 

STAR-D2X TELEPHOTO 159.95 

BOWER 1.5XTELEPHCT0 79.95 

1418 . 69.95 


10-PIN CAMERA CABLE 

: BOWER . 42WIDEANGLE. 89.95 


1622 79.95 

IJiiiiiLili:ILiTn 

VHS REWINDER . 19.95 

SAKAR SUPER WIDE 

ANGLE . 109.95 


2620 . 119.95 


HS-413R . CALL 

HS-710VR CALL 

VHS REWINDER 
W/FAST-FORWARD ... 29.95 

KYOCERA TL3010 . 89.95 

TELEPHOTO WIDEANGLE 

CR-3400 . CALL 

VR-8100 CALL 

VR-1400 . CALL 

8045 . 149.95 

PHONE MATE 

5000 . 59.95 

7000 . 79.95 


HS-422VR . CALL 

HS-430VR . CALL 

HS-423VR . CALL 

COKIN VIDEO 

FILTER KIT . 49.95 

TRIPODCARRYINGCASE 14.95 

LENS FOR MINOLTA 

5X TELEPHOTO . CALL 

VR-2000 . CALL 

7200 . 119.95 

COMMANDER . 79.95 



rKT?ItriTn»T9 

MV-120 . CALL 

MV-140 CALL 

7400 139.95 

9500 . 109.95 


2 HOUR BATTERY FOR 

AZDEN WMS-20 WIRELESS 

FOR SONY 8mm . 22.95 

MV-160 CALL 

7050 . 99.95 

SONY 

WMF-41 . 34.95 

1 HOUR BATTERY FOR 
PANASONIC VHS 39 95 

MIC . 99.95 

AZDEN WMS-10 WIRELESS 

FOR PANASONIC VHS. 18.95 

FOR JVC VHS-C . 39.95 

lisfiiinma 


WMF-43 . 49.95 

2 HOUR BATTERY FOR 

SIMA WIRELESS MIC. . 79.95 

FOR MINOLTA 8mm . 19.95 

PANASONIC 

2204 . 34.95 

2325 . 49.95 

2355 . 54.95 

2342 39.95 

PANASONIC 

RKT-40D . 229.95 

RKT-30 . 169.95 

RKT-32 . 199.95 

RKT-25 . CALL 

RKT-34 . 269.95 

WMF-45 . 69.95 

WMF-42 . CALL 

WMF-76 . 89.95 

WMF-73 . 99.95 

WMF-100II. 109.95 

WMF-100III . CALL 

TOSHIBA 

RCA VHS . 59.95 

1 HOUR BATTERY FOR 

RCA VHS 49.95 

2 HOUR BATTERY FOR 

RCAVHS-C . 59.95 

2 HOUR BATTERY FOR 
JVCVHS-C 49.95 

DUAL PATTERN MIC. 

(dual pattern microphone, 
switchable for short & long 
range frequency response. 
50-18,000 khz. Sensitivity 

impedance . 59.95 

FOR RCA VHS . 19.95 

FOR PANASONIC 

PORTABLES . 18.95 

FOR RCA PORTABLES. 19.95 

RifnlUKfllKWltlMkl 

2-LINE 3135 .... 79.95 
8405 84.95 

RKT-36 . CALL 

RKT-37 . 289.95 

RKT-210 . 179.95 

RKT-310 . 199.95 

KT-4026 . 49.95 

KT-4036 . 59.95 

KT-4046 . 69.95 

KT-4065 DIGITAL ... 89.95 

2 HOUR BATTERY FOR 

SHARP VHS-C . 49.95 

1 HOUR BATTERY FOR 

SHARP VHS . 49.95 

UNIDIRECTIONAL SUPER 
CARDIOID MIC . 34.95 

RICOH FF-30 . 149.95 

RICOH TF-500 . 189.95 

PANASONIC CORDLESS 

3805 59.95 

3822 69.95 

3000 CALL 

3842 CALL 

COBRA CORDLESS 

CP-468 . 69.96 

CP-469 . 79.95 

CP-470 . 99.95 

RKT-55 . 329.95 

SMITH-CORONA 

XL-1000 . 109.95 

XE-5250 . 169.95 

XD-6600 . 214.95 

XD-8500 . 369.95 

XD-6500 . 264.95 

XE-6200 . CALL 

PWP-14 WORD 

PRO . 334.95 

PW-6 . 429.95 

KT-4066 DIGITAL ... 99.95 

AIWA 

HST-230 . 59.95 

HST-260 69.95 

HST-330 79.95 

HST-350 99.95 

HST-380 119.95 

HST-700 129.95 

HST-800 DIGITAL .. CALL 
HSJ DIGITAL . CALL 

1 HOUR BATTERY FOR 

SONY 8mm . 49.95 

2 HOUR BATTERY FOR 

SONY 8mm . 59.95 

1 HOUR BATTERY FOR 

OLYMPUS 8mm . 39.95 

2 HOUR BATTERY FOR 

OLYMPUS 8mm . 59.95 

1 HOUR BAHERY FOR 

MINOLTA 8mm . 39.95 

2 HOUR BATTERY FOR 

NIKON N2000 . 279.95 

NIKON N2020 . 369.95 

NIKON N4004 . 269.95 

CANON EOS 650 . 359.95 
CANON EOS 620 . 479.95 
MINOLTA 5000 .... 269.95 
MINOLTA 7000 .... 349.95 
MINOLTA 9000 .... 469.95 
MINOLTA X-370 ... 139.95 

NIKON TELETOUCH ... 179.95 

NIKON ONE-TOUCH .. 119.95 

CANON SURESHOT 

SUPREME . 119.95 

CANON SURESHOT 

PENTAX IQ ZOOM 199.95 

PENTAX MINISPORT .. 119.95 

MINOLTA FREEDOM.... 99.95 

no A7/1 19Q Q*; 

BROTHERS 

RHIMillsRia 

MINOLTA 8mm . 59.95 

MINOLTA X-700 ... 199.95 

MINOLTA AF TELE . 169.95 

SONY CORDLESS 

CE-40 . 239.95 

CE-58 . 379.95 

SONY DT-3 .... 209.95 

2 HOUR BATTERY FOR 
PANASONIC PORTABLES 

PENTAX SF-1 . 349.95 

OLYMPUS OM-88 .. 179.95 
OLYMPUS OM-77AF ... 239.95 

OLYMPUS 4Ti . 499.95 

YASHICA 230AF .. 309.95 

MINOLTAFREEDOMIII 129.95 

YASHICA T-2 . 139.95 

SPP-80 . 119.95 

SPP-110 . 149.95 

FREEDOM PHONE 

CE-65 . 239.95 

CE-70 . 334.95 

EM-411 . 339.95 

EM-511 . 379.95 

SONY D-160 .. 199.95 
SONY D-10 .... 239.95 

SONY D-15 . CALL 

SONY D-4 189.95 

CITIZEN CBM-1000 CALL 

2 HOUR BATTERY FOR 

RCA PORTABLES .... 49.95 

6 HOUR BATTERY PACK 

YASHICA L-AF . 119.95 

OLYMPUS INFINITY ... 119.95 

OLYMPUS QUICK 

FF-1700 . 109.95 

WORD PROCESSOR 
. 529.95 

TOSHIBA XR-9437 . 259.95 

10 HOUR BATTERY PACK 

YASHICA 200AF .. 239.95 

SHOOTER TELE . 199.95 



FISHER PRO . 229.95 

. 

YASHICA FX 3 . 99.95 


All merchandise brand new 
by receipt and original pa 

. Refunds will be given within s 
ckaging. Some items USA warr 

even (7) days from date of pure 

base, and exchanges given wit 

hin fifteen (15) days, provided merchandise is accompanied 
ities purchased. Pictures in ad are for illustration only and 

maynotbetheexac 

4 product. Prices are for MAIL ORDER ONLY. Ask for shippin 

gand handling charges, minir 

num $4.95. To expedite returns 

l, call 1-800-451-4046. 
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By Glenn Kenny 




ost camcorders out 
now have a calendar- 
display feature that lets 
you superimpose the 
date and time of shoot¬ 
ing on your home 
video movies. Most people I 
know don’t use this feature: 
some because they can’t be 
bothered to fool around with 
the tiny buttons needed to set 
the thing; most because the 
characters themselves aren’t 
very nice to look at. Many 
video movies have a certain 
sentimental value; stamping 
them with the date and time 
gives them a kind of arid, of¬ 
ficial feel. But not using the 
calendar-display feature begs 
the question: How do you con¬ 
vey the passage of time be¬ 
tween scenes on one tape? 

A lesson or two in visual 
grammar is in order here: how 
to begin and end scenes; when 
to employ that overused cam¬ 
corder commonplace, the fade 
button; and of what use are the 
more sophisticated scene- 
transition features (like the 
wipe button) on some 
camcorders. 

Go for the Flow 
One way of making your 
home video movies flow 
smoothly from one segment to 
the next is to pay a little extra 
attention to the location of each 
scene and your subject’s rela¬ 
tion to that place. That arche¬ 
typal home video subject, the 
new baby, is a good example: 
The proud parents’ first instinct 
will be to point the camcorder 
exclusively at the little critter. 

It’s as if they’re afraid that if 
they shoot anything else at all, 
even for a few seconds, they’ll 
lose some precious display of 
the baby’s antic charm. And 
what they end up with is 
generally a mess (albeit 


perhaps a cute one): a tape full 
of jump cuts and no formal 
logic, with a shot of the baby 
in diapers immediately fol¬ 
lowed by a shot of the baby in 
a sailor suit, followed by the 
baby romping in some unspeci¬ 
fied yard and so on. 

The Establishing Shot 

It doesn’t take too much ef¬ 
fort to begin your scenes with 
an establishing shot—a brief 
shot that puts the viewer where 
the action is and provides a 
context for what’s about to take 
place. In the case of baby pic¬ 
tures, if you’re going to shoot 
the little angel while he or she 
is lolling in the crib, start off 
with a slow pan—or a wide- 
angle shot, if you have the pro¬ 
per lens adapter—of the baby’s 
room. Then cut to a medium- 
length shot of the crib. This 
series of shots will give the 
viewer the feeling of entering 
the room—it eases into the 
scene, gets the viewer ready 
for it. Once the setting’s 
established—and these shots 
don’t have to be long, a couple 
of seconds for each will do- 
then you can go to the action. 

As I mentioned before, the 
fade button is one of the most 
overused camcorder features. 
It’s one of those things you’re 
naturally tempted to use, just 
because it’s there. During play¬ 
back, it’s easy to see why you 
shouldn’t yield to temptation: 
It’s a real drag to watch a 
scene fade out and then fade 
back in again—to the same 
exact scene, sometimes just 
seconds later. This is the 
visual equivalent of repeating 
a grammatical error over 
and over again. 

The very nature of a fade 
implies a definite end to a 
scene. When the picture comes 
back in again, the viewer ex¬ 


pects to see either a completely 
different scene, in a new set¬ 
ting, or a scene in the same set¬ 
ting taking place a substantial 
amount of time after the 
previous one. An example of 
the first use: back to the baby 
pictures. You end your first 
scene with a shot of the child 
awake and dressed, ready to be 
taken out. Fade out. Fade into: 


the baby in the car, gurgling 
with delight over his or her im¬ 
pending appointment with the 
pediatrician. Here the fade has 
implied the connecting actions 
between the two scenes; it 
forms a logical bridge between 
things that have happened in 
different places. As for the 
second scenario: You’re in the 
car with the camcorder (and in 
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VIDEO MOVIES 
800-777-0075 



DIGITAL VIDEO STABILIZER 

ELIMINATES ALL VIDEO COPYGUARDS 


Id edges. This h 
caused by the copy protec 
*' - 'amming signals em 


need for any troublesome 
adjustments 

• Compatible to all types of 
VCRs and TVs 

• The best and most excit¬ 
ing Video Stabilizer In the 


• Unconditional 30 days 
money back guarantee 

WARNING : 
SCO 

Electronics and 
RXII dealers do 
not encourage 
people to use 
the Digital Video 
Stabilizer to 
duplicate rental 
movies or 
copyrighted 
video tapes. 
RXII is intended 
to stabilize and 
restore crystal 
clear picture 
quality for 
private home 
use only. 


ToOrder: 1-800-445-9285 or 516-694-1240 
$49 ea -I- $3 for FAST UPS SHIPPING 

Visa, M/C, COD . . 

Dept. C27 


SCO Electronics Ir 



AMERICA’S QUALITY LINE 
OF VIDEO ADD-ONS 



HEAVY DUTY FLUID HEAD 
VIDEO TRIPOD 

• Provides Srrtooth, Easy Movement 
'' ck Mount/Release Unit 
tay, 90 Degree Banhead 
..„J. .SAVES30I 

$79.88 SOUDEX az7 


n VIDEO REWINDERS 

Hvhs&beta. . . 

J ONLY $17.88 
' _ ULTIMAX 3000 

• Deluxe Rewlnder 



ALLISON INDUSTRIES 
1-800-888-8183 


BOX 33 VERNON HU 

Items Brand New. Factory Fresh 
WarraiTty 


• Fun Two .... _, 

• Orders Shipped Within 48-Hours 
dd $3 SNppIno/Handllng Fee H. Residents Add 


the passenger seat—you don’t want to shoot 
while you drive) and you’ve run into traf¬ 
fic. You pan around the car’s interior, then 
aim out the front window. Fade out. When 
you fade back in, the same car is in front of 
you, and all the cars are still moving at a 
snail’s pace. Here the fade implies not 
action but a lack of it; the fade shows that 
the traffic jam has been going on for an in¬ 
terminable length of time. And you’ve 
actually managed to say that in only a 
few seconds. 

That’s the key thing to remember with any 
scene-transition effect: By using one, you’re 
making a statement, albeit a statement in 
visual terms. A wipe has even more com¬ 
plicated connotations than a fade. Because 
a wipe blots out a scene quickly (and brings 
you back into it with equal alacrity), it’s good 
for implying the passage of short periods of 
time but suggests big things happening in 
that gap. In other words, it’s good for set¬ 
ting up gags, among other things. Example: 
The kids give Rover the dog some strange 
blue liquid to drink. Wipe out. In a flash, we 
come back to the scene: Rover’s been 
transformed into a fire-breathing monster! 
The kids flee in terror. 

Director Jean-Luc Godard once ob¬ 
served that a shot in a movie is the visual 
equivalent of a sentence. I’m not trying to 
impress you with obscure quotes here—the 
guy was right. Keep that in mind while 
you’re shooting, and also keep in mind that 
devices such as the fade and wipe buttons can 
be used as the video equivalents of a com¬ 
ma, a semicolon or an ellipsis. Until you’re 
completely confident with how they work, 
use them sparingly. And keep your “sen¬ 
tences” short and coherent while you’re in 
the novice stage. Once you’ve gotten past 
that, you’ll be able to use these effects with 
far more confidence and flair, without look¬ 
ing like you’re showing off. □ 

VIDEOFAX 

is the quarterly journal for 
serious video enthusiasts. 

Each issue of Videofax presents 
lively, intense technical discus¬ 
sions of high-end video, including 
Super VHS, ED Beta, Laserdiscs, 
monitors, projection TV, surround- 
sound and more. 

Four issues are only $26. 
For Mastercard or Visa 
orders, call toll-free: 

( 800 ) 444-8424 

Or write: P.O. Box 481248 
^ LA, CA 90048-9743 ^ 
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By Marc Wielage 


BLACK AND WHITE 
VERSUS LIVINe COLOR 


W elcome to the first 
installment of 
“Workbench,” K/?’s 
monthly “how-to” 
feature designed to 
help you get the most 
out of your video equipment. 
This time out we’re going to 
talk about something you might 
not think is a problem; re¬ 
cording black-and-white 
movies off your TV set. 

Recently, I’ve gotten several 
letters of complaint from 
readers who have made off-air 
tapes of B&W movies that 
played back with an odd color 
tint. Others have reported see¬ 
ing a kind of “purple snow” 
floating on top of the picture. 
And some have been plagued 
with glitches and static when 
they tried to edit out color 
commercials. 

The culprit in all these cases 
is color burst. Color burst is a 
special signal pulse (3.58 
MHz) broadcast by all TV sta¬ 
tions for color shows. Basical¬ 


ly, it carries the color informa¬ 
tion for the picture; without it, 
most TV tuners would 
automatically switch to B&W. 
However, many stations forget 
to turn off this pulse while 
broadcasting B&W movies, 
lending them an unwanted 
greenish or bluish tint. (This, 
by the way, is strictly against 
FCC rules.) 

But even when stations 
remember to kill the color 
burst during B&W transmis¬ 
sions, this can create havoc for 
videophiles during commer¬ 
cials. The instant a color com¬ 
mercial begins, so does the col¬ 
or burst, which results in a 
momentary glitch on your tape. 
Sometimes the image rolls and 
breaks up; other times there’s a 
brief flash just as the picture 
fades to black before the com¬ 
mercial. Either way, the con¬ 
tinuity will be interrupted. 

One way around the problem 
is buying a consumer proc¬ 
amp (short for “processing 


amplifier”). Professional proc¬ 
amps stabilize the video signal 
by adding and replacing sync 
signals. Consumer versions 
aren’t quite as complex, but 
they do allow you to adjust the 
brightness and color intensity 
of the picture before it goes in¬ 
to your VCR. Consumer proc¬ 
amps are available from 
several accessory firms, in¬ 
cluding Showline and Vidcraft, 
and are usually priced between 
$300 and $400. To use one, 
you’ll need either a second 
VCR or a stand-alone compo¬ 
nent tuner like those made by 
Proton and Sony. The tuner’s 
video output goes into the 
proc-amp and then into your 
recorder. For best results, be 
sure to use bona fide 75-ohm 
video cables (available from 
your local video store or Radio 
Shack), and keep them as far 
away from AC wires as 
possible. 

Once this connection is 
made, just adjust the controls 


A proc-amp puts the squeeze 
on unwanted color for glitch- 
free black-and-white tapes. 

No more odd color tints, floating 
snow or annoying static. 



of the proc-amp until you like 
what you see on your monitor. 
It helps to first turn down the 
chroma level (the overall color 
intensity) of the image and then 
switch the burst off by setting 
the proc-amp to monochrome. 
This lets your VCR see a pure 
B&W image. But be carefol 
when setting the video level 
(contrast) of the picture with a 
proc-amp. If the setting is too 
high, the picture could break 
up on playback; if it’s too low, 
the picture may be dark and 
muddy. As a rule, it’s best to 
keep the video level set to nor¬ 
mal except for certain special 
effects. The same is true for 
the chroma phase (hue) 
control, which adjusts the 
tint of the image. Don’t play 
with this knob unless you’re 
trying to create a special effect 
or have a perfectly adjusted 
monitor (and professional 
oscilloscopes). 

Because of imprecise manu¬ 
facturing, few consumer proc¬ 
amps can guarantee absolutely 
glitch-free performance once a 
color commercial begins; 
sometimes a trace of the color 
burst will remain. And some 
proc-amps, including models 
from JVC and Sony, aren’t 
designed to remove the color 
burst at all (though they can 
at least simulate a true B&W 
picture). My informal tests 
of a few of these models 
showed they still significantly 
improve the appearance of off- 
air B&W recordings. 

Of course, there’s one last 
benefit of proc-amps that needs 
mentioning here: They can 
restore colorized movies to 
glorious B&W! Although this 
may not please Ted Turner, at 
least proc-amps give movie 
buffs and videophiles the abili¬ 
ty to see red only when they 
want to.^□ I 
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TDK Exlr»HGT-120. 

MAXELL EXT-120. 

MAXELL High Gr»<l»T-120.... 
■Fuji T-120 

■Fu i Super HG T-120. 

■FuiHiFiTl20 

■Fu|i Prolenlonel 4S1. 

Scotch T-120 EG. 

Scotch High Grade EG+. 

- "Hi-REXG. 


“'"8 HOUR tapes 


SonyT- 
BASf T- 
BASFT-160. 

Maxell T 160 
Full T 160 

TDK T 160 . 

Fuji Super KG T.160 

Sc.|^HjghGr.deT^6^5je^ TAPES 

Sony L 750 
Sony L-830 


is- 

^sl 

.4.99 3 

....6.99 9 


....3.39 5 
....3.69 i 
....4.89 I 
....4.39 J 


minutacturer'a rebalee apply • Tapea aold by ctae lot only. 



...TAPE RIP-OFF 

Continued from page 30 
others have to pay for it in licensing fees and 
by meeting quality standards,” says Max¬ 
ell’s marketing manager Jerry Ghinelli. 
“But it’s a thorn in your side, not really a 
dagger in your heart. We don’t com¬ 
pete head-on with these companies. We sell 
our product on our image of quality and 
our lifetime warranty—not price 
alone. ’ ’ Ghinelli further estimates that there 
are approximately 60 off-brand tapes that 
he’s aware of, adding, “some may be li¬ 
censed, some not.” 

Memtek’s Battaglia says that the problem 
was actually worse a couple of years ago, 
when, he estimates, illegal VHS tapes com- 
prised5% to 10% ofthemarket. “It’smuch 
less than that now,” he says. Still, he notes 
that JVC “has an enforcement problem.” 

It’s worth pointing out that in addition to 
meeting quality specifications, VHS 
licensees must also pay a royalty fee to JVC 
on each tape sold. Although the amount paid 
varies from company to company, estimates 
of royalty fees reportedly range from 
10‘ to 20‘ per tape—a sizable sum consider¬ 
ing the number of blank tapes sold 
each year. 

To JVC’s credit, however, the company 
has recently announced that it is pulling in 
the reins on those who use the trademark il¬ 
legally. The manufacturer has hired Larry 
Finley, founder of the IT A (International 
Tape and Disc Association) and now a New 
York-based consultant, to represent it in the 
US on this issue. Finley says the company 
is now ‘ ‘taking step one, which is filing with 
US Customs to prevent importing of 
unlicensed products bearing the VHS logo. ’ ’ 
He adds that in the near future JVC will be 
sending out cease-and-desist notices and 
that if the violations continue, “we will solve 
the problem through litigation in the courts. ’ ’ 
He also says the company plans to improve 
its monitoring of the market by hiring a 
shopping service to randomly purchase 
blank tapes off the shelves for testing. 

Finley estimates that there are “literally 
dozens” of companies that illegally use the 
VHS logo, the majority of which are ‘ ‘back¬ 
room’ ’ operations located in Hong Kong and 
Taiwan—making it difficult, if not impossi¬ 
ble, to trace them. 

Although the question of whether these 
tapes were actu^ly licensed or not goes 
unanswered, there’s another question con¬ 
sumers should ask themselves before they 
head out to the bargain bins: Is it worth it? 

“The fact is that most of these tapes are 
selling on the average of 50' to $1 less than 
your name-brand tapes,” concludes Barr. 
‘ ‘ So how much are you saving by buying one 
of these tapes? I think people would be very 
foolish to risk it—especially when we’ve 
shown that you can permanently foul up 
your heads by using a single one of them. 
It’s really a game of Russian roulette.” □ 


...TOTAL VIDEO HOME 

Continued from page 46 
very much centered around the Macintosh, 
the ideal system for desktop publishing. The 
Mac connects to a laser printer, which pro¬ 
vides professional-looking type and illustra¬ 
tions. And once the work is done, a program 
called Smartcom can send the materials to 
a publisher via modem faster and at less ex¬ 
pense than, say. Federal Express. 

A fax machine sits ready to receive the 
latest from a lone writer in the hills south 
of Pittsburgh, and HomeBrain keeps the 
phone line free until the transmission ar¬ 
rives. This technology has become quite 
popular, but there’s a dramatic improve¬ 
ment in the wind: computer fax, which will 
display the information on the screen. 

Although computer communication is 
fast, it lacks the human touch. Years ago, 
sending piersonal letters via audiocassette 
was the rage. Now, Sony has something 
even better: desktop video, using the com¬ 
pany’s 8mm technology. Sony recently in¬ 
troduced a series of desktop products 
designed specifically for office use. It takes 
some time to get used to talking into a 
videocamera on a desk, but that’s the 
future. The only thing that remains is an 
electronic system for transmitting a video 
letter from one home office to another. 

For more immediate communication 
with the people downtown at corporate 
headquarters, Visitel picture phones are 
fine. The still pictures are not as effective 
as recorded images that move in real time, 
but the process is instantaneous, and useful 
for companies smart enough to let some of 
their employees work at home. 

The only problem with the home office, 
in fact, is that sometimes it gets a little lonely. 
Sure, the telephone is one answer, but work¬ 
ing in another room can relieve some of the 
tedium. With PhoneNet available at every 
wall plate, it’s no problem to set up at the 
kitchen table. Provided that the printer and 
the modem are connected to PhoneNet as 
well, you won’t have any problem com¬ 
municating with your full-scale system, 
regardless of where you are in the house. 

Although you might be tempted to make 
the outside of your home a video showplace, 
common sense says there are limits. Certain¬ 
ly, there should be a few wall plates in con¬ 
venient locations: on the porch, out by the 
pool, another in or near the garage. And, of 
course, your satellite dish is outside. 

For your audio pleasure. Design 
Acoustics makes a quaUty pair of omnidirec¬ 
tional loudspeakers, model DA-360. 
They’re best used in pairs, although place¬ 
ment is not critical for good stereo imaging 
because of their unusual design. 

There are waterproof portable radios, 
even a waterproof cordless phone (from 
Webcor), but nobody has yet developed a 
truly waterproof TV set. It’s best to ap¬ 
proach this situation the old-fashioned way: 
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Run an extension cord to a portable TV 
(preferably one with a sunshield), place it on 
a table and enjoy yourself. Connect to the 
wall plate, and you’ll have access to every¬ 
thing inside the house. 

Although the total video home is well- 
equipped for the near future, there are 
several developments on the horizon that you 
should plan for. The first is the Consumer 
Electronics Bus, or CEBus, presently under 
development by the Electronic Industries 
Association/Consumer Electronics Group, 
a trade organization. The CEBus will be a 
family of related industry standards broaden¬ 
ing and standardizing the applications of 
remote controllers, short-range and long- 
range cables. 

The second is called Smart House, from 
the National Association of Home Builders, 
which is pursuing its own standards (which 
may or may not be compatible with the 
CEBus). With Smart House, remarkable 
ideas become practical. For example: 
Appliances will request power from a central 
source, thus eliminating shocks, so a child 
who sticks a finger in an AC outlet will not 
get a shock, because he or she is not an 
appliance with power-request circuitry. 

Finally, the ongoing development of 
systems such as HyperTek will certainly 


literary voice; her frame of reference as a 
puritanical Catholic Southerner; her wild, 
morbid sense of humor? Well, Huston 
managed it on all counts, and Wise Blood, 
the sardonic story of a God-crazed ex-soldier 
(Brad Dourif) who preaches the gospel of a 
Church Without Christ, is in its own quirky 
way as true and funny a movie as he ever 
made. The performances are first-rate across 
the board, with esprecially fine work by 
character greats Harry Dean Stanton and 
Ned Beatty, and Huston’s direction is 
thoroughly assured. (MCA cassette) 

PRIZZI’S HONOR (1985). 

Huston’s prenultimate movie, and his last 
big hit, tells the darkly comic tale of two 
Mafia assassins—play^ by Jack Nicholson 
and Kathleen Turner—who get married and 
then accept contracts to rub each other out. 
The movie is based on a novel by Richard 
Condon, author of The Manchurian Can¬ 
didate, and given Condon’s gleefully 
paranoid world view, it’s surprising Huston 
waited so long to film him. 

Huston’s directorial style was “hands 
off’ to a degree. Toss the script to a hand¬ 
ful of strong actors, then sit back with the 
camera and watch—to “let them stew in 
their own juices,” as he out it. The approach 
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...TAPE RIP-OFF 

Continued from page 30 
others have to pay for it in licensing fees and 
by meeting quality standards,” says Max¬ 
ell’s marketing manager Jerry Ghinelli. 
“But it’s a thorn in your side, not really a 
dagger in your heart. We don’t com¬ 
pete head-on with these companies. We sell 
our product on our image of quality and 
our lifetime warranty—not price 
alone. ’ ’ Ghinelli further estimates that there 
are approximately 60 off-brand tapes that 
he’s aware of, adding, “some may be li¬ 
censed, some not.” 

Memtek’s Battaglia says that the problem 
was actually worse a couple of years ago, 
when, he estimates, illegal VHS tapes com¬ 
prised 5 % to 10% of the market. ‘ ‘It’s much 
less than that now,” he says. Still, he notes 
that JVC “has an enforcement problem.” 

It’s worth pointing out that in addition to 
meeting quality specifications, VHS 
licensees must also pay a royalty fee to JVC 
on each tape sold. Although the amount paid 
varies from company to company, estimates 
of royalty fees reportedly range from 
10' to 20' per tape—a sizable sum consider¬ 
ing the number of blank tapes sold 
each year. _ _ 


...TOTAL VIDEO HOME 

Continued from page 46 
very much centered around the Macintosh, 
the ideal system for desktop publishing. The 
Mac connects to a laser printer, which pro¬ 
vides professional-looking type and illustra¬ 
tions. And once the work is done, a program 
called Smartcom can send the materials to 
a publisher via modem faster and at less ex¬ 
pense than, say. Federal Express. 

A fax machine sits ready to receive the 
latest from a lone writer in the hills south 
of Pittsburgh, and HomeBrain keeps the 
phone line free until the transmission ar¬ 
rives. This technology has become quite 
popular, but there’s a dramatic improve¬ 
ment in the wind: computer fax, which will 
display the information on the screen. 

Although computer communication is 
fast, it lacks the human touch. Years ago, 
sending personal letters via audiocassette 
was the rage. Now, Sony has something 
even better: desktop video, using the com¬ 
pany’s 8mm technology. Sony recently in¬ 
troduced a series of desktop products 
designed specifically for office use. It takes 
some time to get used to talking into a 
videocamera on a desk, but that’s the 
future. The only thing that remains is an 























Run an extension cord to a portable TV 
(preferably one with a sunshield), place it on 
a table and enjoy yourself. Connect to the 
wall plate, and you’ll have access to every¬ 
thing inside the house. 

Although the total video home is well- 
equipped for the near future, there are 
several developments on the horizon that you 
should plan for. The first is the Consumer 
Electronics Bus, or CEBus, presently under 
development by the Electronic Industries 
Association/Consumer Electronics Group, 
a trade organization. The CEBus will be a 
family of related industry standards broaden¬ 
ing and standardizing the applications of 
remote controllers, short-range and long- 
range cables. 

The second is called Smart House, from 
the National Association of Home Builders, 
which is pursuing its own standards (which 
may or may not be compatible with the 
CEBus). With Smart House, remarkable 
ideas become practical. For example; 
Appliances will request power from a central 
source, thus eliminating shocks, so a child 
who sticks a finger in an AC outlet will not 
get a shock, because he or she is not an 
appliance with power-request circuitry. 

Finally, the ongoing development of 
systems such as HyperTek will certainly 
benefit from the CEBus standard and lead 
to the creation of fully automated homes: 
digital keypads or remote controllers in 
every room, interconnecting to every device 
and appliance. The future promises an 
integrated system approach that will even¬ 
tually replace today’s rigging and custom¬ 
izing-most likely with more flexibility and 
lower prices. □ 


...JOHN HUSTON 

Continued from page 51 
gave Newman full credit. 

Like Huston’s other historical epics. The 
Man Who Would Be King is quite authentic 
in matters of costume and period detail, yet 
it never lets the lavish spectacle and sweep¬ 
ing action overwhelm the story or the actors. 
Connery’s performance in the title role and 
Caine’s as his pal have already won a per¬ 
manent niche in the pantheon of screen act¬ 
ing. Connery in particular lets us see that his 
character really is made on a grander scale 
than the run of mankind. There is some¬ 
thing godlike about him, and at the end, 
when he begins to believe in his own deity, 
there’s a certain justice to his claims. 
(CBS/Fox cassette) 

WISE BLOOD (1980). 

This weird, funny, horrifying movie, 
based on the Flannery O’Connor novel, has 
to be seen to be believed. Anyone who’s ever 
read O’Connor’s extremely idiosyncratic 
fiction would suspect it to be unfilmable. 
How could a director or screenwriter 
discover the cinematic equivalent of her 


literary voice; her frame of reference as a 
puritanical Catholic Southerner; her wild, 
morbid sense of humor? Well, Huston 
managed it on all counts, and Wise Blood, 
the sardonic story of a God-crazed ex-soldier 
(Brad Dourif) who preaches the gospel of a 
Church Without Christ, is in its own quirky 
way as true and funny a movie as he ever 
made. The performances are first-rate across 
the board, with especially fine work by 
character greats Harry Dean Stanton and 
Ned Beatty, and Huston’s direction is 
thoroughly assured. (MCA cassette) 

PRIZZI’S HONOR (1985). 

Huston’s ptenultimate movie, and his last 
big hit, tells the darkly comic tale of two 
Mafia assassins—play^ by Jack Nicholson 
and Kathleen Turner—who get married and 
then accept contracts to rub each other out. 
The movie is based on a novel by Richard 
Condon, author of The Manchurian Can¬ 
didate, and given Condon’s gleefully 
paranoid world view, it’s surprising Huston 
waited so long to film him. 

Huston’s directorial style was “hands 
off’ to a degree. Toss the script to a hand¬ 
ful of strong actors, then sit back with the 
camera and watch—to “let them stew in 
their own juices,” as he put it. The approach 
served him admirably with the high-powered 
cast of Prizzi’s Honor. As played by 
Nicholson, Turner and Huston’s daughter 
Anjelica, this bizarre romantic farce about 
organized crime achieves the richness and 
balletic grace of a Restoration comedy. 
(Vestron cassette) 

THE DEAD (1987). 

The Dead, based on the story by James 
Joyce, shows us a party given by two sisters 
and their middle-aged niece on the night of 
January 6, 1904. The sisters are musicians 
and music teachers, and the patty is their ar 
nual dinner-dance for their relatives and 
friends in the Dublin musical theater. 
Everyone knows everyone else—only too 
well—and the evening chatters by in that way 
that family gatherings do. The main subjects 
of conversation are people long dead and 
events that took place long ago. It’s as if, for 
the Irish, everything that matters has already 
happened—only the past is real. 

In The Dead, Huston directs with affec¬ 
tion scenes that Joyce wrote in cold fury; 
everything the 80-year-old director lov^ 
about the Irish is everything that drove the 
25-year-old Joyce crazy. Yet the old rebel 
and the young one somehow come to terms. 
The actors, particularly Anjelica Huston and 
Donal McCann, are superb, and taken as a 
whole the movie is a mellow masterpiece, 
a sadly smiling wave of farewell from a great 
soul. (Vestron cassette, scheduled for a 
November release) □ 


Gerald Carpenter writes about the arts for 
the Santa Barbara Independent. 
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Macroliminator 

I For Everyone Who Rents Movies) 


What Does It Do For Me? During playback of Rental Movies you ^1 notice 
annoying periodic color darkening, flashing or jagged edges. This is caused by the 
Maccrovision copy protection jamming embedded in the video. MscroUminator 
eliminates all copy protection jamming signals 100%. Guaranteed. 

Test Results Show Macroliminator Beats the Competition 

Compactness Ease Effective Price/Value 


Macroliminator 


dials to fuss with 


Is Duplicating Rental Movies a No No? Yes, Yes. Neither the manufacturer nor 
dealers encourage people to use the Macroliminator and 2 VCRs to make superb 
copies of Rental Movies for their own personal use - in the privacy of their own homes. 
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CLASSIflED 

SEPTEMBER 1988 


HERE'S WHAT'S NEW IN THE MARKETPLACE 

All classified are accepted at the discretion of the publisher. Introductory rates are $4.50 per word, subject to change. Minimum ad: 10 
words. P. O. box numbers and telephone numbers count as two words each, abbreviations and ZIP codes as one word each. Regular classified 
display available at $350per inch. That is, one column wide (IVTjx one inch deep minimum, camera-ready material only. No verbal phone 
copy accepted. Complete rate card available. Check/Money Order must accompany copy, and must be received by Video Review two months 
priorto issue's publicationdate(e.g., August I for October issue). Send to Bill Waltz, Video Review Classified, 902 Broadway, New York, NY 10010. 


USED VIDEOS 


BEST BUYS FOR USED VIDEO TAPES! 
Open/expand video stores and save thousands $$$. 
Trade or sell your slow inventory for best deal 
available. AMERICAN VIDEO NETWORK. (800) 
S23-S193 or in California (818) 358-7761. 

NEW RELEASE VIDEOS. $62.25. No minimum. 
Viddy-O-Round. (718) 237-9386. 


ABSOLUTELY THE LOWEST PRICES on top- 
quality 100% guaranteed Used VHS Videos. Send to¬ 
day for our free video lists. Write: DISCOUNT 
VIDEO BROKERS, 6 Bowles Rd., Stafford Springs, 
CT 06076. 


SAVE OVER 50% off retail on 30-day-old used 
videotapes. Dealers' inquiries invited. Send $1 for list. 
Vagabond, 4600 Woodduck, Salt Lake City, UT 
84117. (801) 262-4366. 


HOWTO 


PROJECTION TV.. .Convert your TV to project 7- 
foot picture.. Easy!.. .Results comparable to $2,500 
projectors.. PLANS AND 8” LENS $24.95... 
Professional Systems available... Illustrated Catalog 
FREE. . . MACROCOMA, 15CA Main Street, 
Washington Crossing, Pennsylvania 18977... 
Creditcard Orders 24HRS. (215) 736-3979. 


LEARN VCR CLEANING AND SERVICING 
TODAY! We make it easy! Ninety minute video tape. 
Specify VHS/BETA. $31.95 VISA/M/C accepted. 
Salco, 318 Mesa Verde Ave., Palmdale, CA 93551 


PROFESSIONALLY CLEAN VCR’S. INSTRUC¬ 
TIONAL VIDEO AND CLEANING KIT INCLUD¬ 
ED. $29.95. SPECIFY BETA/VHS. PRONTO 
VIDEO CARE, 880 CAPITAL SW, BATTLE 
CREEK, MI 49015 


VCR REPAIR/MAINTENANCE GUIDE $8.50 
CLEANING KIT $13.95 WESTERN 
HEMISPHERE ENTERPRISES, BOX 673, COM- 
MACK, NY 11725 


EQUIPMENT 


High-end and hard-to-find video equipment. Low, 
low prices! AUDIO AMERICA (Virginia). Call 
1-703-745-2223. 


HOME THEATRE SYSTEMS Presents: Quality 
Projection Monitors, Surround-Sound Decoders, 
Laserdisc Players, etc. Informative FREE Catalog. 
6865 Brandon Mill Road, Atlanta, GA 30328. (404) 
255-2673. 


LOOKING FOR BETA? WE’VE GOT ’EM! 
Thousands of factoiy fresh videos from major studios 
as low as $6.99. Call for Free Catalog 1-800-521-7901, 
(NY Residence call 212-757-2661). Pendragon Sales. 


INDEPENDENT PRODUCTIONS 


FOREIGN NATURIST VIDEOS/MAGAZINES. 
$2.00, SASE: NATPLUS, BOX 9296, NEWARK, 
DE. 19714-9296. 


MUSCLE WRESTLING - AWESOME YOUNG 
MALE COMPETmVE bodybuUders from Gold’s 
Gym, Venice, CA. (Also: Posing, solo action!) 90 min. 
VHS/Beta $39.00. CaUfomia Muscle, 1801 Lincoln, 
Suite 106, Venice, CaUfomia 90291. VISA/MASTER¬ 
CARD. 213-550-1303 or 202A342 (24 hrs.). 


THE GERMAN LANGUAGE VIDEO CENTER 
HAS BEAUTIFUL German Videos for sale or rent. 
For full catalog, call 317-547-1257 or write 7625 
Pendleton Pike, Indianapolis, IN 46226. 


ATHLETIC WOMEN AND OTHER UNIQUE 
PRODUCTIONS. CUSTOM WORK. ALL 
RATINGS. Info: $5.00. NOVAK, 5699-109 Kanan, 
Agoura, CA 91301. 


“GRAND CANYON,” 2-hour spectacular helicopter 
exploration VIDEO. Breathtaking music. Critically ac¬ 
claimed. Details FREE. Beerger Productions, 
3217-B, Arville, Las Vegas, Nevada 89102, (702) 
876-2328. 


“GLACIER,” “YOSEMITE,” “YELLOW¬ 
STONE,” “BIG SUR,” more. Beautiful scenery. 
FREE Color catalog. $29.95 each. WILDERNESS 
VIDEO, P.O. Box 2175A, Redondo Beach, CA 90278 

BLUE RIDGE/SMOKY MOUNTAIN VIDEO. Pro¬ 
fessionally produced, narrated, and seUing through gift 
shops on location. Brilliant colors. Excellent picture 
quality. Mountain music and nature sounds. VHS. 40 
min. $24.95, MCWisa accepted. Immediate delivery 
call toll free 1-800444-2245 Ext. 911 or mail payment 
to Consumer Products, Dept., Group H Productions 
Box 6723, High Point. NC 27262. 


BEAUTIFUL CALIFORNIA GIRLS in lingerie, 
underwear. Also photos, customs. Two-hour preview 
tape $24.95 brochure $2.00. QuaUty Video, 7737 Fair 
Oaks Blvd. #129, Carmichael. CA 95608. 


FEMALE WRESTLING/FIGHTING DIREC¬ 
TORY, OVER 1,000 WORLDWIDE LISTINGS OF 
VIDEO/FILM OUTLETS-PERSONALS-CLUBS- 
PUBLICA'nONS. TURNED ON BY SEXY FE¬ 
MALE WRESTLERS/BOXERS/BOD'YBUILDERS, 
ETC??? WE'RE A MUST!! $25 AM-FEM, Box 93 
(V), NYC 10003, "...a grabber publication!!” 
PLAYBOY 


FRENCH VIDEOS! (All Ratings!) Catalog-$2. F— 
Pomerant, CP1462H. Montreal. CANADA. H3G-2N4. 
UNUSUAL VIDEOS NOT AVAILABLE AT YOUR 
VIDEO STORE! BROCHURE $2.00. CAL-VID, 
BOX VR4591, CARLSBAD. CA 92008 


FREE VIDEO TAPES! Mailed to you free! Borrow 
from the Government and Corporations! Thousands of 
subjects! Listings! $3.00 SASE, Video Consultants, 
P.O. Box 542261, Dallas. TX 75254 


BEAUTY & DANCE CONTESTS. VHS/Beta. 
Playboy Quality. SASE for Brochure. Classic Produc- 
tions, P.O. Box 952, Metairie, LA 70004. 


FOREIGN VIDEOS! (ALL RATINGS!) Catalog-$2. 
Pomerant (F), CP 1462H, Montreal, Canada 
H3H-2M1. 


YOUR CUSTOM VIDEOS MADE. Free Gift with 
AD. CUSTOMIZED, PO Box 2761, Dunedin, FL 


MUSIC-'VTDEO ART TAPES: Nature, Science, New 
Age, Relaxation, Computer Graphics, Special Effects, 
and more... ‘ ‘New Visions’ ’ Catalog $1.00, applied to 
first order. MEDIA MAGIC, P.O. Box 2069VR, Mill 
Valley, CA. 94942 


“VIDEO DELIGHTS” - Pantyhose, garters, lingerie, 
panty strip tease videos. Brochure-$2.00. Discretion 
assured! Peterson. Box VR4591. Carlsbad, CA 92008 
FEMALE nGHTING VIDEOS! Action entertain¬ 
ment. Brochure - $2.00. FARWEST, Box VR4591, 
Carlsbad, CA 92008 


New! Erotic amateur videomovies .... 130 selec¬ 
tions -Catalog-$2.00 (refundable)_: USA Com- 

pany. Dept. 30, 839 Clay Street, Hartford. KY 42347 


OPERA ON VIDEO-Greatest Selection- 
Performance-Lowest Prices. Free Catalog. Lyric 
Distribution, Box 235, Roslyn Heights, NY 11577. 
WET T-SHIRT CONTEST from Fort Lauderdale 
Beach College coeds celebrating SPRING BREAK '88 
at the World Famous Candy Store have too much to 
drink and perform in this revealing contest. $19.95 plus 
$3.50 P&H ALM PRODUCTIONS, PO BOX 1517, 
Fort Laudeidale, FL 33302 


LAS VEGAS - You have to see it to believe it. 40 
minutes $29.95 PREPAID - ACCENT - LAS VEGAS, 
2708 South Highland Drive, Las Vegas, Nevada 89104 
702-383-3041 


SLENDER JAPANESE GHILS - Lingerie and much 
less - ASIA BLUE PHOTO CATALOG INCLUDED! 
$33.00 VHS. ASTRAL, PB 931753, Hollywood, CA 
90093 


AMATEUR ADULT VIDEOS SOUGHT. 2464 
ElCaminoreal 211 Santa Clara. CA 95051 

SERIALS, WESTERNS, FROM 1930’s, 1940’s, 
1950’s. ON VHS. Free list. White Horse Video, 3422 
Flintshire Drive, Birmingham, Alabama 35226. 


MAJOR RELEASES 


BETA, CED MOVIES, $5-$29, CED Players, 
$39.95-1-. FREE Lists (specify): TVR, 1814 "G” 
Street, Bellingham, WA 98225. 1-800-444-BETA 


CLASSIC FILMS ON VIDEOCASSETTE. Silents, 
serials, foreign, more. Free Catalog. CABLE 
FILMS, P.O. Box 7171, Kansas City, MO 64113 
(913) 362-2804. 


AMATEUR TAPES. Old Classics. All ratings. 
Catalog $3.00. B.V. Inc., P.O. Box 7068, South Dart- 
mouth, MA 02748. Tel. 617-992-8916. 


MOTION PICTURE SERIALS/WESTERNS ON 
VHS! Fast service! Send SASE for list.-THE 
SERIAL FANATIC, P.O. BOX I73-VR9, 
BOYERTOWN, PA I95I2 


1,000,000 VIDEOMOVIES/SOUNDTRACKS! 
Video catalogue—$1.00. Soundtracks—$1.00. 
RTS/VR'°8. Box 1829, Novato, California 94948 
CLASSIC FILMS ON VIDEOCASSETTE. 
Silents, Foreign, Serials, more. Free Catalog. CABLE 
FILMS, P.O. Box 7171, Kansas City, MO 64113. 
(913) 362-2804 


WHOLESALE PRICES: 'VIDEO MOVIES (G-X). 
Catalog $1.00. MIDWEST SUPPLY, Box 364-VG, 
Clinton, Iowa 52732-0364. 


E.T., CINDERELLA, DIRTY DANCING: All 
available under $25.00. Other Major Releases, Col¬ 
lector Titles, Video Gifts available. List $1.00. Tape 
Management, 1959-G Parker Court, Stone Mountain, 
Georgia 30087. 404-972-4075 


“FREE CATALOGUE!! VHS MOVIES!! IN- 
HOME VIDEO; Main Post Office Box #27-JM; 
Purchase, N.Y. 10577.” 


ET—$19.95 Also New: Good Morning, Vietnam. 
Discount Prices. Catalog: $2.00 (Double Refundable) 
AMH Films, P.O. Box 164-VR, Willows, CA 95988 

WHOLESALE PRICES, NEW RELEASES. E.T. 
$14.95 after rebate -fS&H VHS only. List, $1.00 
VIDEODOME P.O. Box 7391, QUINCY MA 02269 
RARE VIDEO: 6,000 FOREIGN, CLASSIC, 
DOCUMENTARY FINE ARTS VIDEOS. 168-PAGE 
CATALOG $4. FACETS 1517 W. FULLERTON, 
CHICAGO, IL 60614. 
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FREE! The Video World Catalog features 100s of 
new videos every month—from collectible films such 
as ‘'ET.” and “Good Morning, Viemarn” to 
documentaries, to tapes on sports, hobbies, special in¬ 
terest. All great. Many hard-to-fmd in video stores. 
Call today to receive your FREE copy. Call toll-free 
1 -800-356-8849. Or write: The Video World Catalog, 
P.O. Box 332, Peterborough, NH 03458. 


CABLE 


DESCRAMBLERS FOR ALL SYSTEMS. Sales- 
Customer Service-FAX: 800-288-7333. Can’t find it? 
Not listed? Not sure what you need? Please call! Dai¬ 
ly specials! Quantity pricing available, no order too 
small or large. Exports welcome. Orders called in 
before 1pm PDT. shipped same day! Hand-held units 
for most converters $20. (Technicians call for parts!) 
Interference filters. New! $24. Zenith: Wireless 
remote combo’s. Units for Flashing Areas. SSAVI-1 
UHF/VHF convert $169. Original cable add-on, 
$199. Tocom: All area’s, (VIP coming soom). Scien¬ 
tific Atlanta: 8500 to 8580’s and add-on’s. Hamlin: 
MLD 1200, $79. Jerrold: DRX-DIC, $159. DRZ- 
DIC, $179. Original SB-3 (no epoxy), $89. Starcom 
5-6. Tri-bi, $105. Jerrold 6dB-Texscan-SylVania- 
RCA-Magnovox-Regency compatible 67 channel 
digital combo $115, with remote, $135. Oak: 56 
Channel digital combo, $109, with remote $129. 
original N-12 substifiite with fine tuning, $59; VS, 


CABLE TV CONVERTER/DESCRAMBLERS— 
Original Factory Zenith, Tocom, Scientific Atlanta, 
Oak, Jerrold, Panasonic - Remotes, Video Ac¬ 
cessories. Best Buys/Warranties - Free Catalog. 
ARIZONA VIDEO, 7739 E. Broadway, #108, Tuc- 
son, Arizona, 85710. (602) 323-3330. 


CABLE TV CONVERTER/DESRAMBLERS- 
original Factory Zenith, Tocom, Scientific Atlanta, 
Oak, Jerrold - Full Warranty - FREE CATALOG. 
SWES, 3661 N. Campbell, #310, Tucson, Arizona, 
85719. (602) 577-3524. 


CABLE DEALERS WANTED - Best Prices 
Tocom, SA/Oak, Zenith, Jerrold, remotes. 
ARIZONA VIDEO. (602) 323-3330. 


CABLE TV SECRETS-The OuUaw Publication the 
Cable Companies tried to ban. HBO, Movie Channel, 
Showtime, Descramblers, Converters, etc. Suppliers’ 
list included-$8.95. CABLE FACTS, Box 711-V, 
Pataskala, Ohio 43062. 


CABLE TV DESCRAMBLERS AND CON¬ 
VERTERS. Brand-new premium wired and wireless 
remote units. One year warranty. Catalog $2.00. LEE 
ELECTRONICS, 527 THIRD AVENUE, SUITE 
228VR, NEW YORK, NY 10016. Information (212) 
683-3544; Orders only 1-800-622-1101. 


FAIR PRICING Descramblers, Converters, Filters 
for beeping any channel. 1-313-979-8356. 

AIDS? ’YES WE HAVE! Cable aids to help you. 
Zenith, Jerrold, Scientific Adanta, Oak, Hamlin, much 
more. No Michigan sales. HOTronics (313) 
675-5834. 


CABLE TV CONVERTERS We sell only the best- 
low prices, we ship COD. $2.00 for catalog. Ace 
Products, P.O. Box 582, Dept. R, Saco, Me. 04072 
(207) 967-0726 


FOREIGN CONVERSIONS-OPTICAL, ANY 
VHS $28.00 DELIVERED, A.I.V. (216) 562-8983. 
OVERSEAS VIDEOTAPES CONVERTED TO 
AMERICAN OR VICE-VERSA THROUGH OUR 
NEW COMPUTERIZED DIGITAL PROCESSOR. 
NO CROPPING, NO FLICKERING, NO COLOR 
DROP, COPY AS GOOD AS ORIGINAL. FAST 
SERVICE. OVERSEAS VIDEO, 1618 WEST 
SCHOOL STREET, CHICAGO, IL 60657. 
1-312-525-6767 OR TOLL FREE 1-800-782-4622. 
FOREIGN CONVERSIONS-DIGITAL, VHS, 
BETA $35.00 DELIVERED Z.Y.K. (206) 365-3249 
8nmi, Super 8mm, 16mm, slides, snap shots to video 
music & tides. FREE price list. VIDEO BOYS. 147 
Nelson St. Brooklyn, N.Y. 11231 


MOVIE POSTERS 


10,000 DIFFERENT ORIGINAL MOVIE & 
MOVIE STAR POSTERS. CATALOG $2.00. 
MNEMONICS LTD., DEPT. “B” #9, 3600 21 ST 
NE., CALGARY. ALTA T2E 6V6, CANADA. 

MOVIE POSTERS. ALL CURRENT. 
THOUSANDS 1950s-1980s. COMPARE-BEST 
PRICES. FASTEST SERVICE. VISA/MC (904) 
373-7202. Catalog $2.00. RICK’S, Suite 3E-VR9,. 
1105 N. Main, Gainesville, Florida 32601. 


$1.00 POSTERS, 1001 MOVIE TITLES 
(1963-1988). Catalog $2.00. S. Wallach, 32 Kern 
Rd., Don Mills, Ontario, Canada M3B ITl. 


ORIGINAL MOVIE POSTERS! STAR PHOTS! 
TWO CATALOGS, 3000 ILLUSTRATIONS $3.00 
POSTER GALLERY, BOX 2745-E3 ANN ARBOR, 
Ml. 48106-313-665-3151 


DISCS 


LASER DISC NEWSLETTER—For video con¬ 
sumers. Free sample, $25/year. Suite 428, 496A Hud- 
son Street. NY, NY 10014. 


LASER DISCS Want to meet discriminating viewers 
at a Discount. SEM VIDEO PRODUCTS, INC. 
1-800-247-6644. 1-718-645-1663. 2147 East 17th 
Street, Brooklyn, New York, 11229. 


LASER DISC AND VHS-TAPES, FANTASTIC 
FREE CATALOGUE. HECKER CORPORA¬ 
TION. 4401-A CONNECTICUT AVE. N.W., 
SUITE 313. WASHINGTON, D.C. 20008. 
202-363-8030, 202-363-8031, 800-323-1073 
LASER DISC MOVIE RENTALS: 100-H NEW 
RELEASES. For information send $2. IBS LASER, 
Box 612R, Holmdel, N.J. 07733. 


VIDEORAMA’S “LASER’S EDGE” NOW IN 
OUR 8TH YEAR OF THE LASER EXPERIENCE. 
We’ve got what you need. 14,000 laser discs to choose 
from. Imports, hardware, discounts. Don’t write, call. 
We’ve got them all. 1-800-634-6827. Authorized 
Pioneer & LCD of America Dealer. Catalog $2. 
2474 State St., Burnham, IL 60633. 


VID BIZ 


TRANSFERS/CONVERSIONS 


FOREIGN VIDEOCASSETTE CONVERSIONS at 
reasonable rates. PAL/SECAM (EUROPE, ASIA) to 
NTSC (USA) or Vice Versa. Digital process with 
timebase correction and image enhancement. Fast ser¬ 
vice. R-8, S-8, 16MM Film to Video transfers. 
Guaranteed quality. IHF Productions, Inc., 3015 West 
59th Street. Chicago IL 60629. Tel: (312) 436-0038. 
DIGITAL PAL/SECAM conversion. Time- 
base/geometric correction. Broadcast quality, careful 
set-up. All formats $45/hr. TK VIDEO, 12300 Cop- 
pola Drive, Potomac. MD 20854. (301) 762-2786. 

GLOBE VIDEO SERVICES INC.-Professional 
facility announces the HOMERATE: Digital conver¬ 
sion between American (NTSC) and Europran 
(PAL/SECAM) television standards. One low price 
includes cassette and mailing. 286 Fifth Avenue, NYC 
10001. (212) 695-6868. 


NEW IDEA? Call the Innovation Center in 
Washington, DC for free information. In US or 
Canada 1-800-628-2828. 


INVENTORS! Can you patent and profit from your 
idea? Call AMERICAN INVENTORS CORPORA¬ 
TION for free information. Over a decade of service. 
1-800-338-5656. In Massachusetts or Canada call 
(413) 568-3753. 


DEALERS-DISTRIBUTORS WANTED: America, 
South America, Brazil. Pope’s Christmas Eve Mass, 
English, Spanish, Portuguese. Great Opportunity! 
USAVCO, Box 341, San Luis Rey, CA 92068. 
VIDEO-USED MOVIES BOUGHT AND SOLD— 
one to thousands-QUALITY GUARANTEED- 
1-800-922-3456; 609-482-2959. 


VIDEOTAPING WEDDINGS? Use Network- 
quality animation. Free Information: “OUR WED- 
DING,” Box 18D, Hartsdale, NY 10530 


ATTENTION FILM/VIDEOMAKERS! Short 
films/videos needed for video cassette distribution. 
For information send SASE: I.C.S. P.O. Box 16069, 
Encino, CA. 91416 (818) 609-9882 


PRODUCTION 


VIDEO BOXES, VIDEO STORES ONLY. Original 
jackets. Thousands available. Call Viddy-O-Round. 
1-718-237-9386. 


OPENING A STORE? Used movies. Low prices. 
CALL Viddy-O-Round, (718) 237-9386._ 

CAMCORDER CONTEST. lOOO’s of dollars in 
prizes for your video production(s). Contact: Contest, 
1030C E. Duane #C922, Sunnyvale, CA 94086. 


ACCESSORIES 


ORIGINAL ACCESSORIES! FACTORY 
AUTHORIZED DISTRIBUTOR PANASONIC, 
JVC, QUASAR, TECHNICS. E&K Parts, 2115 
Westwood Blvd,, L.A., Ca. 90025. 213-475-6848 
(within Ca.) 1-800-331-8263 (outside Ca.) Telephone 
Orders/Credit Cards Accepted. 


MISCELLANEOUS 


SCANDINAVIA/USA/THE WORLD: Educated/ 
professional members seek friendship or marriage. 
SCANNA, Box 4-V2. Pittsford, NY 14534. 


FREE AMATEUR INFORMA'HON! Confidential 
Video Communications, P.O. Box 5859, Providence, 
R.I. 02903-5859. 


TV GUIDES 1951-1988. CATALOG $1.50. TV 
AND MOVIE MAGAZINES, PHOTOS, PAPER¬ 
BACKS, CATALOG $1.50. HOWARD ROGOF- 
SKY, BOX 107-VR, GLEN OAKS, NY 11004. 
BEAUTIFUL, ENGLISH-SPEAKING FILffINAS 
want men of all ages as Life-partners. VIDEOS 
AVAILABLE. PAL, 28 BLANCA, CO. 81123-0084 
(719) 379-3228 Anytime. 


LIBRARY CASE $0.40, T-120 $2.30, 

DUSTCOVER $1.75, HEADCLEANER $2.75, 
REWINDER $20.00 (312) 898-7799 RESELL 
ONLY 


ASIAN WOMEN DESIRE ROMANCE! Overseas, 
attractive. Sunshine International Correspondence- 
Dept. ZN, Box 5500, Kailua-Kona, Hawaii 96745. 
(808) 325-7707. 


SPECIAL ORDER VIDEO SERVICE—Tired of 
searching? Call 1-800-828-4450 


NEW! PRERECORDED S-VHS VIDEOTAPES. 
Free catalog! Super Source Video, P.O. Box 410777, 
San Francisco, CA 94141 or call l-8(X)-331-6304. 
CA 415-558-8688. 


HELP WANTED 


VIDEOGRAPHERS WANTED Rapidly expanding 
video taping service seeking qualified individuals ex¬ 
perienced in shooting weddings - Bar Mitzvahs videos. 
Must show demo tape of work. Must live in 
metropolitan N.Y. - N.J. - L.I. area. 201-238-0303 
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terCard, C.O.D.’s accepi 
[E CATALOG, Call or Wr 


(703) 430-8692 or (703) 450-5780 


LASER DISC HOTLINE 


Recorded message or 


■HMild 


visitcnyofour9Sou1homCa«bmia locolions. We Slip 
anywhere. No compact audio discs or tapes. 
C.O.D., Mastercard. VISA. Americcn Express 
Phon* Ken Crarw'i 1-800-624-3078. 

In Caliromia 1-800-626-1768 01(714)892-2283 
14260 Beoch Blvd. Wo«tmln»l»r CA. 92683. 


JAPANKSK- 

AMERICAN 

LASER DISC CATAUNi VOL. 1 

The Hating Laser Video Collectora can't 
afford to be without. Japanese Imports and 
American pressed LVs categorized by genre. 
Sections on digital, surround, CAV, and 
letterboxed releases. Over 100 photos. 
Over tlOO.OO In coupons good towards your 
LASER ISLAND purchases. 96 big pages! Only 
$7.95, plus $1.50 first class postage and 
handling. Postage higher outside the U.S. 
Wail order only. 

LASER ISLAND 
1810 Voorhees Avenue 
Brooklyn, N.Y. 11235 
718/743-2425 

^ th»pmradl»»formo¥imlovei9 

Call Mon - Frl, 10:30 A.M.- 7:30 P.M. EST 


OaPIOMeER' 


f 


Video Dynamics Inc. 


American 


l^efb 


TOLL FREE HOTLINE 
1 - 800 - 321-2243 


• Thousands of titles available 

• Complete warranty on ALL discs 

• No shipping fees 

• Quality Service from America's 
largest LaserVideo disc dealer 


THAT'S ALL WE DO 


SOCIALIZING IN STORE 
OPENINGS AND BUYOUTS 
ALL QUANTITIES 

. 1 (800) 447-3399 


Laser Video Discs 


8 Reasons To Buy From U.S. Video Source 

1. Toll-free ordering for your convenience. 

2. Telephones answered 24 hours, 7 daysl 

3. 90% of our orders are shipped in 48 hours. 

4. New releases are shipped within 24 hours. 

5.10% discount on all titles. 

6. Free monthly catalogs mailed to all customers. 

7. Visa, Mastercard, Amex, checks and COD 

8. Serving thousands of customers for 4 yearsi 

f U.S. 1^ 1 800-USA DISC 

I video I r ( 18008 ? 2 - 3472 ) 

L SourceJ^= 50 Leyiand Dr., 


Betaphiles Unite! BetaPhile 

rar~ 



GIFTS 




syiDEO Jewelry 


Fiji color enamel and gold plate. 

Add 50« per pin for postage arxi handling. Over 50 
items available. Call or wri. 

- Statt or -me Art - 

P.O.B. 250-128, Brooklyn. N.Y. 11225-0004 


LaawrOiae 


WHOLESALE: F 

LASER PERCEPTiONS 

SSOOJUDRH ST. SRH FRRNCISCO Cfl 94122 


CABLE TV DESCRAMBLERS 


ACCESORIES 


10% - 20% OFF 

ALL VIDEO CASSEHES 


• Over 15,000 titles available 

• Classics to new releases: ' ATOMIC CAFE to ZULU'' 

• Full line of adult tapes 

• No club to join; no obligations; no gimmicks 

• Forget list price' . , All tapes discounted 
HOME ENTERTAINMENT HOTLINE, INC 
703 AVE. U, BROOKLYN, NEW YORK 11223 


CALL TOLL-FREE 

1-800-245-TAPE 
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JERROLD-S&^... $100.00 

TRI-MODE $105.00 

OAK-M35-BW/VS $102.00 

HAMLIN $100.00 

OAK-N12W/VS.. $100.00 

SCIENTIFIC ATLANTA $140.00 
ZENITH SSAVI.. $185.00 

MANY MORE....CALL OR WRITE FOR FREE FAST INFORMATION 

THE BEST BUYS & WARRAMTIES 
FOR DECODERS & CONVERTERS 
START WITH A FREE CATALOG FROM 
M.D. ELECTRONICS 
875 So. 72nd 

OMAHA, NEBRASKA 68114 

ORDERS & CATALOGS CALX TOLL FREE; 

1 - 800 - 624-1150 

FOR INFORMATION CALL: 

^ c. 0 D. (4Q2) 554-0686 



VIDEO REVIEW'S 

Guide To Your 
Mail-Order Rights 

As a service to our readers, we 
offer the following guidelines and 
suggestions concerning your 
rights as a maU-order buyer. 

10 TIPS FOR BUYING 
BY MAIL 


Mail-order advertisers in Video 
Review offer a large variety of 
video and consumer electronics 
products at some of the most at¬ 
tractive prices available anywhere. 

1. Before ordering, be sure you under¬ 
stand the company’s return policy. Read 



> F^lly automatic, battery (included) powered, 

> 30 days money back 

Order only-1-800-541-0900 
A. WOODSON VIDEO 
_ PO Box 5545, Cary, NC 27511 


stabilize macrovision 

CopyGiiard 

$^^95 ^ 


4 


VSA-50 ends rental m( 


W UackouL 30 day money 
back guarantee. 

VSA Ltd., Dept A, 2410 SE 121st Ave., Room 2d, 
Portland, OR 97216 1-800-367-7909 24 hrs. 

In Canada Call 1-503-761-2140 


the advertisement carefully and make 
sure everything is spelled out in detail. 

2. Find out if warranties, shipping, 
handling and insurance costs are includ¬ 
ed in the quoted price. Does the price as 
listed include a rebate? 

3. Keep a record of your order, in¬ 
cluding; the company’s name, address 
and phone number and information about 
the item you purchased. Save your 
canceled check or a copy of your money 
order. 

4. If you order by telephone and use a 
credit card, be sure to keep the same 
detailed information. 

5. Never send cash through the mail. 
Send a check or money order. Many 
companies also accept credit card 
charges, but then specied credit rules 
apply. 

6. If merchandise is damaged, contact 


the mail-order company immediately. If 
you’re asked to return the product, get 
a shipping receipt. 

7. If you return merchandise for any 
reason, always get a receipt from the 
shipper. 

8 . If you don’t receive your order 
because your package is lost in transit, 
the mail-order company should take 
responsibility for tracing it. 

9. If your prepaid order doesn’t arrive 
when promised, you may cancel the 
order and get a full refund. If the com¬ 
pany didn’t give you a delivery date in 
its solicitation, the company must ship 
your order within 30 days of receipt. 

10. If you cancel a mail-order purchase 
charged on your credit card, the seller 
must credit your account within one bill¬ 
ing cycle following receipt of your 
cancellation request. 



For Free Catalog Send $2 to Cover Postage 8i Handling. 
39 W.^32n°d^St.. New York. N.Y. 10001 


800 - 654 - 7787 " 







































































Post-Wiiters’-Strike TV: Welcome to Our Nightmare 

Saturdciy 

7:30 PM to 12:00 AM September 3, 1988 


7:30 PM a THAT'S BELIEVABLE! 

Tonight's guests: a man who eats Chinese food three times 
0 week, a woman who owns 200 pairs of shoes, a high- 
school student who's seen Top Gun nearly 50 times. Series 
hosts: Criswell, Hugh Downs. 

B TALES OF TWO CITIES. 

Tonight: Waukegan, Illinois, and Hackensack, New 
Jersey. Series host: Leonard Nimoy. 

IB BEATLES REUNION. 

(Time approximate after baseball.) 

8:00 E] ARMENIAN GRAFFITI. 

Alistair Cooke hosts a tour of the restrooms and bus 
stations of this historic Soviet republic. 

BTHE DAYS AND NIGHTS OF MOLLY 
HATCHET. 

Their record sales slipping, the '70s Southern rock stalwarts 
abandon show business and open a boutique in SoHo. 
Tonight: their old friends from Lynyrd Skynyrd are in town 
and need a place to crash. 

8:30 B MOVIE: THE CLEAN PLATE CLUB. 

A mad nutritionist (Tony Randall) kidnaps neighborhood 
children and forces them to gorge themselves into a coma. 
Big Mama: Angie Dickinson, 
a IT'S AL SHARPTON'S SHOW. 

Al's mom drops by unexpectedly, and he mistakes her for 
a Mafia hitman. Al: Barry White. 

IB JACKO! 

The loud Australian-rules football star and battery 
pitchman debuts his new discussion-show. Tonight: men 
who love women who love men who love little furry things. 

9:00 a CAGNEY AND MACY. 

O CAGNEY AND TRACY. 

B CAGNEY AND BOGART. 

B CAGNEY AND SEKA. 



IB CAGNEY AND ALF. 
fE CAGNEY AND ARIANNA 
STASSINOPOULOS. 

Q] MARRIED . . . WITH SOMETHING. 

The Buxtons have offspring, but they're not quite sure what 
they are. 

^ TV'S BLOOPERS AND PRACTICAL JOKES. 

Fur flies as Barbara Eden slips a cyanide mickey into Lin¬ 
da Gray's Evian water; Glenn Scarpelli is shocked to find 
a draft notice in the mail; Larry "Bud" Melman finds house 
guests in strange positions. Series hosts: Skip Stephenson, 
Larry Storch. 

^ JAKE AND THE DEADMAN. 

9:30 B WHITMAN MAYO CLINIC. 

Trying to capitalize on his resemblance to Dick Gregory, 
the former Sanford and Son co-star opens a diet center. 

BDIRTYSOMETHING. 

All the nasty words have been bleeped out so we don't 
kno w what this is. 

B STILL HELLO, LARRY. 

^ MEET THE MORONS. 

10:00 B ZORBA THE GEEK. 

Zorba, caught in a fiscal crunch as the price of poultry 
soars, is forced to do his act with a rubber chicken. Zor¬ 
ba: John Schneider. Beppo: Charles Nelson Reilly. Frank 
Perdue: Himself. 

B CELEBRITY CHALLENGE OF THE SPECIES. 

Morris the Cat, Seattle Slew and Charo play G.E. College 
Bowl. 

IB CHILDREN'S SPECIAL: "MOMMY, 

WHAT'S THAT?" 

Kippy (Mason Reese) takes a shower with Aunt Helen (Lois 
Nettleton) and is very confused. Mom: Anita Gillette. 

10:30 tB MASTERPIECE THEATRE. 

Hegel: a one-man show starring Wink Martindale. 

m BATTLE OF THE NETWORK THYROID 
PROBLEMS. 

Emmanuel Lewis takes on Gary Coleman. 

Sa MOVIE: BLUE SUEDE SHOES OF THE 
FISHERMAN. 

A carnival roustabout (Elvis Presley) is mistaken for 
the Pope. 

11:00 BHOLLYWOOD GENETICIST. 

Wayne Rogers as brilliant Dr. Greg Mendel, the man who 
clones the stars. Tonight: "Cher and Cher Alike." 

BMOVIE: YOUNG CON EDISON. 

Mickey Rooney plays Thomas Edison's little-known 
cousin—from his earliest triumphs, including the invention 
of the utility bill, to his mysterious disappearance during 
the Great Brownout of 1937. 

B MASTERPIECE THEATRE OF CRUELTY. 
Vincent Price hosts Part VI of the BBC's dramatization of 
Leopold von Sacher-Masoch's Venus in Furs. Jean Marsh, 
Telly Savalas. 

11:30 BMOVIE: RAMBO MEETS RIMBAUD- 
FIRST BLOOD PART IV. 

America's action hero (Sylvester Stallone) finds France's 
great symbolist poet (Judd Nelson) still alive in the jungle 
after all these years, and the two become strangely at¬ 
tracted to each other. 
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When you’ve arrived. Proton. 




Your audio-video system shouid be 
a reflection of your lifestyle. That's 
why you'll want the ultimate in picture, 
sound and design. 

Introducing Proton's new A\/27 
remote-controlled audio-video system. 

It starts with our stunning new 27" 
flat screen stereo monitor/receiver. 
Never before have you seen a picture 
so real. With rich, deep blacks. 
Sparkling whites. Colors so pure. 
Dimension so incredible. It's every¬ 
thing you'd expect from the company 
that earned Video Magazine's pres¬ 
tigious Product of the Year award, 
monitor/receiver category. 

For unparalleled sound, add 
Proton's 300 Series remote-controlled 
audio components with exclusive 
Dynamic Power on Demand.™ Plus 
our new matching floor-standing 


speakers that sound as extraordinary 
as they look. 

The Proton AV27 audio-video 
system. Once you own it, you'll know 
you've arrived. 

The ultimate audio/video guide is 
yours free for the asking. 

Proton's Ultimate System Guide for 
AudioA/ideophiles tells you everything 
about the innovative technology and 
design that go into creating the re¬ 
nowned Proton line. 

For your copy, which includes a list 
of the Proton retailers near you, 
call (800) 772-0172. 

In California, (800) 428-1006. 

PROTON 


737 W. Artesia Blvd., Compton, CA 90220 







You Hove The Right 
To Remain Silent... 


Forever. 



STARRING TOM ATKINS • BRUCE CAMPBELL • LAURENE LANDON • RICHARD ROUNDTREE 
WILLIAM SMITH • ROBERT Z'DAR and SHEREE NORTH executive in charge of production FRANK ISAAC music by JAY CHATTAWAY 
EDITOR DAVID KERN co-producer JEF RICHARD executive producer JAMES GLICKENHAUS written and produced by LARRY COHEN 
directed by william LUSTIG 

SaS? c 1988 SHAPIRO GLICKENHAUS ENTERTAINMENT CORPORATION 
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